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said, “We accept this from you guys. Without
you, we wouldn’t be here.” (See related story on
page1lo0)

Celebrity presenters also paid homage to the
stylists and artists. Steve Valentine, co-star of
NBC's“Crossing Jordan, " said, “Thereisnotan
actor or actress, living or dead, who hasn't had
a special relationship with a hair stylist. Some
have even married them.”

Actress Catherine Dent said, “Thanks so’

much to you all for taking such good care of us
at ungodly hours.”

A highlight of the evening was the presenta-
tion of two Lifetime Achievement Awards —
one for make-up and one for hair—announced
by actress Amy Madigan.

The 2003 award for make-up was presented
posthumously to Jack Pierce. Pierce, who
became legendary. during the 1930s and '4o0s
for his work on Universal Studios’ classic hor-
ror films, is perhaps best known for his work
with Boris Karloff, Bela Lugosi and Lon
Chaney, Jr.and his creations in “Frankenstein,”
“The Bride to the Mummy” and “The Wolf
Man.” “The work of Jack Pierce will never die,”
said Madigan.

The 2003 Lifetime Achievement Award for
Hair Styling was presented to Paul LeBlanc,
whose career has spanned decades. LeBlanc
said, “lttakes alegion of artists todoafilm,and
my work is always in collaboration with actors
and actresses. After decades in this business, I
still feel like a novice when I'm on a new film.”

In addition to being the presenting sponsor of
the show, JPMS also provided a team of stylists
led by Artistic Director Robert Cromeans to per-
formtouch-ups or stylechanges backstagein the
green room and supplied products for the goody
bags each guest received. »»

—Ronni Ross
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“American Dreams' “ Cheri Ruff (second from left)

celebrates her win for Best Period Hairstyling for a

 Television Series with make-up artists Kim Perrodin,

left, and Angela Moos.

t Michae! Reitz {center) and th cast of “Alias” revel

backstage after winning the award for Best Charac-.

 ter Hairstyling for a Television Series

JPMS's DeJoria with Donna Gilbert and Joanne Har-
ris, winners of the Best Contemporary Hairstyling for
a Feature Film award.
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he North Amencan Hairstyling Awards
(NAHA) and The Salon Association’s
(TSA) Symposium are among the salon indus-
try's top attractions, and now that they're com-
bined into one weekend. it's double the fun!
The new year kicked off in splendid fashion
with the NAHA evening. which culminated with
Rocco Campanaro, owner of Dame Academy
and Axcess Salon & Spa, in Toronto, Ontario.
winning the coveted title of North American
Hairstylist of the Year.
. NAHA also awards excellence in specific
categories. The winners included:
* Avant-Garde: Bennie Pollard, Hair by
Bennie and Friends, Louisville, KY
* Contemporary Classic: Hung Van Ngo. La
Coupe, Montreal, Quebec
* Hair Color: Lucie Doughty, Paul Mitchell
The School, Costa Mesa, CA

* Long Hairdressing: Maria Mendoza and

Janie LaPrairie, JKL a Colourcutting Salon,
New Orleans, LA

* Makeover: Sandi Floeck, Villa Chaivin,
New York City

* Texture: Kay Matthews, Madison Avenue
Salon, Seattle, WA

* North American Student Hairstylist of the
Yeur: Stefano Narducei, Raphael's Salon & Fi
Academy. Toronto. Ontario

* North American Salon Team of the Year:
Studio 237, Belleville, Ontario

* Master Hair Stylist of the Year: Ruth
‘Roche, RARE Productions. New York City

* Makeup Artist of the Year: Joe Matke.
Sculpt Salon. Covina, CA

* Editorial Stylist of the Year: Tony Lacey
and Marian Crowell. Three-13 Salon, Mari-
ctta, GA.

The evening was a terrific trifecta, featuring
a pre-show cocktail party. the awards ceremony
and an after-party rap up. As BIR snaked around
the room at the pre-party, we spotted Spornette
International’s Alan Sporn wlking with his
resident guru consultant Daniel Howell, BBSI's
Steve Sleeper and Terri Tariceo, Bob Seidel.
chairman/CEO Zotos International. Katherine

v

Symposium klck off

Darche,
pair presidd
VP marketing sidekick Donna Federici,
Aquage duo president Dennis Lubin and the
firm’s creative force Luis Alvarez, who of
course was dressed in blue, lots of members of
the press, Wella Corporation’s top manage-
ment team, including Chairman Karl Heinz
Pitch, Rick Kornbluth and Sebastian Inter-
national president, Steve Goddard, and Der-
maNew'’s dynamic trio of co-founders Amby
Longhofer and Dean Rhoades and vice presi-

dent of marketing/education, John Moroney. )

The 14th annual NAHAs were jointly pre-
sented by BBSI, TSA and Modern Salon and
have a list of major sponsors, including Red-
ken 5th Avenue NYC, L'Oreal Professionnel,
Clairol Professional, Beauty Systems Group,
Paul Mitchell, Aveda, Sexy Hair Concepts,
Morehouse Communications, Kenra, Be-
hindtheChair.com and Matrix. Media spon-
sors included American Salon, Beauty Launch-
pad, Canadian Hairdresser, Modern Salon,
Process, Salon Magazine and Salon Today.

The event was hosted by Steven and Lisa
Brooks, the high-energy couple who make their
home in Las Vegas where their Diva Studios
are the town's hot ticket salons.

In addition to the hair styling awards. Robert
Lobetta, Sebastian VP creative, received the
Lifetime Achievement Award and Ann
Mincey, Redken's VP global commwunications,
was inducted into the Hall of Leaders. In her 27
years at Redken. Ann has inspired thousands of
stylists through education and motivationaf
speaking and has been a great industry
spokesperson. Ann told the audience that it was
her faith. her family and her focus of believing
in the salon industry that has guided her career.
Props from BIR to Robert and Ann, two very
deserving individuats,

The post-party was sponsored by Wella and
Beauty Systems Group. BSG’s main man, Sr.
VP Jay Contrucci. assisted by John Goliher,
BSG's VP full-service vperations. and Sally
Beauty Comnany’s VP PR and marketineg s,

wmncrs The event was a people-spouting scene,
as we saw the two BBSI Bills (Ranney, the
new president. talking with Gray. the ex-pres-

ident), TiGi chief Bruno Mascolo and Thomas

Reasonover, the firm’s president, enjoying a
cocktail. Of course, no major event would be
complete with out the Chairman of the Board.
Sally Beauty Company's chief Mike Renzulli.
The following two days BIR did double duty
between covering the TSA events and working
my “day” job in one of my client’s booths.
The theme of Symposium was. “Raise the
tide.” “A rising tide lifts all boats,"” said Presi-
dent John F. Kennedy in his quest to inspire-
every citizen to get involved and make a dif-
ference in society. Forty year later. more than
2,000 salon industry professionals. including
1,415 salon owners and more than 100 Beacon,

students — a record number of attendees —
gathered to raise the tide and make waves. as RS

they sailed through the hundred
ties for education, network‘
change with unpnmlleled passlon

“The excitement of- Symposnum is unparal-
leled. Asndc from thc amazing educational of-
ferings, lhe motivational non-industry speakers
and the networking opportunities. the sheer
magnitude of positive people and their radiating
energy feeds the mind and spirit and challenges
us to do and be better.” said Melissa Cham-
bers Yamaguchi, the first female president of
TSA. who was presiding over her first Sympo-
sium. “Raising the Tide™ directly relates to
TSA's continued outreach with schools. chain
salons, Congress. the consumier media, manu-
facturers. distributors and ASSOCIAMIONS oot

Jill Kohler. TSA's energetic and creative
. . cT ey
managing director, challénged attendees to.: .
“Find three things to change your life and your

business: find joy: and havéan ‘uninhibited mo-
ment.” Ter:. }wrc lntcr ll\ hundreds of life-
changing. mmnent; available during the two-
day event.

The Symposium is a no-B.S. learning event.
With industey experts and feading stylists par-
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Wavy with very irregular layers, seem 1o Glaze and twist sectio;
work well with how hectic our lives 8et and blowdry with 5
throughout the Ssummer, Depending on your touching up the straj
hair texture, jt js important o choose the medium curling iron,
right products to achieve these looks.
Chances are Summer climates and
irs works wel] with products such outdoor activitjes will cause some form of
: olita Grit Ge, damage 10 your hair. You cap avoid
Spray Mousse, excessive damage by spending a little exera
Work these products with either large Velero  time in the salon, Amive 30 min, prior to
rollers or yoy caq enhance the “lift” by Your next haircyg appointment and request
using a large round brush while You blow a deep conditioning treatment , and or 3
to create the flippy/textured look, Follow. clarifying treatment. These services will
up and finish your style with Tigi Bedhead add moisture and replace the shine jn your
anipulator or Ariella Style Dsressing. hair. Frequent treatments will ensure and
Support healthjer hair for the summer
For thick and Wavy textures, to achieve months,
a similsr look, yse Alterna S!mightcm’ng

Wworking one of these products into your

hair, follow-up by blowdrying with a flag

brush and.touching-up the hair with a flac

iron after the hair ;s dry. Finish hair wity These few tips should see you well
Head Games “Messed.-up Madness™ (o through the summer and leaye You with

make the ends “flip out” evep more. fond memories instead of bitter tales.
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Margaret Ancira comparte las claves de su
apuntes de la ' €xito con recién recibidos
|nd ustria “Encuentra tu fuerte y hazlo lo mejor que puedas”.

Este fue uno de los mensajes que Margaret Ancira,
Fundadora y Directora ejecutiva de Physician's
Choice of Arizona, Inc., le comunicé a los alumnos
recién recibidos del National Aesthetics Institute
(NAI). Ancira elogi6 a los alumnos por su decisién
de seguir una carrera en el campo de la estética,
diciendo que este campo es “una puerta abierta a
posibilidades ilimitadas”. Agregé que “cualquiera, a
cualquier edad y en cualquier etapa de su vida
puede construir una carrera lucrativa y llena de
satisfacciones personales en el campo de la
estética”.

" NAI se fundé en 1997 como la primera escuela en

Arizona dedicada exclusivamente a fa educacion ya
la capacitacién de los esteticistas.

Para mayor informacién sobre Physician's Choice of
Arizona, llama al 480.946.7221, o visita
www.physchoiceaz.com.

‘e

Margaret Ancira, -Presidenta de Physician's Choice con Isabel Calleros, Directora de NAI.

gSEERhio un premio al disefio Web

En octubre 2002, Sexy Hair Concepts y el grupo disefador de su pégina Web, KaChing Creative, de Venice, California recibieron el Golden Web
Award (Premio de oro al diseiio Web) de parte de la Asociacién internacional de disefiadores Web.

Basado en su disefio, originalidad y coritenido, el sitio Web de Sexy Hair Concepts logrd el nivel mas alto de excelencia y recibié un reconocimiento
en la categoria de belleza. -

“El sitio Web es una herramienta importante para que nos comuniquemos con nuestros estifistas y con los consumidores”, dijo Michael O'Rourke,
estilista, visionario de negocios y Director ejecutivo de Sexy Hair Concepts. “Estamos verdaderamente honrados por haber sido reconocidos por fa
Asociacién internacional de disenadores Web”.

Para obtener mas informacidn sobre los productos de Sexy Hair Concepts, visita su sitio Web www.sexyhairconcepts.com o llama al 800.848.3383.

HOME ¢ RECUT 1IN THE NEWS § NEW =) | PRODUCTS 1 WHERE O BUY 1 CONTACT

*Sexyhair
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The HotSetter Fast Heat Hairsetter
from Helen of Troy features 20 soft
flocked rollers in three sizes for

juxurious curls and volume.

2T
Redken Spray Starch Heat
Memory Styler helps retain
the pattern of heat
appliances.

a

i

\

\

From Jeft: Redken Clean Lift Pure Volume
Ge!, Catwalk Frisky Scrunchy Ge! with
Attitude, 1S0 Maximize Control Extra-Firm
Hold Gel, Terax Originat Styling Gel, ABBA
Geisential Maxi Support Styling Gel,
Johne Ultrafirm Sculpting Gel

Camelot teasing combs are strong
yet flexible. Better yet. they're made
of chemical-resistant material,
which means they'll perform well
when vsed with styling gels and

Alittle dab’l} do

1.C.0.N. Tense}:
Hard Gel, Dilg
Professional’ gL
Styling Gel with ===

Provitamin BS

The bouffant ruled the runways for spring/summer
2003. Time to break out the hot roilers,
teasing combs, hairspray, and setting gel.

FERDLINES

What's taking off in hair care

from Big Sexy Hair, Kiwi
Colorefiector Blaster Spray from
ARTac for LOréal Professionnel, or
Bumble and bumble Does It All

Styling Spray. E

The perfect
bouffant starts
with the right
blow-dryze.
Remembar Warren
Beatty blow-drying
Julie Christie’s hair
in Shampoo? Try
the Belson Mega
Textoreline Hot Ceramics 1875
Magnifier adds watt Tusbo Dryer
substance and hold  with ceramic pik,
for blow-drying. two speeds, and
four heat settings.

$till Lite Photography: Terry Clark; Fashion Photegreghy: Franco Rossl




Accurate Cuts, accurate service at local salon
Staff takes advantage of continuing education courses

“We have a lot of loyalty with each of our clients. Without them, we wouldn't have a career so we respect that very much. It is the least we could do to pro-
vide them with the best education we can get and deliver it back with a great hairstyle or chemical service.”
4

— Wendy Crocker

2HI65H Stylist

8y Megan Friend
E€-E Advertising St

[Accurate Cuts Etc. Is a
small. personable salon that
does not lack In peofessional-
Ismn. Wendy Crocker, Redken
color and design spectalist.
Redken master spectalist. and
Melanie Walker. salon profes-
slonal. atay on top of their
tndustry by continuing edu-
cation and following current
trends.

The ladies at Accurate

Cuts look forward to thetr

BARTLESVILLE

upcoming educalion over the
next year. This May. Heather
and Mclanle are going to
attend Discover 2003 iIn St.
Louts, Mo.

“We come back with so
many ncw techniques and
new ways to texturize, color
and add dimension to halr.
While attending elasses. we
take extensive notes and are
already thinking about our
clients that would like to do

- these lechniques and scrvic-

es. The classes are Inspiring
and great learntng expeni-

EXAMINER-ENTERPAISE |

BARYLESVILLE, oK
4 SURDAY 13,387
] MAR 30 2003

ences for all who attend. We
love to go (o as many as pos-
sible. You can never have too
much  education.”  said
Heather.

Rusk. Melanic provides the
katest trends tn hatr color.
h. and perms. Ry ly
she won first place In the local
and reglonal VICA USA Skills

Mel tooks

Wendy s inter ly
tralned and now certified In
Therma! Str8 by Rusk and
specializes In color. dimen-
slonal color folling and
designer cuts. Heather spe-

forward to attending the state
competition in Oklahoma City
from April 24th to Apetl 26th.
The previous competitions
required Melanie to demon-
strate two hal, on a man-

ctalizes in color, di J
color folling. corrective color
and dzsigner culs and 1Is
internationally .trained and
certified In Thermal Su8 by

nequin, style an updo and an
evening design on a model
and answer a wrilten test.
Melanle satd, “1 am thrilied
that"t"have made it this far,
My goal 13 to take state, 50 1

HMogan Friend/tssmmontotmprie
e Cuts h d; its

to provide clients with the best styles. Pictured arerAt

The k staff at A

4 "

can go to

As the seasons change, the
ladies of Accurate Cuts antic-
tpate expanding their hori-

right, Heather Holtsclaw, certified Redken master specialist;
above, Wendy Crocker, Redken color and design specialist; and
below, Melanis Walker, saton professional,

zons and g thelr
clients In changing their
looks.

“Spring Is a great Ume to o
for that style or color you
always wanted to try. Chang-
ing our clients look and style
13 only one of the pesis i vur
business. We have a lot of loy-
alty with each of our clients.
Without them, we wouldnt
have a carcer 30 we respeet
that very much. ft Is the teast
we could do to provide them
with the best education we
can get and deliver it back
with a great halrstyle or
chemical  service,”  said
Wendy.

Easygolng and casval,
Accurate Cuts Ete. strive to
make their cllents as relaxed
as  possible. Drinks and
snacks are -offered to help
thue-pressed clients get cor-
forfable in the open. quict

‘l/'l Ml OP1.
nUa L]

ing cable TV so (hev can
walch their Gvorlie gane or
tekevision shiow.

Accurate Cinis o

hand paraffiius are on the
house as an amenity.

Accurate Cuts’ profession-
al scrvices arenl ftmited to
only women. The male clien-
lele Is growing considerably.
Many men come In for a
designer halreut and  the
more arlventurous men have
a color service to disguise
thelr gray for a more youthful
appecarance. Accurate Cuts
knows how to accommodate
thelr male clientele by provid-

~

;] W & an
manicures and pedicures I
that is what you hean
desires. The main profession.
al services  avallable  are
designer hatrcuts. color scrv-
tees. perms and factal waxing.

Professtonal services could
ot be performed withom
professtonal preducis. At
Accurate Culs. top-qualiny
products are ased dor their
serviees.

“We use hlulx/pulluy rond
ucts suech ax Ridken. Mg,
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Iways colorfu! and exciting to see and visit, Dana Point and Las Vegas played host' to two of the salon industry's most talked-about

vents: The American Beauty Association’s ABBIES and The North America r's editors were on handto -
atch all the action, off and on the stage. M
: March/April 2003 !
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which I hope will blow you all away.”

In a special presentation, Jim Cox, executive-
director of the American Association of Cosme-
tology Schools, and Frank Cacciato. CEO of
Katherine Frank Creative, represented the Xenon
Foundation, which is spearheading an effort to 3
raise funds for scholarships for beauty school : ——
students. “We must support our schools to cele. | Bartfield of Artec for L'Oréal
brate who we are,” Cacciato said. Professionnel looks on as Bennie Pollard accepts

The night's final award. the Masters, was Ul 1S Avant Garde award.
sented by Frédéric Fekkai to editorial stylist and
educator Ruth Roche. “It's been said a lot tonight:
It's all about breaking boundaries and going
beyond fear,” said Roche.

In a post-event celebration co-sponsored by
Wella, Beauty Systems Group (BSC) granted

Artistic Achievement Awards to all NAHA win-
ners. Their theme, “Skill without imagination is
technique. Imagination with skill is artistry,” \
carried the essence of the evening. - Y " n

The' NAHA ceremony was held during TSA's 4. gzg{gfeggzxf;g‘eg.
seventh Symposium. This year's event was spon-

The evening's keynote [ tions Judy Cole honors
sored by Redken, L'Oréal Professionnel, Clairol speaker ang somyetime Make-up)\(vinner Joe
Professional, Beauty Systems '

- stand-up comedian, I Matke at Sally's post-
Mitchell, Aved§ .

. James Morrison.
Communications, Kenra,
and Matrix, and media sponsors MODERN
SALON, SALON TODAY, PROCESS, Salon Maga-
zine, Amercian Salon, Canadian Hairdreaser
International and Beauty Launchpad. >
Event photography by Conrie Palen.

Consistent NAHA winners and now Editorial Stylists
of the Year, Marion Crowetl and Tony Lacey.

Student Hairdresser of -
the Year winner Stefano

Narducci of Raphael's
Salon in Toronto.
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Jaké Thomipson, right, professicnal halrstylist fro
on Academy of Cosmetology stuilent Fawn Balley |

K onstrates the effectiveness of a
ursday In Bozeman during an Instructlonal visit.

~ Hip hair

SEAN SPERRY/CHRONICLE
halrstyling product

Beauty school students get lessons in big, sexy hair from pro

By KAYLEY MENDENHALL
Chronicle Staff Writer

Jake Thompson walked into the Academy
of Cosmetology classroom Thursday morn-
ing to a chorus of screams and applause.

The Salt Lake City hairdresser had flown
to Bozeman to surprise the students and
spend a day educating them about the
hippest trends in hair.

“Oh my gosh, Jake is right there,” said
Alexis Huyser, a student set to graduate in
August. “I feel so special.”

The students, many of whom saw
Thompson at a Missoula hair show in April,
immediately recognized his pin-striped
black suit, funky hair, sideburns and goatee.

“There’s no one like Jake,” said Liz Welch,
a hair product supplier for the school. “The
students have absolutely no idea. We've kept
it under wraps for two months.”

Thompson is a full-time stylist, working
at a salon in Salt Lake. But he also spends
time educating other hairdressers about the
Sexy Hair Concepts line of hair products.
Thompson spoke highly of Michacl
O’Rourke, a 60-something hairdresser who
started the company that makes products
like Big Sexy Hair, Short Sexy Hair, Curly
Sexy Hair and Wild Sexy Hair.

“He has such passion,” Thompson said.
“He takes what he's feeling in his heart and
puts it on somebody’s head.”

Welch said the regional director for Sexy
Hair was so impressed by the Bozeman stu-
dents at the Missoula show, he offered to
pick up the cost of a surprise visit by
Thompson to the academy.

“It really says a lot about the academy,
that they are worth it to have this” Welch
said.

Thompson,who has been doing hair for
eight years, spent his first hour giving in-

structions on how to use products. Pulling
student Fawn Bailey to the front of the class,
Thompson began running his hands
through her long, blonde hair. -

Bailey, who is studying to be a nail tech-
nician, beamed at the attention as he applied
Big Shine.” .

“Motivation and inspiration are always
important, especially when you're in school,”
he said, sharing stories about his career,
which started when he was a junior in high
school. '

The crowded room was silent as
Thompson described how he used to have
trouble getting out of bed in the morning,
but now that he loves and values his career
he jumps up to greet the day.

“We're phenomenal people,” he said.
“We're hairdressers who are going to change
somebody’s lives.”

Kaylcy Mendenhall is at
kniendenhall@duilychronicle.com
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FASHION

GREAT WAVES SALON

6542 E. Tanque Verde Rd, La Plaza Shoppes
(520) 886-5261

Hours: T-Sat 8:30 am-5 pm;
T&Th8:30am-6:30 pm

Services: Full hair service — cuts, color, thermal
straightening, manicures, pedicures, massage,
microdermabrasion

Brands carried: Abba, Tri, Artec, Matrix,
Redken, Lanza, Frames

See ad, page 79

MARKLEY SALON

614 N. Fourth Ave.

(520) 623-3804

Hours: M-Sat. 9:30 am-7 pm

Services: Personal consultation, complete cut,
curl and color hair services, lash and brow
tinting, waxing and full nail services induding
paraffin hand wraps, aromatherapy manicures
and pedicures, massage, body treatments,
fadals

Brands carried: Aveda haircare, skin care, spa
body and color cosmetics '

See ad, page 43

METROPOLIS SALON

6644 E Tanque Verde Rd, Suite 101/

268 E. Congress St.

(520) 296-7400/ (520) 884-7400
www.metropolistucson.com

Hours for both locations: by appointment

Services: Hair cuts and treatments; skin care
induding facials, massage, makeup, body
scrubs and skin bronzing; spa pedicures and
manicures )

Brands canied: Joico, Bain de Terre, Head
Games, Dermactive, Beyond the Zone

See ad, page 75

2845 N Campbell Aves. sz0.62:2.0030
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Sabaku Boulique .
inthecourtyard -
at River Center

5605 E. River Road

Suite 131
577-2053

- Hours
10-5 Monday-Friday
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STRAIGHT HAIR TAKES ON A NEW LOOK THIS WINTER. GONE ARE
the Jennifer Aniston styles in which hair hangs flat. Volume,
body and soft lines are now the staple of smooth locks and
new cutting techniques are avallable to help your clients
achieve this look.

“Hair is straight, but at the same time we're cutting with
movement,” said Robert DiTacchio, a Sebastian artistic team
member. “We’re not seeing boxy, straight cuts anymore. What
we're doing is cutting with a Vishaped movement which is
called curve cutting. What you're doing is cutting a curve into
straight hair so the hair doesn’t lay flat. It has movement to it.”

Colin Ford, from L'Oréal Professionnel, sees more
asymmetrical cuts happening with straight hair. Hair has an
asymmetrical feel to it, but there is a defined cut that moves
awav from the extreme bluntness of a bob. This creates
softness throughout the hair.

“A lot of the hair cuts, there’s often blunt lines on the bot-
tom. but you're seeing a new kind of shape, more extreme
shapes so you can get the soft, textured areas,” Ford said.
“You're getting shapes cut around over the shoulders. but the
edges are still blunt. They're not blunt and solid as in totally
one length. There’s a form of lavering that is subtle so that
the hair looks fairly blunt, but the hair will move and have a
bit more softness to it.”

One of Winter's most surprising trends with straight hair, is
the update of the mullet. Shorter layers are being cut into the
hair to create volume in a rock inspired version of the mullet.

“I think the most shocking part of straight hair and straight
hair clicnts. is they're coming in looking for shorter layers to
be cut through the top of the hmd so that you're giving ita
much more glamorous mull ir, s.ud Douglas
Liule, creative director fi
extreme volume (hu)ug,.h ¢ crown and is ve! ()ng through
the perimeter of the hair except around the Tace where it’s
very contoured and shaped.”

)

straight, ta[k

CABELLO LACIO

EL CABELLO LACIO ADQUIERE UN NUEVO LOOK ESTE OTONO. EL
estilo de Jennifer Aniston, en el cual el cabello es llovido pasd de
moda. El volumen, el cuerpo y las lineas suaves son la nueva onda
para los mechones de cabello suaves y las nuevas técnicas de corte
estin disponibles para ayudar a tus clientes a lograr este look.

“El cabello queda lacio, pero al mismo tiempo lo cortamos
de forma tal que tenga movimiento,” indicé Robert
DiTacchio, miembro del equipo artistico de Sebastian. “No se
ven mis los cortes cuadrados y lisos. Estamos haciendo cortes
con un movimiento en forma de \, que se llama corte en
curva. Cortamos el cabello lacio en forma de curva y de esa
forma el cabello no queda planchado. Tiene movimiento.”

Colin Ford, director técnico de L’'Oréal Professionnel, nota
cortes mis asimétricos en los cabellos lacios. El cabello tiene
una sensacién asimétrica, pero hay un corte definido que se
aleja de los cortes de cabello corto parejos, lo cual crea
suavidad en todo su largo.

“Se pueden observar lineas marcadas hacia las puntas en
muchos cortes de cabello, pero estis viendo una nueva forma,
formas mis extremas para lograr zonas mds texturizadas y
suaves,” expresé Ford. “Se logran formas de cortes que pasan
los hombros, pero los bordes aiin son marcados. No son tan
cuadrados y parejos como si hubiera un solo largo. Hay una
forma de rebajado que es sutil y de esa forma el cabello luce
bastante delineado, pero tendrd movimiento y mas suavidad.”

Una de las tendencias de cabello lacio mas sorprendentes
para este otofio, es la actualizacién del mijol. En la version
del mijol inspirada en el rock, las capas mis cortas se cortan
dentro del cabello para lograr volumen.

“Considero que lo que mds llama la atenci6n de los clientes
con cabello lacio, es que quieren obtener capas mis cortas a
través de la parte superior de la cabeza para obtener un mijol
mis atractivo,” establecié Douglas Little, Director Creativo de
Sexy Hair Concepts. “El cabello tiene un volumen extremo a
través de la coronilla y es muy largo a través del perimetro del
cabello excepto alrededor de la cara, donde tiene un con-
torno muy marcado.” .

Para lograr este look que invoca el sentimiento de Joan Jett
en sus anos de Heartbreaker, Sexy Hair Concepts usa una forma
de corte llamado estructura y movimiento. Esta técnica necesita
de tijeras que se utilizan en la parte externa de la mano, casi
como si fueran navajas. Esto permite separar a las capas cortas
y largas en el cabello para crear volumen y textura increibles.

Melissa Jacqua, experta adjunta internacional de John Paul
Mitchell Systems también trabaja con el look retro.

“Estamos experimentando cortes sélo en ciertos sectores
del cabello, dejando el resto lacio, "dijo. "A lo mejor con una
coronilla mis levantada como el artista retro David Bowie, o
un corte mis redondeado en la zona facial para revelar la
atractiva linea de la mandibula. Como resultado se obtiene
un flequilio redondeado que llega hasta casi la parte de atrs
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To achieve this look that invokes the feeling of Joan Jett in
her Heartbreaker years, Sexy Hair Concepts uses a form of
cutting called structure and motion. This technique calls for
scissors to be used on the outside of the hand, almost like
using a razor. This allows short and long layers to be spliced
into the hair to create dramatic volume and texture.

Melissa Jaqua, international master associate for John Paul
Mitchell Systems, also works with this retro look.

"We are experimenting with cutting only certain sections of
the hair, leaving the rest straight,” she said. “Maybe a spunky
litle sprouted crown like a retro David Bowie, or cutting the
entire facial area in a soft rounded feel to reveal a beautiful
Jjawline. The result is a fringe that travels to almost the back of
the ear and is either left strong or bitten up by the razor on
the edge only.”

Again, this cut evokes the look of the mullet. When flat ironing
hair, avoid making hair flat and flip ends out or under for a kick.

Accent these straight styles with panels of color instead of
the standard highlights.

“What we're seeing is more solid color from the crown back,
but in the front area there's personalization, so you're getting
panels of color that create movement. It’s a contrasting color
that adds another character to the hair cut,” Ford said.

DiTacchio said color for straight haired clients will be more
tone on tone. Depending on the way hair is cut, highlights
will be exposed on the bottom layers.

Jaqua said she uses a technique called straps. This incorpo-
rates the use of a small, thin strap of hair that sits in the mid-
dle of the part and the bolder color is placed in panels under-
neath the strap. This diffuses any harshness of the color.

For those not born with straight hair, faking it has never
been easier. There is a large variety of relaxing treatments
and products that can straighten hair out. L'Oréal
Professionnel’s X-TENSO is a long-lasting smoothing service
that will take the kinks out of hair.

“X-TENSO is a great option because it allows a client to
blowdry her hair smooth more easily herself. Once she has
blown it dry, it will stay sleek until she shampoos it,” Ford said.

This treaunent is soft enough to allow the hair to wave as
well. It will eliminate frizz to give greater variety to clients.

Little recommends the Yuko System, a relaxation treatment
that will take all curl, wave and frizz right out of hair. It incor-
porates using a flat iron to smooth hair out and will leave hair
looking straight and sleek even right after a shower.

For less permanent o ptions, there are products that can
achle\e the same effect/ '

'ant Flat Hair, a soy based'ae ay that helps
smoolh hair before using a ﬂal iron. Sebastian has its
Laminates line that includes Laminates Drops and Laminates
Gloss. L'Oréal Professionnel’s Liss Extréme line of shampoos
and conditioners will create sleek hair with the first shampoo.
Paul Mitchell’s Heat Seal will not only protect hair from ther-
mal damage, but also acts as an anti-humidity resistant spray.

To keep these cuts looking fresh, make sure to recommend
the appropriate conditioning treatments to clients. Nothing
ruins a gorgeously straight style more than visible split ends
in dry hair.

de las orejas y se lo deja parejo o
desmechado por la navaja sélo en la
zona de los bordes.”

Nuevamente, este corte invoca el
look del miijol. Cuando planchas el
cabello, evita hacerlo de forma tal
que el cabello quede llovido y dobla
las puntas hacia fuera o hacia abajo.

Acentiia estos estilos lacios con
mechones anchos de color en vez
de crear reflejos estindar.

“Estamos viendo un color mis
parejo, pero en la zona frontal es
personalizado, entonces se crean
mechones anchos de color que dan
movimiento. Es un color con-
trastante que le da personalidad al
corte,” manifesté Ford.

DiTacchio dio a entender que el
color para los clientes con cabello FPholo courtesy of:
lacio serd mas de tipo tono a tono, Folo cortesia de:
Dependiendo del corte, los reflejos L'Oréal Profession
se expondrin en las capas de abajo.

Jacqua agregé6 que ella utiliza una técnica llamada mechas.
Incorpora el uso de una mecha pequefia y delgada de cabello
que queda en la parte del medio y el color mis resaltante se
encuentra por debajo de la misma. Esto hace mis leve
cualquier contraste del color.

Para aquellos que no nacieron con el cabello lacio, imitarlo
nunca ha sido ficil. Hay una gran variedad de tratamientos y
productos relajantes que pueden alisar el cabello. El servicio
X-TENSO de L'Oréal Professionnel es una técnica suavizante
duradera que elimina los rulos de t cabello.

“X-TENSO es una excelente opci6n ya que le permite al
cliente secarse el cabello mis ficilmente. Una vez que se seco
el cabello con secador, permaneceri alisado hasta que se lo
lave,” dijo Ford.

‘Este tratamiento es suficientemente suave como para

permitirle una ondulacién al cabello. Elimina el frisado para

darle una mayor variedad a los clientes.

Little recomienda el Yuko System, un tratamiento de
relajacién que le quitara al cabello los rulos, las ondas y el
frisado. Se incorpora mediante la planchita para suavizar el
cabello y lo deja lacio y sedoso aiin después de la ducha.

Para opciones menos permanentes, existen productos que
pueden lograr el mismo efecto. Sexy Hair Concepts ofrece
Soy You Want Flat Hair, un aerosol alisador a base de soja que
ayuda a suavizar el cabello antes de usar la planchita.
Sebastian y su linea Laminates que incluye champis y acondi-
cionadores crearin un cabello liso desde el primer champii.
La linea Heat Seal de Paul Mitchell, no sélo protege el cabello
del dafio termal, sino que también actiia como un aerosol
resistente contra la humedad.

Para mantener esos cortes con un look natural, asegiirate
de recomendarle a tu cliente los tratamientos acondi-
cionadores apropiados. Nada arruina el estilo lacio mis que
las puntas florecidas en el cabello seco.
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spread some holiday cheer!

esparce un poco de alegria para las fiestas

NAUGHTY OR NICE? No MATTER. ¢TE HAS PORTADO BIEN O MAL?

Holiday gift sets allow everyone No importa. Los juegos para

on your clients’ list to receive regalo en éstas fiestas permiten

l the gift of beauty. Capitalize on que todas las personas en la

the biggest selling period of the lista de tus clientes reciban un

year with these holiday retail regalo de belleza. Saca provecho

e packages. durante el periodo de mis venta

del afio con estos juegos para
regalo de venta al por menor.

J L
m & plimentary mini can of Big Sexy Sexy Hair ConcepTs Sexy Hair
coLianr.m. >°v§°~' Hair Spray & Play with the pur- Concepts entrega gratuitamente
chase of the full size Spray & Play una lata pequena de Big Sexy
or selected Sexy Hair products.  Hair Spray & Play con la compra

. del Spray & Play tamafio grande
SeBASTIAN Sebastian is offering o de productos Sexy Hair

a slew of holiday gift packs and seleccionados.
discounts that include promo-
tions with their Shaper Mega SEBASTIAN Sebastian ofrece
Hold, a free Laminates Shampoo gran cantidad de juegos para
with the purchase of a Laminates regalo y descuentos que incluyen
Conditioner, a travel bag filled promociones con el Shaper
with Sebastian’s hottest prod- Mega Hold, un Laminates
ucts: Potion 9, Wet, Molding Shampoo gratis con la compra
Mud, Grease and Shpritz Forte. de un Laminates Conditioner,
A special gift with purchase is un bolsito de viaje repleto de
also being offered with Trucco los productos de mis onda de
makeup. Sebastiin: Potion 9, Wet,
Molding Mud, Grease y Shpritz
MOP & AMERICAN CREW Score  Fore. Ademis te ofrece un
great discounts with MOP this regalo especial con la compra
Christmas. MOP has put togeth- del Trucco Makeup.
er special holiday duos that
include products from the body MOP vy AmericaN Crew Obtiene
care and CSystem lines, pack- grandes descuentos con MOP
aged in a holiday sleeve and esta Navidad. MOP ofrece unos
discounted to sell. American dios especiales que incluyen
Crew is offering thé same type productos de las lineas cuidado
of holiday discount with their para el cuerpo y C-System,
popular products. The Holiday envueltos en una bota navidefia
Grooming Bag includes Daily y con descuento para la venta.
Shampoo, Daily Conditioner, American Crew ofrece el mismo
Firm Hold Gel, After Shave tipo de descuento navidefio con
Moisturizer and Herbal Shave sus productos mis conocidos. El
Cream. Holiday Grooming Bag incluye
. Daily Shampoo, Daily Conditioner,
Matiix Matrix has quite a few i Hold Gel, Afier Shave Moist
holiday duos in shimmering urizer y Herbal Shave Cream.
packages. The Biolage Holiday
duos, Amplify Holiday duosand ~ MaTrix Matrix ofrece diversos
the Sleek.look Holiday duo, diios para las festividades en
offer shampoo and conditioner juegos brillantes. Los diios
duos at a special holiday price.  Biolage Holiday, Amplify Holiday
y €l Sleek.look Holiday, ofrecen
champii v acondicionador en
un precio especial de Navidad.
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Here’s The Skinny

Paul Mitchell's new ‘Super Skinny’ daily
shampoo and weatment smoothes and soft-
ens unruly hair. Thermal protectants help fix
surface damage and prevent cuticle cracking.

Aqui Llego el *Super Skinny”

N
S
,_,,m : r'é“"f El nuevo champii diario v tratamiento
I homeer ﬂ Teetmet  “SuperSkinny' de Paul Mitchell suaviza y alisa
:'_:; P4 I el cabello rebelde. Los protectores termales
:.,_-_. E - ayudan a reparar los daiios superficiales y pre-
:-:,::.'.’-‘-"’Q b venir las grietas en la cuticula.
W @ 104" »
W, n  »n
» o SR A Sk
-— ﬁ ~ {,3 k k
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Silky Sexy Hai

Is Silky Sexy Hair, a new line of prod-

SThat protect hair from dehydration and repel static electric-

ity, while keeping hair luxuriously soft and smooth.

Silky Sexy Hair

Sexy Hair Concepts presenta Silky Sexy Hair, una nueva linea de
productos que protegen.el cabello de la deshidratacién y elimi-

nan la electricidad estitica, mientras que lo mantienen liso y

suave.

Maji.Lilt Light

cning System

L'Oréal Professionnel introduces Maji.Lift, an ultra-light
blonding and toning system that lightens dark natural bases
without brassy tones.

.six levels while beautifully

Metodo Para Aclarar Cabello De Maji.Lil

L'Oréal Professionnel introduce Maji.Lift, un método ultra .

aclarante para aclarar y tonificar los cabellos con base natural
oscura sin dar tonos cobrizos.

oL Box | BoLsA DE IDEAS

A More Natural Nioxin

Nioxin Research Laboratories Inc. has re-launched their
popular line of Bionutrient cleansers to make them more
natural. A new botanical extraction process allows the
cleansers to effectively reduce the visible affects of aging
on the scalp and hair and extend the longevity and
vibrancy of hair color.

Un Nioxin Mas Natural

Nioxin Research Laboratories Inc. ha lanzado nueva-
mente su linea popular de limpiadores Bionutrient para
hacerlos mis naturales. Un proceso de extraccién botini-
co permite a los limpiadores reducir los efectos del enve-
Jjecimiento en ¢l cuero cabelludo y el cabello, asi como
también extender la longevidad y vitalidad del color.

Liquid Hot Magma
Magma Ultra Lifting
Powder Color from Wella
makes it possible to
lighten the darkest levels
of natural and colour-
treated hair as many as

vibrant colour is deposit-
ed in one fast, off scalp
process.

Magma Caliente
El Magma Ulua Lifting -
Powder Color de Wella
hace posible aclarar
los cabellos naturales
y teiidos mis oscuros
aproximadamente seis
tonos mientras les
otorga un color vibrante
en un proceso rapido
y sin tocar el cuero .
cabelludo.
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NE FURTERER Anti-Friz :  Smoothing Foam
th Control Emulsion with 4, Gel makes hair
amin BS smooths hair during 4 sleeker and
w-drying. etk 1 . smootherso it's
K-PAK i more manageable
i when blow-drying
vy s straight or
diffusing curls.
K-PAK E...:
Smoothing Balm »==nsre
EMULSION from Joico sotca
CONTROLE straightens,
R conditions and “—';a
RN eliminates frizz. ,}% -
; “Eliminator creates

MATRIX Sleek Look Sealing
Serum combines three superior
silicones for maximum
smoothness on hair that's dry,

b ",

da dor Yp

3

. BAIN DE TERRE Recovery
. ' Complex Anti-Frizz Shine Serum
contains microscopic spheres that
continually release rose hip and
PrObIem SOIVed evening primrose oils to restore life

REDKEN and impart a dazzling shine to

Glass 14 aveunps o stressed hai" ,(‘ ’

Smoothing ™Y £

Complex

instantly .

infuses dry glass~ - U

bair with : :‘:

high gloss.

NIOXIN
Smoothly
Defined
smooths curl
or friz
without
weighing
down hair.

TEX Shine & Frizz Repair
from Textureline for L'Oréal
Professionnel can be used on
wet or dry hair to eliminate
frizz and repair split ends.

Keep frizz at bay with products that get hair to
lie down and behave.

—~~ 150 Tamer

britliant shine
while eliminating
friz.

Fashion Photography: Franco Roask: Sl Lifs Photography: Terry Clark

52 BEAUTY LAUNCHPAD To order, see Directory.
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—French for
grapefruit—
protects and
vitalizes normal
to oily skin with
botanical
essential oils.
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The Nail Necessities Display features
30 each large and small Glitter Files in
magenta, purple, orange, silver, and
gold; 6 each large and small 3-Way
Buffers; 6 glittery pouches with a Nail
Clipper and Cuticle Pusher; 6 individually
wrapped pairs of Toe Separators; and

12 Emery Squares. Included in backstock
are an additional 30 each large and
small Glitter Files, 6 each large and smalt
3-Way Buffers, and 6 pairs of Toe
Separators. (800) 341-9999.

12 OSTER PROFESSIONAL PRODUCTS
Oster’s Titan model 76076-310
heavy-duty clipper offers a powerful
dual-speed universal motor: The high
speed cuts through thick, wet hair
efficiently and quickly; the low speed
cuts through fragile, fine hair without
damaging the shaft. Strong Valax
material makes the housing virtually
unbreakable, and a detachable
Cryonyx blade system allows quick and
easy blade changing. (800) 451-5020.

13 BACK T0 BASICS

Limited-edition holiday candles in a
Holiday Spice fragrance are available from
the Back to Basics line. (800) 456-9322.

14 TuRBO POWER

The Twin Turbo 2800 is one of the most
powerful dryers on the market today and
will dry hair 40 to 50 percent faster than
other dryers. The Twin Turbo is made in
Italy and has a 2000-hour AC motor.
(888) 715-6100 or (718) 961-0767.

“Tis the season for sizz ing, festive

styles, and Sexy Hair Concepts is giving
away a complimentary mini (2.25-
ounce) can of Big Sexy Hair Spray &
Play Volumizing Hairspray with any
purchase of a 10.6-ounce Spray & Play
or one of nine other Sexy Hair Concepts
products. (800) 848-3383.

16 vour NAME

PROFESSIONAL BRANDS
Take the hassle out of an expert result
with Automatic Duo for Eyes. This sleek
dual-ended pen features the company’s
new highly pigmented Cream Shadow on
one end and a harmonizing shade of
liner on the other for instant definition.
The design includes a propel-repet
mechanism that makes application
effortless. (800) 221-3071. --

1'7 noLrma

Offer a trendy Cigar Box Purse with the
purchase of Nolita Structure Gel and
Nolita Whipped Wax. (800) 456-9322,

18 SCHWARZKOPF PROFESSIONAL
Osis Turn On Energizing Shampoo from
Schwarzkopf Professional leaves all
types of hair feeling sensuously soft and
well-conditioned. Enhanced with
soothing bamboo extract, it refreshes
strands as it cleanses and restores
essential, body-building moisture into
the hair. Gentle enough to cleanse
color-treated and highlighted hair, it
also helps to prevent styling build-up.
(800) 707-9997.>> :

SH 1458




}htemational

Neovember U Novembre 2003
8500

.IOILPaul

J1vVes

L.a charité
de Jon Paul

Chatter'-
Styliste
- Idole

Boost Your
Nail Biz |
Dynamisez |
vos.ventes
manucure




H

L ndustey Nens Bodusirie fTash :

(oot . .
Canadian Hairdresser:

. dont le commanditaire est Sexy Hair
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Amanda Duval
Sponsor | Commanditaire:

AMANDA DUVAL WAS VERY EXCITED
when she heard she would be recei
ing .a Youth arship
sponsored

“I really“like working with
products, especially the Sexy Hair
Concepts Healthy Sexy Hair Soy Tri-
Wheat Leave-In Conditioner,” said
Duval.

She used her scholarship to attend
an advanced cutting course at Suki’s
Advanced School of Hairdressing in
Vancouver.

“The class was great because it was
small and the teachers were able to |
watch us closely,” she said.

AMANDA DUVAL £TAIT TRES ENCHANTEE
lorsqu’elle a appris qu’elle allait
recevoir une Bourse Youth Initiative

Concepts.

«J'adore travailler avec les produits,
Sexy Hair Concepts Healthy Sexy Hair
Soy Tri-Wheat Leave-In Conditioner
en particulier», dit Duval.

Elle a profité de sa bourse pour
assister  un cours de coupe supérieure
4 Suki’s Advanced School of
Hairdressing a Vancouver.

« La classe éuwit formidable parce
qu’elle était petite et les enseignants
pouvaient nous observer de prés, dit-

ABA Saskyroon

The Allied Beauty Association recently held their complete beauty show in
Saskatoon, Saskatchewan at the Prairielands Exhibition Park. Those in
attendance were treated to educational performances on stages run by
manufacturers such as Wella, Joico, Redken, Matrix and Schwarzkopf.
Award-winning speaker, Jeff Mowatt, was at the show speaking on both
Sunday and Monday on “The Art of Client Service...Influence With Ease”.
There were also a number of competitions including the Wella Youth
Protégé Scholarship. The upcoming ABA show schedule includes stops in
Montreal and Winnipeg in March 2004. Visit www.abacanada.com or call
(800)268.6644 for more information.

ABA SasgATOON

Récemment, I'Allied Beauty Association a organisé leur foire de beauté i
Saskatoon, Saskatchewan au Prairielands Exhibition Park. Les participants
ont assisté aux spectacles éducatifs sur la scéne, animés par des fabricants
tels que Wella, Joico, Redken, Matrix et Schwarzkopf. Le conférencier
primé Jeff Mowatt était au show dimanche et lundi, pour parler de I'art du
service aux clients et comment influencer aisément. Il y a eu aussi quelques
compétitions, y compris le Wella Youth Protégé Scholarship. Le programme
de I'événement ABA comprend une visite 3 Montréal et Winnipeg en mars
2004. Visitez www.abacanada.com ou appelez (800)268.6644 pour plus
d’information.

et GRAND OPENING

i O'Lab Coiffeur, Montreal’s newest hair
mecca, welcomed clients and friends to an
opening party on September 15th. The
‘dream come true’ for partners and friends
Roderigo Araneda, Sébastien Aubé and
Mario Beauchémes is a 1200 square foot
marvel of minimalism. The product mix is exclusively Colomer with
Intercosmo colour and Revion Professional care and styling.

GRANDE OUVERTURE

O’Lab Coiffeur, 1a nouvelle Mecque de coiffure 4 Montréal, a accueilli des
clients et des amis lors de leur féte d’ouverture le 15 September. Le réve des
associés et amis Roderigo Araneda, Sébastien Aubé et Mario Beauchémes a
été réalisé en forme d'une merveille minimaliste de 1200 pieds carrés. Le
mélange de produits est Colomer avec la coloration Intercosmo et les pro-
duits de soins et de coiffage Revlon Professional exclusivement.

ABA DRIVES AESTHETICS

The Allied Beauty Association has put together a team to go one-on-one
with some of the top players in the aesthetics industry. The team visited with
more than 35 companies during the month of October in order to get the
word out about the ABA and invite them to participate in Canada'’s largest
professional beauty show.

LABA sE PRESEXTE A

L AINDUSTRIE DY L ESTHETIQUF,

L’Allied Beauty Association a formé une équipe pour aller en téte i téte avec
les meilleurs joueurs dans lindustrie de I'esthétique. L'équipe ABA a visité
plus de 35 compagnies en octobre, afin de se faire mieux connu et pour les
inviter & participer a la plus grande foire de beauté professionnelle au
Canada.
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xy Hair Concepts is giving away
a complimentary mini can of Big Sexy Hair Spray & Play with
the purchase of the full size Spray & Play or selecied Sexy
Hair products.

SEBASTIAN Sebastian is offering a slew of holiday gift packs
and discounts that include promotions with their Shaper

" Mega Hold, a free Laminates Shampoo with the purchase of
a Laminates Conditioner, a travel bag filled with Sebastian’s
hottest prodncls: Potion 9, Wet, Molding Mud, Grease and
Shpritz Forte. A special gift with purchase is also being
offered with Trucco makeup.

WELLA  Wella is offering two festive promotions, one from
its Liquid Hair line and the other from its Lifetex Wellness
line. Featured in the Liquid Hair range are two duos. One
contains Restructurizer Leave-In Treatment and Finishing
Mist Finishing Hairspray and the other contains Crystal Styler
Créme Gel and Wrecked Hair Gum. The Lifetex Wellness
offering consists of shampoo, conditioner and the seasonally
available Lifcetex Wellness Body Washes and cotton loofah.
With the purchase of six holiday duos, a salon will receive one
holiday mirvor cling and a holiday banner.

scoallTIaR

CcOLEE s,

(“Beauny Report Kapport beaué ||

i

FEPHARIAL
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Holiday § esp
% 5pa Se=SERsemble SPa3 pour Ies Fétes

SExY Hair CoxcCErrs  Sexy Hair Concepts vous offve

- gratuitement une minicanette de Big Sexy Hair Spray & Play

quand vous achetez le grand format de Spray & Play ou
d’autres produits Sexy Hair sélectionnés.

SEBASTIAN  Sebastian offrent de nombreux forfaits-
cadeaux et rabais qui comprennent des promotions avec leur
Shaper Mega ‘Hold, un Laminiates Shampoo gramit avec
I'achat du Laminates Conditioner, un sac a vovage rempli
avec les meilleurs produits Sebastian: Potion 9, Wet, Molding
Mud, Grease et Shpritz Forte. Un cadean spécial avee chaque

achat de cosmétiques Trucco est aussi offert.

WELLA Wella offre deux promotions pour les féies, une de
leur ligne Liquid Hair ¢t autre de leur ligne Lifetex
Wellness. Deux duos spéciaux sont offents duns la gamme
Liquid Hair. Le premier contient Restructurizer Leave-In
Treatment et Finishing Mist Finishing Hairspray ct le
deuxieme contient Crystal Styler Créme Gel et Wrecked Hair
Gum. Le forfait de la ligne Lifetex Wellness consiste en un
shampoing et un revitalisant ainsi que Lifetex Wellness Body
Wash et le loofa au coton, disponible en saison sculement.
Avec V'achat de six duos de [Ctes, Je salon recevia un joli
miroir et une banniére.

(31
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News | NOTICIAS

COLOMER ARTIST HONORED

Pat Grant Williams, artistic and technical director
of Colomer USA, was awarded the 2002
Multitextural Global Ambassador Award in the
Chemistry and Multicultural Styling category.
Williams has worked in the industry for 20 years as
a hairstylist and salon owner. The award is given to
beauty professionals who support diversity in the
beauty profession.

ARTISTA DE COLORES ESTA HONRADA
Pat Grant Williams, directora técnica y artistica de
Colomer USA, fue otorgada el premio 2002
Muldcultural Global Ambassador en la categoria
Chemistry y Multicultural Styling. Williams ha traba-
jado en la industria por 20 afios como estilista, pelu-
queray dueiia de salén. El premio es otorgado a pro-
fesionales de belleza que apoyan la diversidad cul-
tural en nuestra industria.

J1o ST L

med up with JCPenney salons and spas to carry

the line of hair care products. The JCPenney salons will carry Big, Short

and Healthy Sexy Hair products in more than 650 of their salons and spas. -

SEXY ALIANZA

Sexy Hair Concepts se unid con los salones de belleza y spas JCPenney
para empezar a comercializar su linea de productos para el cuidado del
cabello. Més de 650 salones de belleza y spas JCPenney contarin con los
productos Big, Short y Healthy Sexy Hair.

NIOXIN SHUFFLES THE DECK

Brian Graham, the recently appointed CEO of
Nioxin, announced that Bruce Cowgill has been
given expanded responsibilities with the company.
Cowgill will retain his current title and responsibil-
ity of Sales, Marketing and Education, but is
charged with the added responsibility of transi-
tioning all three disciplines from predominately a
domestic focus to one of global capabilities and reach.

New CFO, Dan Reed, was brought on board to
oversee financing, accounting, operations, infor-
mation technology, inventory management,
demand planning and purchasing.

At the same time it was announced that Trevor
Attenborough has been promoted to vice presi-
dent of marketing. Attenborough led the successtul
introduction of Nioxin’s new Bionutrient
Formulations in 2002, and has also been an inte-
gral part in the company’s management of such
sales support programs as the Nioxin Global Salon
Network, a salon loyalty program and Champions
Circle, Nioxin's distributor sales incentive program.

Finally, the word came that Bob Burns is joining
Nioxin Research Laboratories Inc. as Vice
President of Manufacturing. Burns comes to
Nioxin with more than 20 years of industry experi-
ence in manufacturing, operations, research and
development and compliance regulation.

FAceLIFT FOR CLAIROL

Clairol Professional has just undergone a serious
facelift. An online facelift, that is. Clairol
Professional has unveiled its new, updated web-

site (www.clairolpro.com), which the company

hopes will provide musthave information and

must-try techniques for salon professionals as

well as provide free monthly product giveaways
- for its users.

| Cambios N LA WEB DE CLAIROL
.Clairol Professional ha efectuado un cambio
" completo en sus paginas electronicas web.

} . Chairo] nos anuncia ahora la direccién,
- www.clairolpro.com. El sitio funciona como un

| - servicio educadvo con informacién v técnicas
< para salones profesionales, también se regalan

productos completaniente gratis cada mes para

- todo aquel que visite el sitio.

CAMBIOS EN NIOXIN

Brian Graham, el nuevo CEO de Nioxin, anuncié
que Bruce Cowgill ha asumido grandes respons-
abilidades con la compaiiin. Cowgill retendrd su
puesto actual en ventas, mercadeo ¥ educacion
pero se encargard también de Ia masiva transicién
en las tres disciplinas. con el objetivo de llevarlas
de un enfoque doméstico a uno de expansion
mundial.

El nuevo CFO Dan Reed ahora se encargara de
supervisar finanzas, contabilidad, operaciones,
informatica, control de inventario y adquisiciones.

Al mismo tiempo fue anunciado que Trever
Atenborough ha sido promovido a vicepresidente
de Mercadeo. Attenborough dirigio la introduc-
cion de Bionutrient Formulations de Nioxin en
2002. Attenborough ha sido un elemento integral
en la administracién de varios programas incen-
tivos como el de Nioxin Global Salon Network, un
programa de fidelidad para los salones, y
Champions Circle, ¢l programa de incentivos de
ventas distribuidos por Nioxin

Finalmente, Bob Burns se unc a Nioxin
Rescarch Laboratories Inc. como Vicepresidente
de Produccion. Bums viene a Nioxin con mis de
20 anos de experiencia en k industria en manu-
factura, operaciones. bisqueda. procesamicnto de
informacion y conformidad regulatoria.
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. TooL. Box | BoLSA DE IDEAS

Paul Mitchell has introduced PM SHINES Translucent Hydrating Coior, a
line of 20 ammonia-free, deposit only, demi-permanent hair colors. The
gentle formula repairs damage and intensifies shine with soy protein and

-

also has UV absorbers to prevent color from fading.

Brilla con Paul Mitchell Shines

Paul Mitchell lanza PM SHINES Translucent Hydrating Color, une linea de
colores de cabello semi permanentes sin amoniaco. La suave formula
repara dafios e intensifica el brillo con la proteina de soya y también tiene

absorbentes ultra violeta para prevenir la decoloracién.

Survivor Daily Shampoo and Shaper Colour
Survivor Daily Conditioner are designed to
o A = S keep coloured hair vibrant and healthy, avoid-
' ing the dryness and fading associated with

— — coloured hair.
S S
Suena en Color
SrAPER sMArER Los nuevos productos Sebastian
] oy B I International, el Shaper Color Survivor Daily
Shampoo y el Shaper Color Survivor Daily
Conditioner estin disefiados especificamente
para mantener el color de tu cabello intacto,
— —e vibrante y saludable, previniendo la sequedad y
= "‘;&m . XomessF desvanecida asociada con el cabello coloreado.
~— ~
Biolage )
The Biolage Ultra-Hydrating Systeme from —tare MATRIX
Matrix contains a blend of conditioning st
agents and silicones to provide an intense e w
dose of moisture, leaving hair with a ’ __C_?
healthy luster. Q
,
Biolage ﬁ
El Biolage Ulra-Hydrating Systéme de fn m
Matrix contiene wuna mezcla de § sz
propiedades que acondicionan, y sili- m f_-f:.,..;__
cona que brinda una intensa dosis e ‘—:_E::_:n
humectante, dejando tu cabello salud- ey~ ===
Py BN

able y lustroso.

80

. ~ .
? a4 Dream In Colour
v af Sebastian International’s new Shaper Color

Reslon Realistie

Revlon Realistic is introducing a new anti-
breakage maintenance line for Hispanics
and African-Americans. The products
include hair repair treatments, oils, sham-
poos, conditioners and styling gels designed
to fortify and nourish the hair.

Revlon Realistie ,
Revlon Realistic estd lanzando una nueva
linea de tratamientos para el cabello resque-
brajado, para Hispanos y Afroamericanos.
Los productos incluven tratamientos para
revitalizar el cabello, aceites, champus,
acondicionadores y gels disenados para forti-
ficar y nutrir el cabello.

oduces three new
xy Hair line. Play
Dirty Wax Master Drv Wax, Rough And
Ready Styling Gunk and What A Body Ultra
Bodifying Blow Dry Gel give all types of
short hair the chance to be short and sassy.

4 Sevy Hair

‘ega tres nuevos pro-
ductos a su linea Sexv Hair. Play Dirty Wax
Master Dry Wax, Rough and Ready Styling
Gunk y What A Body Ultra Bodifying Blow
Dry Gel. Productos que permiten que todo
tipo de cabello corto se luzcan esplendidos
y lustrosos.
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Opciones para un cabello sedoso y con estilo

Los elegidos de las editoras

——— — ROCIO DE BRILLO VIBRANTE

PARA COLOR

Agrega profundidad y dimensién. Refleja
1a luz. El rocio es super-fino y no deja el
cabello pesado. Ideal para pelo fino.

JOICO « 800.44.J01CO
www.joico.com

— GEL DE FIJACION FUERTE

Bajo la linea Deep Brillance, Farouk Systems
lanz6 este gel versati! con memoria de peinado.
No se descascara y logra un brillo sedoso.

FAROUK SYSTEMS e 800.237.9175
www.farouk.com

—— EL CABELLO MIAS SEDOSO Y SENSUAL

as de seda, siliconas y nutrientes
d los niveles de humedad y la
electricidad estatica. Deja el cabello suave, sedoso e
irresistible al tacto. La linea se presenta con champu,
acondicionador, Drench (tratamiento para cabello seco),
Remedy (para cabellos tratados quimicamente) y Frizz
Eliminator (eliminador de encrespado).

SEXY HAIR CONCEPTS « 800.848.3383
www.sexyhairconcepts.com

COLA DE MODELAJE

Producto resistente al agua que aporta una fijacién
bestial. Se aplica sobre el cabello himedo y luego
se peina. Es ideal para formar puntas en el
cabello. Crea y sostiene todo tipo de formas.

JOICO < 800.44.JOICO * www.joico.com

gﬁ%;m.

SILKY
SHAMPOO

SMOOTHING

SH 1466
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CREMA STYLER
ANTI.PRIZE OONTROL

LSty s p
Shampoo, Silky Conditioner, Drench for Dry r Remedy for Chemically Treated Hair and Frizz Elimina-
tor. cRaz 200 2. _ 3i A\ENT OBOEDissolve sebum and stimulate blood flow to the scalp with Scalp-
Balance Pre-Shampoo treatment. emeie 20t 3.5 i*4K STYLING JOICO New to the K-Pak collection, alcohol-
free Thermal Designing Foam adds volume, body and shine with a medium hold; and Protective Hair Spray
functions as a working, styling or finishing spray and can be used with heat tools. eraug 202 4.1+ HEVER
HOT TOOLS Dry hair faster with increased shine and moisture with this full-size 1,875-watt hair dryer. It
includes two speeds, six heat settings and a one-year warranty. CIRCLE 203 Se 1 - SEBASTIAN
Laminates cream styler finishing product controls static, banishes frizz and provides touchable hold with
intense shine. cnce 20¢ 6. 1 EAN S .31 JOHN ALLAN Refreshing daily hair cleanser infused with
marine plant extracts, sea kelp and aloe leaf juice appeals to men and women. cime 205 7. i LLIANT :
Glamss - KEUNE The lightweight finishing spray boosts natural luster and regulates moisture bal- i
ance without affecting pre-applied products. areut 206 8. CERANNC 211" ANDIS With a contoured

handle, this iron heats rapidly and delivers consistent temperature to straighten all types of hair. creLr 207

MODERN November 2003
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Nail Polish 4 la
Sarah Jessica Parker
$15 by Lippmann Collection

Who knew that “Sex and the
City's” Carrie Bradshaw had
time to design nail polish?
Actually, she didn't. It's Sarah

1 et

Jessica Parker who collaborated @

on this shade, appropriately
coined “Sarah Smiles.” Bless
her heart, it's a fine shade, one
that's reminiscent of a French
manicure without the white tip.

atwwali ollection.com

SR vl

Colored Mascara

$18 by Benefit Cosmetics <i
Say goodbye to boring brown and give your <3
autumn make-up a fresh look with colored Qi
mascara. This shade, a pretty rich color called ‘2;"
“Eggplant,” goes on subtle but adds extra pizzazz. 2'5
Avaitable a1 Marshal Fiekfs k
and www.benefitcosmetics.com.

1]

Shing, shimmer, glow o
MAC_Co-srfle.llcs » All by Sexy Hair Products
Glaze lipstick in "Mile” $14 w. We love hair products that
Lipglass in “Supreme™ $13.50 leave a delicate fragrance

Eye shadow in “Snappy™ $12.50
MAC Cosmetics has just come out with a

behind. This line of products
works well, and the

repriaToNnIyy
: b

-
(

line of great new shades for fali including shortsexyhair product worked
these autumn auburns. Perfectly coordinat- great for a spiky-haired

ed, you can wear your lipstick alone or go staffer. Will your hair truly be
for extra shine with a layer of Lipglass, one sexy? We're not making that

promise. But we do guarantee
that it will smell great.

Available at
www.sexyhairconcepts.com

of our favorite new inventions.
Available at s com

{and we hear MAC is also coming to Boston Store!)

22 SEPTEMBER 2003

On the Capitol Square
Downtown Madison
23 North Pinckney Street
608.284.1956

The exclusive salon for Charter’s Main Street Makeover.
The search for a local candidate begins soon.

of madison 2003!

Great Wolf Lodge
Resort & Spa
1400 Great Wolf Drive
Wisconsin Dells
" 608.253.1612 or 866.333.1612

CAMEO

SPA SALON

cameospasalon.com

Contact us today!
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. : ; - go even glossier. Swipe
. it X FpoLIS IS the surface with U2z
Yiannini Ghus Cloths ($20 .
STEP 1: glt‘:’::; s-,tt;r-es) fotes (82 :
Shine starts in the £} 3 - T e
shower. Try : :

Mivitiplicity Refiacy ;
Shine Smampoo ;
($11; 800-1SO-

HAIR), followed
by color-enhancing ;:
conditioner.

”

Smooth silicone serum on
soaking-wet strapds. Ti

U MO AE GLERM L L . Get extra shine with a salon hair-glaze
service. For $25 and up, this process gives you subtle, glossy color
that lasts four to six weeks. Ask for a clear glaze if you're dye shy.

BUA N0 0000000090000000000000000s000000 NIRRT

descvssPIteener

Eat at least five ounces of protein a day
to nourish hair to shiny brilliance.

42 seventeen NOVEMBER 2003 =) Pare to love your hair. Get tips. ideas.
¥ and inspiration at seventaen. com/hair.

- Insider tricks for giving hair
" STep 3 : shampoo-commercial shine.
* Once hair is dry, you can Text Leesa Chalk Suzman

3 ng
products so your hair

once a month.”

- sparkles. Try this freatment

N MICHAEL SALON

‘s P

‘AN COUNCIL, OWNER OF THE VA

CARE LI

OF HIS OWN HAIR

orEP sinmurs biaiyas

HILLS HAIRSTYLIST AND CREATOR

EXPERTS: PKILIP B., BEVERLY
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INSPIRED
SHAPE
FROM
NEXXUS

FINMD

BALA;
IN THE
NEW YEAR

A MAGAZINE FOR AND ABOUT
JCPENREY SALON PROFESSIOHALS

UR SALON

¢

o

HOW JCP DESIGNERS MAKE
CLIENTS FEEL SPECIAL
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ROMANCE LANGUAGE FIEES —_— |
Achieve this romantic fook with products B \

from Nexxus. Use Y-Serum Younger

Looking Hair Shompoo and Condifioner [

to_increase strength cnd_texture._Use_

Retexxtur Curl Enhoncing Styler to

intrease curl refention, release tongles

and increcse marcgeability. Finish with

a shine mist for brilliant gloss.

RIDE THE WAVES

To re-crente this sexy look from TIGI,
stort with Self Absorbed Shampoo ond
Conditioner. Mist with Uptight 1o define
curls and waves. Smooth in o quarter-
sized dollop of Small Talk, roots to ends,
for fullness and hold. Diffuse hair unil
dry and finish with Hard Head Hairsproy.

BRIGHT FUTURE

Start the yeor with o fresh new look from

Mizoni. Begin with @ Custom Blend Deep

Conditioning Treatment to ensure moisture

and flexibility. Set hair on quarter-sized

tension mesh rollers with Conditioning Sty-

ling Lotion for maximum control and vol- o O

ume. Remove rollers and opply o few ~ P% o e VERSATILE STYLE '
drops of Thermostrength Heot Adivated & / Loy Start the Hew Yeor with this short, layered look from Sexy Hair Concept
Strengthening Syling Serum. Blowdryand ~ §, _ Sproy Big Sexy Hair Root Pump Plus ot the root for volume and blow:
round brush the style with moderate 7 7, VN - ; dry with a vent brush, lifting ot the base. Mist with Root Pump Pluson
fension lo remove partings ond crecte @ Yy 3 3 scrunch to produce a chunky, ployful look. Finish with Big Sexy Hair
fouchable, soft silhouette. . ' ; Spray & Ploy Hairsproy for hold and shire.

24 INOurSalon January/February 2004 . SH 1477
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EXTRA-BODY FINISHING SPRAY Exire-Body Finishing
Spray maintains @ mane through thick ond thin—sthanks to a unigue
delivery design that dispenses body ond shine with long-lasting hold. h
dries instontly without weight. From John Poul Mitchell Systems.

EX BIOLAGE FORTIFYING CONDITIONER As part of he
Biolage Fortifying Systéme, this conditioner bathes over-warked hair with
ceromides (hair's notural intercelulor bonds) and repairs weak spos. Use
it with Biolage Forfifying Shampoo and Leave-In Treatment and experience
os much as o 90-percent reduction in hair breokage. From Matrix.

E1 BIOSILK SILK THERAPY Battle winter beauty woes with Silk

Therapy. It smoothes parched skin and restores hair's health and shine.
From Farouk Systems.

- MANIPULATOR SHAMPOO AND CONDITIONER
Wash away the dody grime This duo odds moisture and leaves hair looking
healthy and shiny. The conditioner olio detangles. Enhance the senses with
the great pifio coloda fragrance and cool blue hue. From TIGI.

ROOT PUMP PLUS Hard-to-volumize hir comes olive wilh
Root Pump Plus. The unique formula starts os a spray and turns into @
mousse lo pump up the volume. i's humidity-resistant so it keeps working
even in not-so-perfect weather, From Sexy Hair Concepts.

Y SERUM YOUNGER-LOOKING HAIR SYSTEM
Recopture youthful hair with this three-step hair program. It defivers youth-
enhancing ingredients in three daily stoges—shampoo, conditioner and
leave-in spray. Dry, abused, oged locks become radiant, youthful and
healthy. From Nexxus Products Company.

STRAIGHT CRAZY Ban bad hair doys with this ergonomic
and lightweight straightening iron. It features o ceromic heating element
with three heat-reflecting shields o minimize iron body temperature. The
plotes have o heat range of 120- 1o 200-degrees Ceksius, ond o heavy-duty,
five-coil tension spring produces smooth-handling response. From Cricket.

SH 1478
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Reminder: To achieve fabulous,

S voluminous styles, always shampoo

hair first with Big Sexy Hair Extra
Big Volume Shampoo and follow
with Big Volume Conditioner.




-t

—— e

TRENDSPOTTING,
MOD TO MOTOCROSS

WHO'S BUYING NOW: .
THE BIG-BUCK INVESTORS

"HELMUT’S BACK!
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Tips o' Trends by invitation;ont

cream (o
polish an

At Loeion and Ucsign by Cynthls Brubaker.

French Twist

For lips and nails that

are twice as nice, try
Merle Norman Cosmetics'
Kiss Kiss Lipcolor in Flirty
Pink $13 and SALON
FORMULA™ Nail

Color $7 in Pink Sizzle
and Fiery Fuchsia.

merle norman.com

favorite Jessica's "Juicy”

¢ 110" pinks, for Jackie O
fry Barbara Guttenberg’s
nk shadow, Jane Iredale's

Manicurist
To The Stars

The flawless pinks.
This summer paint
your paws like the
celebs with Jessica’s

Strap On Spring

Hollywood “it* girls are clamoring for Canvas Cosmetics blush

in Whisper and shadows in Heavenly pink & Ballerina. Achieve

that perfect LA pout with Baby Doll
Lip Lacquer. canvascosmetics.com

custom colors in juicy,
sherbet, and Gelle',
jessicacosmetics.com

IYAS COSMETICS

Perfection

This anti-aging formula, jam
packed with nutrients, holds
moisture deep with-in the
skin for hours of continuous
hydration, Free Trial Cali;
1-877-825-1838
perfectioncream.com

Pink Candy Gloss

Jane Iredale's cream to powder blushes
for cheeks, lips, and eyes in Soft Pink and
Mauve Mist. Lip glosses in Pink Candy &
Sugar Plum. (Shown) 1-800-817-5665 OR
janeiredale.com

Spray &Pla
P yHarde)lt

Want big hair with attitude?
Then get Spray & Play
Harder. It's not your
mama's hairspray!

For more information
please contactus at
1-800-848-3383

or visit us at
sexyhairconcepts.com
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EN CONFESS.

What they
- really notice
about you:

.« Isfatin your
~future?

JAIME KING

Addict to actress:

a supermodel’s
-struggle




- ask
THE FOREMOST AUTHORITY ON
PLATINUM AND BRIDAL JEWELRY

My wedding will be themed
“Victorian." Could | wear mod-
ern style jewelry on my wed-

promiction

marie clare/].

ding day? What do | wear?
Jessica~IN

Jewely’s role in maniage is at the
time of proposal. It will bond the
sanctity of your vows and will be with
you long after your special day. You
and your gown will glow like the sun
and nothing can compete. Downplay
your jewelry. You are the one and
only true gem of this day. Relax and

have fun!

What is the etiquette rule for
monetary gifts at a wedding
ceremony?

Kate~ Online

Whenever anyone addresses a mon-
elary representation for bridal pur-
poses. my first answer is, and

always will be. to live within your
means. In my opinion, true etiquette
is when you allow your heart to be
your guide. because then there is
true meaning behind the gift. Only
Yyou can determine the appropriate
gt for people with whom you have
a relationship; however. always
remember to live within your means.
It truly is the thought and emotion
behind il that matters. :

| ENTER TO WIN! |
i A PAIR OF SCOTT KAY
PLATINUM EARRINGS

Scoft Kay invites you to submit your
bridal jewelry and relationship ques-
tions to "Ask Scott Kay”, Just mail in
your questions to the address below,
and you'll be entered to win the "Ask
Scolt Key” Sweepstakes. The randomly
selected Winner viill receive o pair of
Scott Kay platinum hoop earrings.

Bubmit your questions, with your name,
hddress, dayﬁmq phone end wedding date to:

‘Ask Scolt Kay: Marie Claire
' P.O, Box 2128 Teanack, NJ 07666
pr email at: ASK@sconqy.com

www.scottkay.com/me
2 2002, 2003 Scott Kay, Inc. Al Rights Reserved,

Peauty buzz

TRADE SECRET SALONS
New and Now at Trade Secret
Salons. Healthy Sexy Halir is the
first-ever Soy based haircare line.
Soy Protein feeds the hair by
giving it extra strength and protec-
tion. Healthy Sexy Hair

has a unique collection of cleansing.
conditioning, styling

and finishing products to meet

all of your needs. Buy any Healthy
Sexy Hair product and get the
2nd 50% off. Valid May 1-31st.
2nd product is of equal or lesser
value. Available at Trade Secret
Salons. Cal 1.800.888.1117 or
visit www.tradesecret.com for

a location near you.

JERGENS

Jergens® Soft Shimmer™ Skin Radiance™ Moisturizer soft-
ens skin tone variations and gives your skin a healthy glow.
Infused with subtle light reflectors, it enhances your skin's
natural beauty throughout the entire day, helping you look
and feel your healthy best.

BIORE

Turn up the heat with the Bioré® Seli-Heating Mask, the Bioré.

original one-minute deep cleansing facial. The mask, with its '

unique heating action. purifies your skin while it absorbs wilbeating
MASK

excess oils and deep cleanses pore-clogging dirt.

SH 1485
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marieclaire BEAUTY

getinclook

THE UNDONE UPDO

Copy this elegant star style with minimat effort

To emulate the sexy, Wrap the ponytail around
studiedly disheveled updo the elastic like a donut
celebs are sporting, skip until you have only an inch or
the personal hairstylist and  two left of your ends stil
follow these simple steps:  hanging out. Pin the donut

Big Sexy Hair Spray & Play
Harder Firm Voluinizing
Hairspray

Matrix FlikTrix
Piece-Out Wax

in place with bobby pins,
Use a comb to create leaving the ends free.
a deep side part in your
shoulder-length or longer hair. To make the ends pliable,
Then, using your fingers, rake Ania Dorfman, a stylist at

a small doflop of styfing wax the Rubann Salon in New
from your part to about mid-  York City, recommends tak-

way down the hair shaft to ing a second, smalt dollop of
smooth flyaways. wax, warming it between
your fingers, then pulling it
Pull all your hair back gently through the loose
into a ponytail two to ends. Shape theminto a
three inches above your nape.  slight flip. Finish by dousing g"uz:{ess
Secure it with an elastic. your do with hairspray. Elastics

For intormation, see Shopping Directory.

222 SH 1487
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YOU can dazzle
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Los Angeles; BAG1311. For more information please visit

©2003 Sexy Hair'Coqce‘bts

- Sold only

pts.com or call 1 800 848 3383
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1(800) 848-3383. Sotd
Los Angeles, CA 91311

sexyhairconcepts. salcn products to die for.
pts.com of calt

tion go to www.sexyhairconce

Professional Salons. ©2004 Sexy Hair Concepts,
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INSPIRED
SHAPE
FROM
NEXXUS

HOW JCP DESIGNERS MAK
s as CLIENTS FEEL SPECIAL

SH 1496




[STYLES!

‘5

NEXXUS ROMANCE LANGUAGE
o Achieve this romantic fook vith products

from Mexxus. Use Y-Serum Younger B

Locking Hair Shempoo and Conditioner |8

Retexxtur Cusl Enhancing Styler to
increase curl retention, release tangles |
and increase mancgeahility. Finish with

a shine mist for brilliant gloss.

RIDE THE WAVES

To re-create this sexy lock from TIGI,
stort with Self Absorbed Shempoo ond
Conditioner. Mist with Uptight to define
curls ond waves. Smooth in @ quorter-
sized dollop of Small Talk, roots o ends,
for fullness ond hold. Diffuse hoir unti
dry ond finish with Hard Head Hairsproy.

BRIGHT FUTURE !
Start the year with  fresh new look from v,
Mizani. Begin with o Custom Blend Deep ’(g,"
(onditioning Treatment to ensure moisture g '
and flexibility. Set hair on quarter-sized :
tension mesh rollers with Conditioning Sty-
ling Lotion for maximum controf and vol-
ume. Remove rollers and apply o few
drops of Thermostrength Heat Adtiveted
Strengthening Styling Serum. 8low dry and
round brush the style with moderate
tension fo remove partings ond create o
touchable, soft silhauette.

VERSATILE STYLE ;
Start the New Year with this short, layered look from Sexy Hair Concepts: ;i
Spray Big Sexy Hair Reot Pump Plus of the root for volume and blow' £%
dry vith a vent brush, lifting ot the base. Mist with Root Pump Plus and: ™
strunch to produce o chunky, ployful look. Finish with Big Sexy Hair
Sproy & Play Hairspray for hold and shine.

24 INOurSalon January/February 2004 ‘
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EXTRA-BODY FINISHING SPRAY Exira-Body Finishing
Spray minlains a mane through thick ond thin—thanks to 0 unique
delivery design that dispenses body and shine with fong-lasting hold. It
dries instontly without weight. From John Paul Mitchell Systems.

El BIOLAGE FORTIFYING CONDITIONER 4 pert of the
Biolage Fortifying Systéme, this conditioner buthes over-worked hair with
ceromides (hair's natural intercellulor bonds) and repairs weok spots. Use
it with Biologe Forfifying Shampoo and Leave-In Treotment and experience
os much as o 90-percent reduction in hair breckage. From Matrix.

] BIOSILK SILK THERAPY Batfe vites beauty wes it ik
Therapy. It smoothes parched skin and restores hair's healih and shine.
From Farouk Systems.

MANIPULATOR SHAMPOO AND CONDITIONER
Wash away the daily grime! This duo adds meisture and leaves hair looking
healthy and shiny. The conditiones akso detangles. Enhance the senses with
the greot pifia coloda fragrance ond cool blue hue. From TIGI.

ROOT PUMP PLUS Hard-to-volumize hair comes alive with
Root Pump Plus. The unique formula starts as o spray ond turns into o
mousse fo pump up the volume. It's humidity-resistant so it keeps working
even i not-so-perfec weather. From Sexy Hair Concepls.

Y SERUM YOUNGER-LOOKING HAIR SYSTEM
Recapture youthful hair with this three-step hair progrom. If delivers youth-
enhandng ingredients in three duily stoges—shompoo, conditioner and
leave-in spray. Dry, abused, aged locks become radiont, youthful and
healthy. From Nexxus Products Company.

STRAIGHT CRAZY Ban bad hair days with this ergonomic
and lightweight straightening iron. It features o ceramic heating element
with three heat-reflecting shields to minimize iron body temperature. The
plotes have a heat range of 120- to 200-degrees Celsius, and o heovy-duty,
five-coil tension spring produces smooth-handling response. From Cricket.

SH 1498 anuary/February 2004 INOurSalon 29
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Reminder: To achieve fabulous,

i voluminous styles, always shampoo
hair first with Big Sexy Hair Extra
Big Volume Shampoo and follow

esexyhair - ST




'PROMOTING MANlCURE
AND PEDICURE GIFT
CERTIFICATES
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Stephen Leggiero
Divisional Vice President
ond Director of Styling Salons

ear JCPenney Salon Associate:

This is a very important and exciting time of year in 1he salon. As heauty
professionals, I urge you to seize the opportunities that come your way

- in November and December:

Clients are Celebrating! From office holiday parties to lustive family get-
togethers, this is the time of year when your clicnts are dressing up and
stepping out. Why not take advantage of the glamor of the scason?
Whether she’s the clegant, uptown type, or a busy, down-to-earth mom,
there's a way to lilt cvery client in your chair out of the “everyday.”

Two of our artistic contributors this month—Maureen McCarthy of
Paul Mitchell and Douglas Little of Sexy Hair Concepts—present a pair
of great-looking upstyles that can transform your clients’ holiday looks.
They'’re quick and easy, and they're sure to solidify your role as your clients’ ,
prelerred beauty advisor. (The how-tos start on page 38.)

What if she isn't the updo-type? You can

always offer a fashionable texturizing set or

Upsty les can be quick a permanent or temporary smoothing serv-
and easy, and they’re ice to make her party style special. And don't

forget—recommending the styling products

sure to SOhdlfy your role necessary to support these styles can really
as your clients’ preferred provide a boost to holiday tickets.

beauty advisor.

: Clients are Shopping! Right now your cus-

|

3

i tomers are hunting for gifts for a long list of
family members, friends and acquaintances. Like all of us with busy
schedules, though, their shopping time is limited. That’s where you can
help. JCPenney salons are offering 2 number of unique holiday gift
items that are just perfect for mom, daughter-in-law or a favorite teacher.
(See them on page 34.)

Clients can also pick up JCPenney holiday gift cards in any denomi-
nation, good for a post-holiday manicure, pedicure, cut, color or any other
service they wish. And of course, you can always recommend gift baskets
containing home hair carc favorites. It's a great way to help customers
(and potential customers) stock up on their beauty essentials for the New
Year. Its also an excellent opportunity to introduce new products into
their existing beauty routines.

On behalf of all of us here at the home office, we hope that this season
brings you many opportunities to serve your clients and to profitably com-
plete your year. Here’s to a successful holiday and a very healthy, happy
New Year to you and your families.

YEP
Stephen Leggicro
Divisional Vice President
and Director of Styling Salons
SH 1501




Photo by Angus Ross.
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Style Points

J hen your clients book appointments for spe-
‘ cial-occasion styles this season, they want just

that—a special look that they can't create at
home. Dazzle them with your styling skills and they'll be
hooked. Before you know it, you'll become part of all of
their pre-party plans.

Sexy Hair's Douglos Litle earns extra poin's

Here are some tips from Sexy Hair Concepts’ Creative for this sleek style.
Director Douglas Little for creating a flawless finish every
time. (For more of Little’s work, see-page 42) Finally, notes Little, your choice of products is critical. “You

must select setting preparations that will work with heat,
BLOW DRY BASICS lock out humidity, keep hair flexible, and provide the right
M As you work, leave your b rush in the hair for a moment amount of hold,” he explains. Two to try: Sexy Hair's Spray -
or two after you dry each section. This allows the hair to and Play and Spray and Play Harder. *
“set.” Says Little, “Think of finishing like ironing a shirt.
You dampen the fabric, iron and then you have to let it ST
cool, otherwise it will wrinkle again. The same goes for

FIVE WAYS

hair—it must cool in order to hold it;.shape.'
B Always work from top to bottom as you dry e TO DO
The air from the dryer will flatten the cuticle and the hair MORE WITH
will 1ook smooth and shiny. DOWN TIME
M Try this novel round-brush setting strategy Grababrush, *
toll up a section of hair, dry it and leave the brush in the IR RPNE AL BT free fime in 3
i hair to set. Alternate from side to side until the entire head B b sclon? IF you're fipping through %2
' is complete. Says Little, “You'll get a cross between a old copies of Cosmpoltan ond chatfng on your cell phone, you moy ot be
round-brush finish and a roller set in very little time. moking the most of . Here ore five dovmtime strotegies that really poy off:
! IRON WORKS B Practice makes perfect. if you're struggling with babs or
: B8 ¢ bling vith folls, grob o mannequin head and go through the motions.
| v L : i gwith fols, grab 0 manneq g0 thro
; M When working with your flatiron, your comb is essen-  ° P Hend ihe st o 4o
tial. Place it directly beneath the iron and move the two - atch and learn. Heod over 1o the stolon of someoné 0 3
: in tandem along the strand. The comb will eliminate any - has mastered the fechnigue you have olviays wanted o try ond offerto 8
E chance of errant crimps or crinkles. L it her As you do, observe the vy she stands, moves ond wotks,
? B To_avoid bumps or skips, apply ample, even pressure Pitch in. If someone on the staffis running late, help her out by
| with the iron, scalp to ends. ] :hum'pcoi&? hfer dlient. You never know when you might need somebody
B toreturnthe fover
ROLLING ALONG | Say thanks, Ereryone loves o show of appreciuton, s0 sit dow
B To make roller or curling iron sets look modern, try mix- and virite thank-you cords to ol o your cients. With of o the junk mail
thot arrives each day, o handwritten note wil be noticed and vielcomed.

ing it up a bit. Wrap some sections off-base, use over-
j direction for others, vary roller or iron sizes throughout
; ' the head. The result will be tousled and sexy as opposed
] to stiff or formal.

Head to the mall. lo, ve're not taking obout shopping. The

mall’s o great ploce fo hand out your business card, olong with o $5-off

coupon, Target sales derks ond restaurant stoers ... they see {ond are
 seen by} hundreds of people each veek.

S R verer
o T Dt L BB SR OSBRI NS
HE L b ek S et A ST Lk AR
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EXTREME STYLE
Reath for BioGlitz No Ammenia Color from
Forauk fo predute @ kaleidostape of shades
—vih one opplication.-Smeath stronds with.-
_the CHI Ceromic Iron end maintain hair
healih with the CHI Trarsfermation Home
Support Kit. Together they combine Ceramic
Technology with silk proteins, emino acids
and cationic hydration interlink to create

soft, silky, straight hair.

msrw.w-mw»&m;r -

SEXY HAIR

SUPER NATURAL

This neat contemporary ofro from hiizeni
puts the foce in focus. Shampoo natural
tresses vith Purifying Shampoo fo remove
gels ond vioxes. Condition the scalp vith
Rose HqO. Apply Styling Gel to define
notural texture and curl and to odd shine.

BEEN BAD OR GOOD?
Keep "em guessing with this styish fousle
from Tigi. Start with Moisture Maniac
Shampoo and Conditioner. Apply Control

Freak Serum from raofs fo ends to guard EE A
AR - BIG AND SEXY

ogainst therma! heat and control friza.

Sgiﬁlz &ixuélr?ur;\g%t;n;noigf}? l;::,;r: c::: Sexy Hair pumps up holiday sie. Prep vith 8ig Sexy Hair Shnmgoo and

you blow dry. Finsh with After Party to Conditioner; follow with Heolthy Sexy Hair Tri-Wheot Leave-in Con-

smooth f avoys ond odd shine D ditianer. Apply Root Pump Plus to roots and blow dry while lfling hoir td
L ' ' increase volume and dimension, Use o mediom-sized round brush 1o

' ' . ; impart polish ond bend to the eads Fiip It Over Full ond Wild spray pro-

vides dramatic separation and Spray and Play Horder secures the style.

SH 1503
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" Add 1 part Spray & Play Volumizing
| Hairspray to 1 part Big Shine -
|—Shine-Spray-for-fabulous. hair!

SPRAY & PLAY HAIRSPRAY

.. )rr‘,...m...'.,

THAT'S WHAT!

B

B1G SHINE - SHINE SPRAY”

G

I

A
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FAN MAIL
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‘ ~ Sold on!y In Professional Salens, ©2003 Sexy Halr cnncepts Los Ange!es.CA 91311 For mora Inlormatlon please visit www. sexyhalrconcepts cnm or can 1 800 548 3




C

lassic, elegant hairdressing never goes out
of style. Ever since Audrcy Hepburn appeared
onscreen in her famous “Breakfast at Tiffany's”
upsweep, clients have equated the look with so-
phistication. This season, says Sexy Hair Concept’s
Douglas Little, fashion is revisiting this feeling he
calls “forgotten elegance.” That means many clients
will turn to you for something chic and special

for holiday celebrations.

“This look is timeless,” notes Little. “It’s perfect
forany client of any age.” He adds. “You can achieve
it on many hair lengths. Our model’s hair is much
shorter than you would expect for a style like this.

doesn’t have extremely long hair.”

Little identifics iwo important elements to con-
sider when designing special-occusion styles. First,
they must be an extension of your client’s person-
ality. For example, if she’s a free-spirited creative
type, opt for a looser, more tousled approach. If
she’s always in command and likes everything just
so, she’ll probably be most comfortable with a
neater, sleeker style. '

So don’t rule out a dramatic updo if your client ,

Sleek and Chic:

A Classic
pstyle With A
Modern Spin

WHEN IT COMES
10 SPECIAL-OCCASION

- STYLING, THE HOLIDAYS
ARE A GREATTIMETO
GO FOR GLAMOUR.

Next, says Little, be sure your finished style has
a uniqucly modern edge. “This can be achieved in
several ways,” he explains. “By using modern
products, you get the hold, cohesion and texture
you need to make upstyles look fresh.” Color is
another way to put a fresh spin on style. Finally,
think about details. “Here for example,” says Little,
-a deep side sweep evokes a very hip retro feeling,
which is right in line with all of the*Mod' influcnces
we're sceing today.”

Finally, don't hold yourself back from creative
brainstorming. Remember, says Little, your clients
are looking to you for style direction. “They want
your input and idcas,” he says. “So be prepared to
show them new options and techniques. If you do,
you become a fashion leader. If you don't, they
might go somewhere else.” >

Style by Douglas Litlle, A
Creative Director, Sexy Hair Concepts

42 140urSalon November/December 2003

SH 1505







T R Ty ek Rers

Sleek and Chic:

A Classic
Upstyle With A
Modern Spin

 Since this client hos a lot of natural

“texlure and movement, her hair
must be smoothed to achieve the
sleek updo she hos requested.

' Taking small sections,
sproy Soy Tri-Wheat Leave-In

Conditioner on domp hair fo
profect, condition and create

... astrong, supportive bose.
- Comb through.

Re-section as before ond apply -
Root Pump Spray Mousse.

This vill give the hair volume
and grip without stickiness.

Beginning of the nape, dry the
huir secticn by section vith o ven!
brush. Hove the brush olong the

' cection in tandem with the nozale,

Youching the surface of the
strond with the dryer. Dired oll

' hoir back ond off the face.

Return to the nope and round
brush each section, bending the
ends under os you viork.

Return to the front section,

XN Using a vent brugh 1 these sections

and direct the airflow 10 the roots
to create fift and volume.

Agply Big Shine, o dry silicone
spray, 1o large sections and flot-
iron each section scalp to ends.
Continue vorking throughout the
enlire head in this manner.

Bend the client’s heod forviard
and opply Flip It Over 1o the
roots. This working sproy treales
additions! velume and texture.




———————

o o ——

(reate two verticcl partings
from eqch side of the nope

o the rown and liff the section
in the center straight up.

Secure the section vith
tvio sets of interlocking bobby
pins, os shown.

(reate o dingonal section
off of the origina parting,
ot the center of the head,

Direct the section aeross

' the heod end secure with g pin.

Continue working side to side
in this monner, overdiredting
and pinning, until the sides are

. tompletely swept up and secure.

Hip 1t Over; Spray & Ploy Harder Volumizing

Make-up: Potrick Tumey, Celestine Agency

| —In front, create o deepsside part—

then move fo the top. Begin draw-
ing the trown sections tovard

the center back, drape them over
the previous sections ond pin, |

Tuck the ends of the top side
section through and under the
fop, draped secions,

{ontinue working on each side,

% draping and pinning as before.

When oll of the hoir is secure,

sproy vith Spray ond Ploy Horder §
-~ and Big Shine for hold ond polish. §

Lightly smooth any stray or

flyavay stronds with your comb

. or your hand.

Dispemsary:

Healthy Sexy Hoir Soy Mifk Shampoo,
Conditioner and Soy Tri-Wheat
tegve-In Conditioner; Big Sexy Hoir
Root Pump Yolumizing Sproy Mousse;

Hair Spray and Big Shine
Shine Spray, ofl by Sexy Hair Concepts.
Photogrophy: Angus Ross

Fushion: Courtesy of J(Penney

Novernber/Decamber 2003 . .

T NovembenDecamber 2008 1r.13 1 45 .
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Sexy- HanFconceptspresentsns-two topproducts_
With the purchase of Big Sexy Hair Root Pump
' Plus, a mini Spray & Play Hairspray is-
FREE for the holidays!

M FREE

; Besureyourcliensgo - fDE
. home with a full-size can of - a
Spray &Play along with thls
" free mini. They will love itso
- much, the purse-size won't

last long unless they have the
fullesiZe can on theirvanity. ~ s

'sidasuon - )

WYNATIWNY).

x
=
3
B
Q

~nNS

Warning: Big Sexy Hair users
may experience excessive
compliments and inflated

self esteem

Jes

*sexyhalr - | 1509

*" soldonlyin Protesslonal Salons. ©2003 Sexy Halr COncep!s l.ns Angeles, CA 91311, For more information please visit www. sexyhalmonce .com or ¢all 1 800 648 3383,
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BIONUTRIENT PROTECTIVES CLEANSERS Reformu-
loted Actives and Protedives Cleansers are cold-filtered and use a triple-adion
process to maximize the noturo! effeciiveness of essential herbs. They reduce
color fode ond safeguard the scalp from chemical services. from Nioxin.

SMOOTHING BRUSH This ergonomically correct handle
design provides comfort for hands and wrists. The boar/nylon mixed bris-
tling promotes shine and is fashioned into o soft cushion pad for ultimate
scalp comfort. From Crickel.

EJ 6LOSS DROPS Gofor o siky smooth fiish with this weighiless
defining polish that's ideal for oll hair types. The anti-humedtont formula
controls frizz and resists humidity while providing separation and long-
lasting shine. From John Paul Mitchell Systems.

BIG SHINE SHINE SPRAY for the inishing touch, ihis non-
greasy, weightless shine spray won't downsize big style. Convenient purse-
size makes it easy lo produce sexy style on the go. From Sexy Hair Concepts.

CH! TRANSFORMATION HOME SUPPORT KIT
This is how dients maintain their straight, soff, smooth styles ot home.
The kit contains Transformation Shampoo and Conditioner, Keratin Mist
and Silk Infusion. Together the products work as o system to provide
the perfect balance of moisture for sofiness and proteins for strength.
From Farouk Systems.

DESIGN & SHINE GIFT SET Greate great sile every doy of
the year. Kiwi Coloreflector Design & Shine gift et puirs Piecing Paste ond
Blaster Spray for color-treated hair. .

AMPLIFY ROOT LIFTER Turn up the volume, odd body and
thickness where hair needs it most-at the roots. A forgeted applicator makes
it easy to apply the weightless, humidity-resistont formula. From Matrix.
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OP3—Ar this magical-time of
year, the spodight shines briglit on
Holiddy on Broadway, alkstar
‘sedection of cight nml Tacquers
based on hit Broadway. musicaks.
Multiple, micro-thin layers of
menl give Rent its pale white
shimmer, Man of La Mancha irs
vivid, passionate red, Moving Out
its brillianc lavender, = -and
Thoroughly Modern Millie its
gl s pur ik e

Other specialties include Opening
Night Gold and SRO.-Silver.
However you -sct your: sug: chis

SEXY HA

Sexy Hair Concepts is turning the world of beauty upside
down with high powered marketing and advertising looks

CHATSWORTH - Who
would have ever thoughr that a
name like Sexy Hair would
become one of the hottest hair
care manufacturer in the pro-
fessional salon indusery?

At leasc one person did, and
that was Michael O’Rourke
who founded the company
(originally  called  Ecoly
International) in  1992. The
company’s name was changed
in 2000 after the extremely
successful introduction of a
number of hair care lines under
the Sexy Hair Concepts cheme
- and the rest, as they say - is
history.

‘Prior to founding Ecoly
International, O'Rourke owned

and op da ful salon

season, your beaudful’ B
mﬂsalcmmbmgymbwnd *

pamper your poach and pussycat
with OPI's hot new Tawlish’
Nail Polish for pes.  Can French
npsanddyed—m-umdl fur be for
behind? # .
Qeaﬂveuailbeslgnumu
10 prove the old adage diat oppo-
sites arract. For Spiing. 2004,
CND is introducing two disincdy
different styles that . couldn’t be

more con more appeal-

ing. lfthcl:vuhﬁamourof'lh :
New Romantics ling® fsnt yoir |-
thing, then you'll get 4 kick out of
d\emﬁupmycolf:ofdmﬂm
POP Flip-Flop palene, induding
anention-grabbing, creamy ‘rich
hues of pink, blue, yellows red and

chain of 35 salons in South
Africa and, after his arrival in
the United States, established
the Carlton Hair Care and
Hair Health and Beauty Stores
in Southern California, a chain
of 30 salons and stores.

In 2000, Sexy Hair Conceprs
was reported to be the fastest
growing company in the indus-
uy, with products selling in
60,000 licensed salons
throughout the Uniced Stares
and distributed  worldwide in
more than 20 countries, Its
corporate headquarters are
1. 4 in (‘L [h ( oo
Los Angeles). With their
newest line, Fresh Concepts,
who knows what's in store! #*

Sexy Hair Concepts model sports the before and after look.

Bauman Medical Group aligns with salons to offer their
male clients top new hair restoration services

— -l

Dr. Alan Bauman explains the advances in hair restoration,

BOCA RATON, FL - “Today,
hair loss is not inevitable—ic's
optional’” So proclaims the web
site for Bauman Medical Group,
focated in Boca Raton, FL. Dr.
Alan Bauman is the Founder,
Medical Director and Chief
Surgeon of the firm, which deals
exclusively with male and female
pattern hair-loss. He has been
featured on Fox-TV and CNN,

and is the author of several text-
books, as well as numerous ard-
cles aimed at both the public and
the medical communicy.

Because hair-loss is 2 huge con-
cemn for men, Salon City Star
spoke with Dr. Bauman to find
out what's changed in the lasc few
years 1o make such an exciting
statement possible. “The biggest
factor is chat there is safe and

effective treatment ouc there,” he -

says. “We now have the technol-
ogy and tools to not only stop the
hair loss process, but also rescore
the 100 percent noticeably natu-
ral living and growing hairline.
That's a major breakchrough, and
men love chis!

“We're moving away from terms
like ‘sarispland and ‘plugs’ and
into 2 whole new realizadion and
look. What we are accomplishing
today with transplanaation we
werent even dreaming about 10
years ago. And the techniques |
use routinely on a daily basis were
not even around five years ago.”

It used «o be that just thinking
about the expense and discom-
fort associated with hair restora-
tion treatments was enough to
make your follicles fall out.

Now, a variety of financial
plans help ease the burden on the

“Also, the whole process and
relacionship is more personal
and comfortable for men to
handle. We can get resules in
less time, with less surgery and
less investment. This means 2
lot to a guy. In che past, we
might have to charge $10,000
and guys would need up 1o
4000 grafts. Today, the average
is two sessions and we usually
reach our goal. It's now a lot
easier and faster.”

For Dr. Bauman, the biggest
payoff is being able to merge
technology and artistry to
improve someonc’s life. "My
dad always said o me if you
find something you lave to do
you never have 1o work a day.
That's the way 1 feel abouc hair
restoration. Whart's exciting me
is that we can use our tools in
artistic ways, like creating wavy
hairlines and g back the

bank account. “The average guy
can now afford these services,”
insists Dr. Bauman.

“Think abour it. Should you
get 2 BMW that you have 10 give
back in five years, or have hair that
you can live with a long time?

JAN - FEB 2004 WWW.SALONCITY.COM

cock of time. We are really
there for these guys, and they
know it.”
To learn more abouc De.
Bauman's work, visit
www.baumanmedical.com. *
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2 Make every day a good hair day.

Check out these
flashbacks: side
ponytalls and
buns! Sometimes
being lopsided
is a good thing.

THELOOK: hair extensions
WHY YOU WANT IT: Because it's fun to see people's
shock at how fast your hair grew (wink, wink!). B
HOW TO GET IT: Pick an extension that matches your hair B
color and texture (try Flawless by Danilo, $24-358, .
800-663-3758—a bargain, since some hair pieces can cost [
$1,000!). Pull your real hair into a high or low pony to give |
the extension something to attach to, then clip the faux hair
onto the elastic. Hide the top end of the extension by wrap-
f ping a piece of hair around it or attach an accessory over it.

o w 4, T
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SIRA Y REVIVAL

Kelly Osbourne (left} and Marissa Jaret Winokur {from
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Pnc it i s s e i |
| tsp. glycerin TRAIGHTENING VOLSUPMIJ\ZYNG '
| tosp. almond ail ; o SRRy

% tsp. almond extvact my foroead ander contro s\gf’a'?:‘; "l'hﬁr;e; ;l;:::a . :

full, and my layers were per- §
fectly piecey. But my hairis §
fine, so it only held
for two hours, and |
had to reapply it.”

—Rachel, )
production associate

and my curls in place
better than most sprays,
and it didn't make my
hair feel crunchy or
smell fike aicohol.”

]

I
Protect hair from heat-styling-tool 1
]
1
!
1
§ —Jessica,
]
!
1
1
]
1
1 5

damage with this gel. Combine
water and gelatin; stir until gelatin
dissolves. Add glycerin, almond oil,
and almond extract; stir. Refrigerate
1 hour (until mixture is almost set);
stir. Chill it for .
another hour, then \Q

features editor

remove it from 3 . BedHead “’,5“?@” _BigSexyHair ~
fridge and stir again. ~ N OutMassive-Hold: ConceptsHiplt -
Apply to wet hair gaiﬁg?:;‘ﬁ% - 0""‘“&6 C
before heat styling. gihaircare.ce s00-g48:3083

sBEs N Hair suddenly hard to style? If you've
been using the same shampoo forever,
i that could be why—so try a new one.

A
Z
O
=

I'MTHANKFULFOR... “Finding my

cosmogiri.com Dit CFMEEE 20037AHMUARY 2004

PURRY MANAGEMENT; MAKEUP, SANDY LINTER FOR PETER COPPOLA: EXPERY, DANILO, CREATOR OF FLAWLESS. HAIR-SPRAY REVIVAL: PHOTO, BRUCE GLIKAS/GETTY IMAGES:
UREL GLEN, 2013). DIY. ILLUTTRATION, BELLA PILAR; SOURCE, NATURAL BEAUTY AT HOME BY JANICE COX (HENRY HOLT AND COMPANY, 1595). OTHER CREDITS, SEE PAGE 166,

L L L

HEWS FLASH: PHOTO, CAROL

CLISY, RAINA KERMAN; HAIR, COREY TUTTLE AT BRA

STILLLIFES, CHRIS BARTLETT DI




] houseoffabulous| by Darcy Scanlon STUFF @ NIGHT
- T Lo BOSTON, MA
PSS 10 5“4{"?‘4 Y WEEKLY
t 0CT 28 2003

hair, there, everywhere

| feel guilty. | know | don't spend nearly enough House of Fab time on hair. This is, of course,
due to my legendary, debilitating “salon-phobia.” | am happy to say that, with the caring
patience of my wonderful stylist (whose name 1 refuse to reveal because she’s so booked
now, sometimes | can't even get an appointment!), | am riding high and well-coiffed on the
road to recovery. In guilt-free celebration, | bring you House of Fabulous hair goodies! From
the most-conditioning conditioners to the hardest-working hair sprays, here are the best

i ‘oducts on the market for you in all your impeccably groomed glory.

<Alte‘rrna Enzymetherapy's
Hemp Shampoos and
Conditioners ($17 to $19
at DESIgn Boston). This
smells so good; it’s also
all-natural and incredibly
nutritive. Plus the brightly
colored “Chemistry 101"
bottles look great in your

shower. MEADOWEQ
CRIZANY
TREATNEN
CONDITION:
REET408:
KALE s on
e
150 ¢ hi.
teRdanpi s - <Fresh Meadowfoam
AR Cream Treatment
Conditioner ($32 at

Fresh, Boston). Sleep
with it in, and shampoo.
it out in the morning — [
. it's like a face-lift for
f 1:e f h your hair shafts. Plus,
it'll make your pillows
smell amazing!

<Mario Russo’s
Inflation Bodifying
Foam ($22:50 at Salon
Mario Russo). All the
| volume-challenged
glamazons love this
. easy-to-use foam for v
instant don't-be-jealous- ! >Big Sexy Hair Spray & Play Hair Spray
of-my-naturally-thick- 1 ($14 at Mann-Made Style, Newton). Never mind .
hair heads, and it fasts Aqua Net — the '80s would have tinkled them-
and lasts. X i selves if they'd had this mega-can of mega hold. §

44 sen 10.28.2003 continued on page 46 e - .

SH 1513




”

i

9

1

@\

LOMm.

T ‘CNN.com - Soybean growérs seek new crop uses - Nov. 26, 2003
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INTERNATIONAL
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Soybean growers seek new crop uses

Science & Space

Entertainment

Wednesday, November 26, 2003 Posted: 1516 GMT (11:16 PM HKT)

World Sport

Travel

MARYLAND HEIGHTS, Missouri

Weather

(AP) -- Warren Stemme’s family

Special Reports

has grown soybeans and other

ON TV

crops in the river bottoms

What's on outside St. Louis since 1869,

Business Traveller | when his great-grandfather

Global Office emigrated from Germany.

Music Room

Talk Asia Stemme planted about 1,200 acres this

Services = year, striking deals to rent from some 20

owners, in an area feeling increasing
F_m pressure from housing am_i bysnpess
development. And sprawl isn't his only Stemme's farm in Maryland Heights,
=5 concem —~ he's also worried about foreign  Missouri.
amds competitors.
WEEKDAYS

”":“’:10"0 ::_‘::g: For the first time, South America muscled Story Tools

saNokok  1s00/21.00 | Past the United States in soybean CEY savETHIS G BMAILTHIS )
oMY 11.00/t400 |  production, harvesting 3.3 billion bushels GEPRINT THIS Gﬁ{MOST POPULAR

last year.

“It's a huge concem,” Stemme said. "There's a whole bunch of issues relating to that.
How do we compete with them?”

One way, Stemme said, is finding new markets for soybeans and experimenting to
find new uses.

More than milk

Soy foods, like tofu and soymilk, are already a staple on supermarket shelves, but a
Missouri brewer introduced a beer made with soy this year; a Califomia company has
been using soy in hair products; many farmers and some other consumers use
biodiesel with soy in it to power vehicles or equipment; and an lowa farmer's wife has
created a business, one of dozens like it, selling soy candles in scents such as
Chocolate Covered Cherries and Grandma's Baking.

Not every effort has made it to the YOUR E-MAIL ALERIS

marketplace. Attempts to make parts of

sneakers out of soybean-derived € Kansas
materials haven't paid off yet — though a
researcher says it's not out of the C lowa
question.

€ Missouri

Eric Niemann, chairman for the United

http://edition.cnn.com/2003/US/Midwest/11/26/soybean.solutions.ap/
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CNN.com - Soybean growers seek new crop uses - Nov. 26, 2003 Page 2

Soybean Board's New Uses Committee,
said work on new products falls into five
categories: lubricants, plastics, coatings
and inks, adhesives and other products.

€ Agriculture

. . ] or CREATE YOUR OWN
The Nortonville, Kansas, farmer said

consumers may be using goods with Manage alerts | What is this?
soybeans in them and not even be aware —_—

of it. For instance, certain spray foam
insulations, fumiture padding and carpet backings contain soybeans, he said.
Roughly 80 percent of American daily newspapers use some soy ink in their
production, according to the United Soybean Board.

"Each niche market doesn't use a lot of soy, but it adds up,” said Niemann.

‘Most soybeans are tumed into soy meal, a feed source for livestock, and soy oil, sold
in vegetable oils or used in industrial products, the national board noted.

Beer bean

Farmers like Stemme help support research into new uses with their crop sales. He
uses biodiesel, a type of fuel that includes soy, on his farm. And, he explained, one
haif of 1 percent of every bushel sold is directed into research and promotion of
soybeans through a national initiative known as the checkoff program.

And there are other products being created.

Pony Express Brewing Company, based in the western Missouri community of
Garden City, is making beer with soybeans, promoting it as having a high protein
fevel.

Soy also shows up in Sexy Hair Concepts, based in Chatsworth, California, which
has been selling hair care products with soy since 1999. The company now
- distributes to more than 60,000 salons nationwide.

Melanie Throne, 35, of Scarville, lowa, makes SoyLights, candles made with soy wax
on her family’s farm. The mother of five said she started the business with the goal of
paying the grocery bill, but has surpassed her own expectation.

"It burns cleanly,” she said of soy wax, “and there's not a lot of soot.” Throne said
more and more farmers are looking into similar businesses. “It's happening in lowa.
I'm talking to people on the East and West coasts who have never heard of soy
candles.”

Copyright 2003 The Associated Press. All rights reserved. This material may not
be published, broadcast, rewritten, or redistributed.

advertiseme
Story Tools
& savETHS G2 EMALTWIS Click Here to try 4 Free
G @ PRINT THIS Gﬁ MOST POPULAR Trial Issues of Time!

Authorities: 14 Ohio
shootings linked
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Soy Bean Growers Seek New Crop Uses
AP story also ran (11/26/03 to 12/9/03):

Waco Tribune Herald (Texas)
Wilmington News Journal (Delaware)

The Intellingencer Record (Doylestown, PA)

Syracuse Post-Standard (NY)
Times-Picayune (New Orleans, LA)
St. Paul Pioneer Press (Minnesota)
Sunbury Daily item (Pennsylvania)
The Charleston Gazette Online (W. VA)
The State (Columbia, South Carolina)
Staten Island Live (NY)

Statesman Journal (Salem, Oregon)
Sarasota Herald Tribune (Florida)
Southeast Missourian (MO)
Springfield News-Sun (Ohio)

Reno Gazette-Journal (Nevada)

San Francisco Chronicle (CA)

San Jose Mercury News (CA)

Penn Live (Harrisburg, PA)
Philadelphia Inquirer (PA)

Quad Cities (lllinois)

New Jersey Online (Vineland, NJ)
The Oregonian (Portland, OR)

Palm Beach Post (West Palm Beach, FL)
Lycos Finance _
Minneapolis Star Tribune (Minnesota)
Mrytle Beach Sun News (South Carolina)
Kiplinger.com

Lakeland Ledger (Florida)

Las Vegas Sun (Nevada)

Denton Record-Chronicle (Texas)
Excite.com

Fort Worth Star Telegram (Texas)
Contra Costa Times (California)

Daily Sentinel (Grand Junction, CO)
Dayton Daily News (Columbus, OH)
Brazosport Facts A
Champaign News-Gazette (lllinois)
CNN Interactive

Birmingham News (Alabama)

Blade (Toledo, OH)

Boston Globe (MA)

Albany Times Union (New York)
Atlanta Journal-Constitution (Georgia)
Austin American-Statesman (Texas)
Yahoo! News

WTOP-Radio 1500 AM (Washington DC)

Victoria Advocate (Texas)
Times-Picayune (New Orleans, LA)
The Tri-City Herald (Kennewick, WA)
The Syracuse Post-Standard (New York)
The Sacramento Bee (CA)

The Moming Call (Allentown, PA)

The Island Packet (Hilton Head, SC)
The Dominion Post (Morgantown, WV)
The Chanute Tribune (Kansas)

The Billings Gazette (Montana)

The Bakersfield Californian

Telegraph Herald (Dubuque, lowa)
Tacoma News Tribune (WA)

St. Paul Pioneer Press (Minnesota)
Spartanburg Herald-Journal (SC)
Seattle Post-Intelligencer (WA)

Rock Hill Herald (SC)

Raleigh News & Observer (NC)
Philadelphia Inquirer (PA)

Penn Live (Harrisburg, PA)

The Oregonian (Portland, OR)

Omaha World-Herald (NE)
News-Leader (Springfield, MO)

New York Times (NY)

My Winnipeg.com (Winnipeg, Manitoba,
CN)

MSNBC

Lubbock Avalanche Journal (TX)

Los Angeles Times (CA)

Lakeland Ledger (FL)

KTAR RADIO 620 AM (Phoenix, AZ)
Kiplinger.com

Kane County Chronicle (Geneva, IL)
IWon.com (Irvington, NY)

Findlaw Legal News (Palo Alto, CA)
Fargo Forum (ND)

Dallas Morning News (TX)

CNNMoney (NY)

CNews (Canada)

Beaufort Gazette (SC)

Austin American-Statesman (TX)
Arkansas Democrat Gazette

High Plains Journal (Dodge City, Kansas)
Times Herald Record (Middletown, NY)
Farm Talk (weekly in Parsons, Kansas)
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air Care Pac

As Varied as t

kaging:
he Products

Brand marketers for retail and salon distribution have added a plethora of
solutions-oriented formulas to reach out to every consumer.

By Janet Herlihy, Editor

T'S NOT JUST SHAMPOO, conditioner and hair spray any-
more. The hair care menu also now includes mousse,
gels, sprays, clays and waxes (to name just a few)—all
customized for thick, thin, curly or straight hair,
processed or not, colored or not. With so many new
products crowding the shelves, it's no wonder that
packaging is more important than ever.

Mass and Spa Lines

Hair care products fall into two broad categories: mass dis-
tribution of national brands, and salon or limited distribution
of independent designer lines. There is some overlap as cer-
tain salon lines have broken into mass channels, putting
names such as Nioxin, Biolage and Paul Mitchell on shelves

Sexy Hair Concepts has grown
dramatically with a range of
salon products presented in
bright, bold packages.
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Top 10 Shampoos in Mass Retail

1. Clairof Herbal Essences Regular Shampoo (P&G)
2. Head & Shoulders Class Clean Dandruff Shampoo (P&G)
3. Pantene Classically Clean Regular Shampoo (P&G)
4. Pantene Smooth and Sleek Regular Shampoo (P&G)
5. Pantene Sheer Volume Regular Shampoo (P&G)
6. Thermasilk Regular Shampoo (Unilever)
7. Suave Regular Shampoo (Unilever)
8. Finesse Regular Shampoo (Unilever)
9. L'Oréal Kids Regular Shampoo (L'Oréal)

10. Neutrogena T Gel Dandruff Shampoo (Neutrogena)

Source: Knowledge Group, Information Resources

in drug stores, grocery stores and big box discount retailers.

According to ACNielsen Strategic Planner, Schaumberg,
IL, the mass market in hair care products amounted to $4.5
billion (excluding Wal-Mart sales) for the 52 weeks ending
Sept. 6, 2003. This total is down slightly from $4.6 billion for
the same period a year ago.

The salon part of the business is smaller but still signifi-
cant. In 2002, there were approximately 227,000 salons in the
United States, with. approximately 160,000 being salons with
a hair care focus, according to Cyrus Bulsara, president of
Professional Consultants & Resources, a Plano, TX-based
strategic salon and beauty industry marketing company. The
rest of the salons are nail care, skin care, massage, barber
and assorted single operator establishments.

Salon retail is an important business for brand marketers.
According to Bulsara, the top five salon brands are: Biolage
(L'Oréal); Paul Mitchell (John Paul Mitchell Systems);
Redken (L'Oréal); Aveda (Estée Lauder Companies); and
Nexxus (Nexxus).

Shampoos sold through salons accounted for $262 million
in manufacturer’s dollars in 2002, while conditioners added
another $195 million in manufacturer’s dollars, according to
Bulsara. All together, back-bar (products sold in salons)
amounted to approximately $1.19 billion, including sham-
poos, conditioners, hair color, ethnic relaxers/curl perms,
perms, hairs sprays, hair styling, and specialty products.

Although a comparatively small segment, there are some
hair care products sold through U.S. department stores. In
2002, these high end products tallied $37.9 million in retail

SH 1518




dwens-Hlinois manufactures plastic containers-for a
wide range of hair care and personal care products.

sales, which was an 8% increase over 2001,
according to NPD Beauty, a division of The NPD
Group, Port Washington, NY.

Masses of Products at Mass
Walk down the hair care aisle in your local gro-
cery store and prepare to be amazed. In the
- Information Resources Knowledge Group report
on the shampons and conditioners sold through
nuis= outlets for the 52 weeks ending March 23,
20003, there were 977 products for which sales
and unit numbers were given—and that was
Just for shampoos,

That’s a Lot of Plastic
This spring. Unilewser, L'Oréal and Alberto Culver each
Lanched new shiung«-0 and conditioner lines—Dove, Fructis
and i new Presemme line, respectively. Considering that the
vast majority of thesc products are packaged in plastic bottles,
Cosmetic Packaging & Design decided to find out how much
plastic was invols.-d in bringing those products to market.
Fom Ryder. business manager at Owens-Illinois (a major
supplier of” blawv molded bottles in this category), had the
answer. Ryder explained that the average size of a shampoo
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or conditioner bottle is 13-0z or 383-ml. The bottles for hair
care products are either made of high-density polyethylene or
high-density polypropylene by a blow molding technique or
made of PET in a stretch blow molding process. For either
technique, about 30-35 grams of resin is needed for each bot-
tle. PET bottles use a little less resin but the material is gen-
erally more expensive than polyethylene or polypropylene.
For a nationwide, annualized launch, brands usually order
20 to 40 million units—typically a shampoo and conditioner—
in a 50/50 split. (Once a product is on shelf, reorders are usu-
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ally 60% shampoos and 40% conditioners).
So, if a launch required 20 million bottles
made of high-density polyethylene, the
order would require 1.4 million pounds of
resin. Multiply that by three and you have
approximately 4.2 million pounds of resin
minimum used in those three launches
alone.

The bottles are made in a variety of
machines that can have eight to 20 cavities.
One machine, running 24/7, can make as
many as 20 million containers in a year.

Styles for Big Brands

Ryder noted that five or ten years ago, a
national brand customer would launch a
new shampoo and conditioner in the same
bottle, distinguished by different labels.
“Now they want a custom package for each.
Often the shampoo is an upright bottle and

demand flexibility as it eliminates having to
maintain a label inventory and/or lead-time.

Where labels are used, pressure sensi-
tive labeling is popular due to graphics and
metallic effects that the label can offer,
according to Ryder.

O-1 has a closures division and therefore
offers the ability to supply the dispensing
cap as well as the bottle. Ryder added,
“Most of the dispensing caps are stream-
lined and integrated with the bottle so that
it follows the style and color precisely—O-I

makes those too.”
Sexy Hair Concepts: Bold, Simple ﬂ

“Salon lines are the source of new ideas for
hair care in general,” stated Donna
Federici, senior vice president of marketing
for Sexy Hair Concepts, based in }
Chatsworth, CA. “The brands convince the §
hairdresser, who then talks to her clients §

the conditioner is in a tottle,” Ryder said.

“There seems to be a strong influence in
styling from Europe in terms of shapes, col-
ors and material, but when Pantene first
came into the market in its pearlized white container, it start-
ed a trend to others using similar colors,” Ryder noted. “Now
Fructis and Pert are in bright green packaging and we can
expect more bright colors.”

There is also more of a diversity of product (which trans-
lates to more SKUs on the shelf) as brand marketers seek to
accommodate different hair types—curly, straight, thin,
frizzy, ethnic, etc.,” Ryder explained.

O-I projects currently include a lot of silkscreen decoration,
because it provides a “no label look” and offers production and

Garnier Fructis from L'0réal stands
out in brightly colored packaging.

and shows them how the products work.
That generates a demand and once it's big
enough, the major national brands pick up
on it and launch their own.”

Sexy Hair Concepts has grown at a compound annual
growth rate of 70% a year for the past three years, and now
offers a line of more than 70 products sold through distribu-
tors to approximately 60,000 salons, according to Federici.
The product is also sold through chain salons: 900 J.C. }
Penney spas, 800 Super Cuts, 700 Trade Secrets and 400 &
Smart Salons. g

Hairstylist Michael O'Rourke founded the company, for-
merly called Ecoly International, in 1992. ORourke now serves

Aluminum Aerosols Add Shapes, Colors

CCLs Comfort Hold, which features an inward curve in the

“The latest fashion trend in hair care packaging is new
shapes,” said Ed Martin, vice president of sales and market-
ing for CCL Container, Hermitage, PA, a major supplier of
aluminum bottles and cans used in the beauty business.

Some of the new shapes are custom projects. Others like

top third of the container that gives it a graceful point of dif-
ference on shelf and makes it easier to hold, are stock molds.

“Marketers need a point of difference to attract attention’
in a crowded market,” Martin noted. “TIGI’s salon line
started the trend to wild packaging. It's bright and atten-
tion-getting across the brand in all kinds of packaging to
attract a young, hip customer.”

Mass marketers aren’t far behind. A benchmark was
when Unilever's Thermasilk went for a bullet-shaped con-
tainer, according to Martin. Now L'Oréal has a bullet shape
container in its line. Zotos is the first major marketer to
pick up the CCL’s Comfort Hold container.

CCL Container offers an assortment of shapes, sizes and
tinishes in aluminum packaging.

28 Cosmetic Packaging & Design ® November/December 2003 ® www.CosmeticPackagingandDesign.com

SH 1520




- When Sexy Hair Concepts needed high intensity packaging to launch their top performing
-+ Big Sexy Hair brand, they turned to CCL Container. Appearing in shaped containers with bold,
. in-your-face graphics, Big Sexy Hair is a big market hit. When you need to make a great first
lmpres?ion, CCL's innovative technology and market-sawvy design capabilities get your message
across fast,

Sop_histicatéd.and versatile, these hard working containers come in a wide range of shapes and
designs. Call and find out how CCL's dynamic and durable aluminum packaging can put a sparkle
your bottom line. '

‘t ~ Performance Is Our Passion.

One Liodio Drive, Hermitage, PA 16148-9015

i ‘
. CCL Container ©:72«o15us » Fec7aeae-atis

E-mail: sales@cclcontainer.com
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Launching this fall, Sexy Hair Concepts has created Fresh )
Concepts, a hair care system of 10 products containing botanical
Ingredients and antioxidants as well as fruit scents. The new line
has distinetly ditferent packaging.

as chief executive of Sexy Hair Concepts. The name Ecoly was
changed in 2000 after the company introduced a number of suc-
cessful hair care lines under the Sexy Hair Concepts theme,
according to Federici. The first Big Sexy Hair product was

Mousse has an actuator that allows the product to get to the
roots of hair easily, according to Federici. The dispenser was
supplied by SeaquistPerfect and is the first hair care product
to use that dispenser.

“We are constantly trying to bring something new to the
industry. Before the bright red and black packaging of Big Sexy
Hair, most product was white and taupe,” Federici added.

Other suppliers involved in packaging the brand are
Roberts Container, Chatsworth, CA, and CCL Container, §
which manufactures the aluminum cans.

Beautopia’s Brocato Has Sophisticated Styling
Sam Brocato, a hair stylist, started Beautopia, a company that
markets salon products, five years ago in Minneapolis, MN,
according to Marne Zafar, director of creative for the company.
The company markets Brocato, Anasazi, and Kadus, a
German salon line of products. Under the Brocato brand
there are four sub-brands for specific hair types: America (for
everyone), Blond, Red and Latina.
“Packaging depends on product formula and use,” said
Zafar, who shares packaging

launched in 1999. It’s been fol-

lowed by Curly. Sexy Hair, | procato recently added
Healthy Sexy Hair, Short Sexy | 1jquid Latex and Shimmer
Hair, Silky Sexy Hair, Straight | tg its American line of
Sexy Hair and Wild Sexy Hair. | hair care products.

The packaging, the design
of which is done in-house,
reflects a bold, fun-filled atti-
tude. Federici noted, “Our
great advantage is that
Michael O'Rourke and
‘Douglas Little, our creative
director, are both hair
dressers. They provide a prac-
tical' viewpoint of what the
true needs are in terms of | -
products and how the packag- | *

shimmne?

decision-making with Angela
Quade, purchasing director.
The different lines are each
packaged in a distinct color
palette. Brocato America
uses navy blue, deep red and
white; Blond is in pale yel-
low; Red is packaged in deep
pink; Latina is in natural
containers that show off col-
orful contents, contrasted
with caps in bright orange.

Brocato is introducing
Liquid Latex and Shimmer
in the America line. Both are
packaged in plastic, a jar and

=1 '.’.',".-‘:"-'f(

bottle, respectively, with caps

ing should function.”

Federici draws on a marketing background and a
consciousness of what's going on in the market to
make a product that appeals to stylists and con-
sumers. “In today’s world, quality is a given and we
strive for ’emotional’ branding by taking our prod-
ucts and packaging 10 steps further to engage the
consumer; to draw them in visually first and then
have distinctive fragrances too,” she said.

Commenting on its choice of names, Federici '
added, “Today’s consumers can be overwhelmed
with too many things. The product's message should
be clear, simple, easy to understand.”

A much gentler, subdued message is sent by the
packaging for Soy Milk Moisture Shampoo, part of
the Healthy Sexy Hair line. It comes in a white milk
bottle-shaped plastic container. Even the closure is
reminiscent of a milk bottle cap, but it conveniently

Brocato’s Blonde and labels in deep magenta.
Ban;bsh‘elll i,s”' The bottle has a slight taper
equipped WA an from top to bottom for an
unusual dispenser.

interesting silhouette and is
capped by a translucent magenta cap that reveals
the dispenser.

“We are using more vendors to source packag-
ing these days,” said Zafar. The company general-
ly orders packaging in volumes of about 25,000 to
sell through professional salons. Wiko in
Germany supplies some injection-molded compo-
nents while TricorBraun has been involved in
projects for design and sourcing.

Brocato brought TricorBraun a glass bottle that it
wanted to use as a model for the Shimmer products.
“They liked the shape but wanted it in plastic and
smaller. We custom colored one of the stock caps we
have and built a custom bottle under it to have the

-~

dispenses through a one-handed flip cap. “It's
designed to be held by a woman's hand,” Federici said..
Root Pump Plus Humidity Resistant Volumizing

right shape, size and material,” said David Kirch,

Spray general manager for TricorBraun’s Minneapolis offices.
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por Michael O'Rourke,
Presidente de Sexy Hair Concepts

v Para lograr este /ook, el equipo de estilis-
tas de Sexy Hair Concepts sujeté el cabello en
una cola de caballo bien baja.
v Luego se utilizb Silky Sexy Hair Frizz Eliminator
para mantener el cabelio prolijo y limpio durante el
proceso y para darle un lustre y briilo intensos.
v Con una tenacilla mediana se le hicieron rulos a la cola de
caballo en cuatro grandes secciones. Antes de este proceso se aplicé Curly
Sexy Hair Hot Curl para fijar los rulos y extraer cualquier dejo de humedad.

v Después, se cepillaron suavemente los rulos y se dividi6 el cabello en dos
secciones que se aseguraron con ondas suaves detras de la cabeza.

Vv Se roci6 todo el cabello con Big Sexy Hair Spray and Play Harder para asegurarlo y quitarle el encrespado, y se
rocio la seccién de adelante con Curly Sexy Hair Hot Curl y se la riz6 con una tenacilla mediana.

Vv Para lograr un look refinado, se aplicé Sitky Sexy Hair Frizz Eliminator. ]

v Finalmente, se coloco el rulo hacia el costado usando horquillas, y se rocio el cabello una dltima vez con 8ig Sexy
Hair Big Shine para lograr una terminacién glamorosa para que tu clienta brille y se destaque en estas Fiestas.

© 54  Saldn Plus Noviembre 2003
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v Primeramente el cabello se fij6
- con la tenacilla especial Curly Sexy
Hair Waving lron y con la locién
térmica Hot Curl Thermal Setting
Lotion.

v Luego, se envolvié cada seccién con
la tenacilla para crear esas profundas
ondas tipicas de los afios '40.

v Se cepillaron las secciones con Silky
Sexy Hair Frizz Eliminator para lograr un brillo
y lustre intensos sin agregar peso.

v Finalmente, se trabaj6é con el rocio Big
Sexy Hair Spray and Play para asegurar las
ondas y eliminar la humedad.

Fue asi como se logré ‘este exotico y
sexy peinado. jPruébalo para que tu
clienta sea la mayor atraccion de estas
Fiestas y te recomiende a todos sus
amigos! O

Estilista: Michael O’'Rourke
Moda y vestuario: Douglas Little
Maquillaje: Michae! Angelo
Relaciones publicas:

Sheryl Craig y Donald Wilson
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iBienvenidos a la nueva secion de mercado de Salén Plus!
Aqui podrés encontrar lo ditime en productos y servicios.

Healthy Sexy Hair Soy
Tri-Wheat Leave-In
Conditioner

Esta férmula unica tiene una
"\ combinacién de soja y tres protei-
~ nas de trigo que protegen el
cabello contra el sol y el medio
ambiente. También funciona para
I penetrar y adherir proteinas en

HAI f cada cabello para fortalecerlo y
wwienr )| suavizarlo mientras lo deja libre
LEAVE DX CONDITIONER )
de enredos.

L

Hi Para mayor informacién, visita:
www.sexyhairconcepts.com
o llamanos al: 800.848.3383

e 24 g o .4 g
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Una tijera para todas las estaciones

Al fin, tijeras de precisidon que se pueden usar en cabello
mojado o seco. Esta tijera Unica posee un disefio nuevo de hoja
que evita que el cabello se deslice y se resbale, permitiéndote
pasar con facilidad de un corte mojado a un corte en seco. El
corte sobre cabello seco te deja esculpir y dar forma y le brin-
da a tus estilos terminados un angulo mas creativo.

Contacta a METROPOLIS BEAUTY al
1-800-871-6824 o visita www.metropolisbeauty.com

jiLa tenacilla IONICA diferente!

iLa tenacilla FUTUR ION te permite trabajar en
cabello humedo o seco! jNinguna otra tenacilla deja
el cabelio tan sedoso y brillante! Los resultados son
inmediatos. Funciona mas rapido y deja 1a cuticula en
mejor condicion. También funciona bien con todos los
sistemas de alisado quimico.

FUTUR ION mide 1.5 pulgadas de ancho. Estan
disponibles los precios por cantidades.

Contacta a METROPOLIS BEAUTY al
1-800-871-6824 o visita www.metropolisbeauty.com

Nuevos Productos

coa Bjodor e
bo ponio - Cabellos de 8" y 12" disponibles en todos
fos colores de textura mediana.

Trenzas

Las trenzas de profibre senen

en los siguentes colc res
- Ink DA,
- Pidge - Royal Blue
T . Amend - Red
Las extensiones de diamantes ond - Re
con fjador en la punta, en colores: e ’
-S:wlet .+ Purpl
crisal, azul, rojo, violea, e 'rpe
blanco, celeste y rosa ’

GQCinder e”aHair w Para mas informacidn,

www.cinderellahaoir.com llomo ol 1-800-332-9246
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perSOnGll dO de S destacadas

Conoce a los grandes de la
industria de la belleza

» Profesional destacado: Herman Paez.

* Nombre de la compaiiia: Creative Nail Design.

« Profesion: Director Regional para Latinoamérica.

» Ubicacion: Vista, California, Estados Unidos.

* Su mérito: es el responsable del crecimiento de la compaiia en
México, América Central, el Caribe y América del Sur desde febrero de!
2001. La mega expansién de Creative Nail Design se debe en gran parte |
a sus diligentes esfuerzos. Herman trajo a esta posicién un gran espec-
tro de talentos y experiencia que le permitieron incrementar enorme-
mente el volumen de ventas en pocos meses. Comenzb como técnico de uiias en 1997 en su salén
de Texas y creci6 continuamente hasta alcanzar esta posicién.

« Una frase referente al profesional: “El entendimiento de la cultura latinc;americana. mas el
conocimiento de nuestra industria y su espiritu y carisma, pavimentaron el camino para su éxito
increible en esta region”, afirmé Rhonda Stockhaus, una de las representantes de Ventas inter-
nacionales.

» Profesional destacado: Rod Sickler.

* Nombre de la compaiia: images by Rod & Company.

« Profesion: Disefador de peinados, estilista, artista de plataforma
y empresario independiente.

« Ubicacion: Garrard Rantoul, lilinois, Estados Unidos.

* Su mérito: excelente estilista, artista de plataforma, productor

para Sexy Hair Concepts, y duefio de sal6n.
» Una frase del profesional: “He traido una mezcla tnica de §

educacién y entretenimiento a la industria de la belleza. Ya sea detras
de la silla, en la plataforma como artista, 0 trabajando conjuntamente con mi equipo quiero que
mi audiencia y mis clientes tengan una experiencia maravillosa. Las razones son varias: ya sea
para aprender, para sentirse muy bien con ellos mismos o para pasar un grato momento”.

Salén Plus Noviembre 2003
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1 DEFINICION RADIANTE
Exquisito lustre y fragancia. Flexibiliza irradiando luz.

MOP ¢« 866.699.4667 ¢ mopproducts.com

2-TONICO LUMINOSO
Nutre y estiliza. Tres gotas modelan y abrillantan el cabello.

AMERICAN CREW ¢ 800.598.CREW « americancrew.com

3 GRAN BRILLO
Reciador de brillo no graso con extracto de limén. No aplasta el
cabello. Da luminosidad para realzar el peinado.

SEXY HAIR CONCEPTS » 800.848.3383 ¢ sexyhairconcepts.com

4 CHISPAS TRIDIMENSIONALES
Brillo suavizante. La mica refleja la luz y fe da efecto de
movimiento al cabello.

SEXY HAIR CONCEPTS « 800.848.3383 « sexyhairconcepts.com

5 MASCARA INTENSIVA
Regeneradora de cabellos muy secos o estropeados. Regula la
humedad y deja el pelo brillante y sano.

KEUNE « 800.330.9302 * keune.com

6 LOCION TRATANTE
Reestructura el cabello desde adentro. Previene el resecamiento
y las puntas abiertas por el secado.

KEUNE * 800.330.9302 * keune.com

7 DOCILIDAD
Brillo fluido de seda concentrada. Capas delgadas revisten el
cabello y lo dejan manejable y resplandeciente.

GOLDWELL » 888.881.0330 ¢ goldwellusa.com

8 BRILLO PURO
Manteca de soja que se aplica sobre el cabello seco. Lo fija y lo
deja radiante.

SEXY HAIR CONCEPTS » 800.848.3383 » sexyhairconcepts.com




is wearing Miss Sixty jeans. a dark brown

strapless tunic. several necklaces of gold

! and stone that look like one. and. of

)y course. her trademark flip-flops. “Justmy
little J. Crew flip-flops.” she says.

nter Mandy
Wright. the hot
makeup artist in
town, wearing a
sundress. very
yellow and very
feminine and
seemingly filties
vintage but new
(it's by Plenty).
and a white three-quarter-sleeve cardigan
that’s more Stue Fuir than Skecker. You can
imagine her at a picnic. Enter Truci Goudie.
video-maker. who recently made a video

OGUEVIEW

The Starlite, just off

Guadalupe Street, is a club

with Marty Stuart
(older country) but
has also worked
with Kelly Willis
(newer country).in
addition to Lynyrd
Skynyrd. She is wearing something red and
black and chinoiserie. And then there’s Pat-
ty Grillin, beloved Austin singer and song-
writer. who Jyl sometimes designs for, as
she did for this year's big Austin outdoor
festival, in which Patty played alongside
Emmylou Harris, Wilco, and Gillian Welch.
Patty has on cargo pants and thisamazing
cottony knit orange top that she made her-
self—and that, against her green eyes and
red hair and porcelain skin, is, in the quar-
tet’s estimation. totally working.

As our short Austin fashion film now
comes to an end, all four order a Starlite

that is chic but also Jameeranate
d htﬂe hke Somebody's martini. At this

moment. in Aus-

O]d 'ﬁ" Ont por‘Ch tin’s evening sky,

this table at the
Starlite is a bright grouping. a constella-
tion—the Big Dipper. And in the climactic
scene. the camera tums to Jyl. who gets the
last word. As a designer. she has imme-
diately recognized the artistry involved in
Patty’s ensemble. and. as she does. ina
split second-that the camera perfectly
captures, she turns to Patty and. with the
support and even the encouragement of
hér pomegranate-sipping friends, utters
the line that could be practically inter-
changeable for all the characters at the
table. She says it with gusto. even. ~You look
really hot.” she says.—ROBERT SULLIVAN

302 WWW.VOGUE.COM

IF YOU'VE GOT T, FLAUNT {T. FROM
LEFT: GUESS DENIM JACKET, ABOUT
$88. DSQUARED TEE, ABOUT $140.
BETSEY JOHNSON SHORTS,

ABOUT $40. CELINE BY MICHAEL
KORS SWIMSUIT, ABOUT $355.
WHAT COMES AROUND GOES
AROUNO CUTOFFS, ABOUT $65.

where the women

Less is more in this
caliente fashion cosmos,

have enough nerve to
celebrate all their curves.

- I s all about skin, as in lots of it showing,
asin skintight—and it’s all over Miami.
on the streets, in the clubs, on the beach,
and in the malls. “It” is Cuban street
style, Cuban being shorthand for the
many Latin contributors who are part
of today's Miami. a group including.
among others, Colombians, Nicara-
guans, Puerto Ricans—even ltalians,
birds of another Latin feather. It'salook
that’s sultry and street, a J.Lo-ish look
that celebrates voluptuous curves proud-
ly and rich color unabashedly. (Forget
about the little black dress; in
this town. it’s the little red
dress.) Bare midnffs are a req-
uisite, as are bare shoulders
and backs—and view»324

JUICY COUTURE | .
TERRY TRACK |

Soutiern ExpoSure

g or get-gorgeous
B basics, the place to
¥ 00 is Gables Beauty
S8 Supplies, known as
B GBS (308 Miracle
Mile, 1621 Alton
BB Rd.; 800/565-3233).
They carry local favorites
like Healthy Sexy Hair
shampoo and Qe
Helene hair conditioner,
and the Styli-Style and Joe
Blasco makeup lines.
Contesta Rock Hair »

VOCUE NOVEMBER 2003
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PRESERVING INTENSITY

Laboratory tests show that products in the new
Color Preserve line from Wella prolong the vibran-
cy of hair color up to 78 percent longer than would
be expected with regular hair care products. The
exclusive P3 Complex protects color from losing
intensity and brilliance.

The line features the Color Preserve Shampoo,
Conditioner, Detangler & Leave-In Conditioner,
Deep Treatment and Seal & Shine Drops. Wella
observers point to an increasing demand for the
color-preserving product category.

“We're very excited to introduce this spectacular
care line to our customers,” says Bill Decker, sen-
ioc vice-president of marketing and business
development. “Color Preserve is a natural comple-
ment to our hair color business. News about the
Color Preserve claim spread quickly, and salons
can't wait to see the results themselves.”

FRESH INGREDIENTS
A 10-product line featuring botanical ingredients,
antioxidants and fruit scents is new from Sexy Hair
Concepts. Fresh Concepts aims to protect hair from
prematureagingand environmentallycaused damage.

Ingredients include grapeseed, green tea, black
walnut, cranberry fruit and ginger root extracts.
Each product's name gives a clue to its key ingredi-
ent: Vitamelon Daily Shampoo; Rejuicinate Mois-
ture Shampoo; Banarama Daily Conditioner;
Vitalitea Moisture Conditioner; RePear Recon-
structor; Whey Better Leave-In Conditioner; Plum-
Straight Straightening Balm; Core Strength Hard
Holding Gel; Massive A-Peel Volumizing Spray
Mousse; and PearSpray Hairspray.

Sexy Hair Concepts introduces Fresh Concepts.

MOODERN December 2003

¢
.

GREETINGS!

Holiday cards arc available in 14 designs from the
Leukemia Resecarch Foundation, the charity bene-
fitted by the Alternative Hair Show. The cards
come in boxes of 25 and range in price from $33 to
$48. Personalize them or send them as they are.
Alt proceeds go to the foundation, which spends
g1 cents of every dollar raised on worldwide med-
ical research, patient financial assistance, educa-
tion and emotional support for patients and their
families. For information, go to www.leukemia-
research.org or call 847-424-0600.

A three-product styling system from Matrix's
Biolage line offers a solution to the dilemma
between controlled style or soft, touchable
hair—clients can have both! A blend of exotic
botanical milk-based ingredients like milk
thistle, rice milk and bamboo milk enables the
Biolage Touchably Soft Styling products to
combine shine and softness witha solid hold.

The products in the line are: Shaping Créme-
Wax for a texturizing effect and clean defini-
tion: Curl-Defining Creme to moisturize, sepa-
rate and contour curls while controlling frizz;
and Smoothing Shine Milk, a lightweight mist
that smooths hair for a glossy finish.

SH 1531
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STYLE

Euro-chic meets
Canadian sleek
with hair that move
outside the hox

POSITION

Foolproof ways }
to make more -
money with
every patron

1 oada WS LS

isiness basics
u need you know

NOVEMBER*DECEMBER 03 $5
: WWW.BEAUTYNET.COM
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KID Cutture

Incorporating kids into your
service menu makes a lot of
dollars and cents

We all know one, we spend megabucks
on them and some would even say that
they are the latest accessory. We're
talking kids. And the salon business
is catering to them with fun in-saton
themes and age-specific products.
Where kids are concerned, the options
" and dollar opportunities are limitless.

_ A "Glamour Makeover,” "Happy
Hippo™ highlights and chocolate
scented shampoo are just a few of
the choices kids and teens make at
Monkey Dooz salon in Calgary. Shona
Rigden manages this jungle-themed
salon and likes to make the entire
experience fun. Children sit drive-
in-theatre style in jeeps and trucks,
munching popcorn and watching movies
while the stylist works. Haircuts are
completed with Biosilk Cotoured Hair Gel, a
beaded braid or glitter hair spray. Older kids
or “tweens” get pampered with mock pina
coladas and peppermint pedicures when
indulging in the salon’s “Teen Tropical “party.

At Monkey Dooz, both big and little
clients are considered valuable. Since
Rigden likes to keep both clients and stalf
entertained, she finds that an inviting and
colourful environment creates a more retaxed
workptace. As well, keeping kids busy and
active keeps them occupied, making the
stylist’s job easier, and the child’s experience
more positive. Rigden says that, "being
attentive to the child and gaining the parent’s
confidence in return,” is necessary lo create
client loyalty. And everyone leaves with funky
take-home products like the Circle of Friends
candy-scented line of hair and body care.

Walk into Kids Play Fun Hair Designs,
also located in Calgary, and you will see
1700 sq. ft. of pure pleasure. Delighted
shrieks emanate from the indoor playground,
and video games bleep merrily as a stylist
puts the finishing touches on a pint-sized
princess. For eight years Erin Tarras has

been offering her clients—ranging from
toddlers to grandmothers—a full service
salon. 5o whether it's a birthday party that
includes hair, nails, ear piercing, corn braids
and face painting or a group of teens in

for graduation updos, Tarras buitds ctient
loyalty by meeting individual needs. “Parents
want a good haircut and kids want an
atmosphere that makes them feel welcome,”
says Tarras, who stays current by providing
kids and teens with cutting-edne styles,
product like Sexy.Hair Coqgg*g‘t‘and colours
by Fudge. "It is important to try and get them
into the salon instead of doing it themselves
at home,” explains Tarras who prometes
theme services as good value.

Beaners Fun Cuts for Kids is another
Catgary-based franchise offering kids haircuts
in a high energy surrounding. Themed
Princess Parties, invites little girls in for an
hour of pampering and playtime, while Sports
Night gives Dad a $6 haircut and a chance to
win tickels to the latest sporting event. Owner
Candace Logan finds having her own children
enables her to tune into clients’ needs and
have some fun with them. And what's more
fun than using Joico lce Spiker Coloured Get
on a freshly coiffed kid? —EK

BUILD BUSINESS
THROUGH THEME NIGHTS

* Bridal Hair Party

Invite the bridal party into

the salon before the big day

to preview the latest trends

in bridat hair. Serve champagne
and strawberries to make

the visit not only entertaining
but also impressive.

* Teen Tips and Toes Night
Host a teen nightinctuding
a wash and style, mini manicure

" and pedicure. Serve “mocktails”

and send them home with their
choice of polish.

* We Love Your Shoes Party
At 3 busy tocal hotspot, hand

out business cards to potential
clients wearing fabulous shoes,
with a promo of 10% off any

cut and styte on a specific night
of the week. Make it a party

for these new clients with hor

d'oeurves and a glass of wine,
or specialty coffees and biscotti.

* Kids Circus Party

Invite clients to bring their
children to a special night
featuring clowns, face painting,
popcorn and 3 $10 haircut,
Give parents a coupon or

. business card for pampering
~ themselves on another evening.

.. % Sports Night for Men
Tune the TV to CNN, crack open
the brewskies and give these
guys the works with manicures,
deep conditioning treatments
- and great new haircuts.

32 salop-3novemberedecember 03
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Curly 0

Try this coiled look by Angles Hair Design on holiday
ctientete. For the cut, the hair was first parted horizontalty
into two sections for perimeter guidelines and shape.
Then layers were cul so that hair was shortest where the
head was fullest or roundest, throughout the interior

of the cut using horizontal sections on the top and vertical
sections on the sides and back. The model's hair was

a virgin level 6. Using 40 vol. Redken developer, 10 NW
Redken Colourgels {total mixture of 50z) was applied and
processed for 30 minutes. To tinish, Healthy ‘Sexx Hair Soy
Butter was applied for texture after the hair was hand dried.

a

salon > november-cecember 03
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ector ARQ Salon Victoria, B.C. Makeup Lisa Bonenfant Pholo Curt Yoder

Staggered blunt \n ]
the brilliant multidi 'nsw'\al cclour placement in this look created by ARO
. Salon Large blonde z"lgzag palterns were  placed throughout the enllre head

Hair Jeft Ward Creative Colour Yasmin Morri

Warhol

This look is just as eye-
popping as the Pop Art
Master it's named after:
Andy Warhol. Created
by the artistic team at
Raymond Hennessey
Satons & Spas, the cut
is a disconnected, of!-
centre mohawk, balanced
by accent tails at the
front and back. The
texture is achieved by
fracturing the interior.
Four tones of
progressively lighter
blond blend naturally
from the base outwards
to the accent pieces.

y Schaber Raymond Hennessey Salons & Spas, Vancouver Makeup Funda Yucel

el tahonietan Phistags antpnee
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FEATURES

EIGHTIES FLASHBACK:

Ruth Roche shows five-students how
to work a photo shoot and pulls
together a rockin’ collection.

GLAMOUR ‘DOS

Sexy Hair Concepts’s Michael O’Rourke
and Douglos Litle update the classics

to create holiday looks thh on edge*

| COLUMNS

COVERLOOK . ..
Hair gets glamorous inth
of Sexy Hair Conceprs‘s MKc

FREDERIC FEKKAI

BILLY B.

Billy gives o hearfwcrmmg messag
cbout how ro overcome insec

Ruth telks oboutmergmg € Wol
of education and photograp
together ina phoro workshe

BRAD JOHNS .

DYEING TO KNOW:

Brad addressesthe necessify
visualizing the highlighting

gives tips for spreading seasonaf cheer.

OBSESSIONS
The 10 things that f'ef
hairstylist M

ON THE COVE
Photography En $ /wmstonwes? com
© Hair Michdel O'Rgurke for Sexy Hair Conceprs
_ - Hair Assistant Douglas mee
. Makeup Pamela Taylc
. Styling Victor Varga
'_ Jewelry Alan Friedman
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COVER LOOK

MICHAEL O'ROURKE OF SEXY HAIR CONCEPTS BRINGS ON THE

GLAMOUR WITH HIS UPDATE OF THE CLASSICS.

There’s just something about glamorous
hair. Whether it's at a holiday party or on
the red carpet, super shiny hair—
arranged in elegant updos or soft curls or
even made super straight—says chic
sophistication. For our December cover,
Sexy Hair Concepts’s Michael O'Rourke
merged and revamped two classic silhou-
ettes to show how hair fashion constantly

14 american saton DECEMBER 2003

evolves. To begin, O'Rourke set Nadine's
hair on rollers and sprayed it with Big
Sexy Hair Flip It Over to give it tons of
body. He pinned the hair up and took the
sides back into a Gibson Girl-shape and
then lightly back-combed the hair in front,
taking the hair back sleeker to create a
pompadour. Next he created a flatter
crown by dropping the weight of the hair

R

to a classic rockabilly sithouette. He used
Big Sexy Hair Spray & Play Harder to hold
the hair and Big Sexy Hair Big Shine to
finish. “You take the basic shape and then
modify it,” says O'Rourke. “It's what you
add or take away that makes it new.” o

For more looks from the shoot,
turn to page 66.
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Striking hair ond celebrations go hand:
irhand. And with the Naw Year cbout lo
kick off, it's the perfect tme to embicze
piledhigh hair. This issue, Michael
O'Raurke styled it up os he cilfully modified

classic updo silhoueites. Ruth Roche ond

her five students also worked wonders with

o collection thot revamped Eighties hair

with hip rockebilly style. The holiday
season is shaping up pretly nicely, indeed.
—HOLLY CARTER

PHOIQGRARY ENRIKO VEISCE/WINSTONWEST.COM

DECEMBER 2003 AMERICAN SALON 61
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GLAMOUR'DOS

From Audrey Hepburn's updo in Breakfost at Tiffany’s to Marilyn Monroe’s plafinum curls, classic styles continue to inspire
us. But just as fashion evolves, so does hair—new elements must be odded to keep it fresh. “It's like o building; you toke the
basic foundation and change it going up,” says Michael O'Rourke, founder of Sexy Hair Concepls, who with the help of
creative director Douglos Little crafted the hair on these pages. “We're modifying the basic silhovette. The rope around the
updo and the French roll that goes into a duck tail give these styles edge.” And since O’'Rourke used hairpieces for these
looks, you can recreate these fabulous ‘dos for clients with any length hair going to @ holiday party, wedding, or prom.

—ROBBIN McCLAIN

PHOTOGRAPHY: Enrico Vesce/winstonwest.com
HAIR: Michael O'Rourke for Sexy Hair Concepts

HAIR ASSISTANT: Dougles Litle
MAKEUP: Pamela Taylor  STYUST: Victor Vargas
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To begin, Michael O'Rourke and Douglos Litlle applied Silky Sexy Hair Drench and pinned hair in a horseshoe pattern leaving the
front open. They then added tufts of hair that had been cut, bleached, and flat-ironed to expand the back and applied Shor! Sexy
Hair Frenzy to give it detail. To finish, they added string and pieces of monofilament 1o act as @ headband and held it olt in place
with Big Sexy Hair Spray & Play Harder. Diamond Earrings: Mia & Kompany
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OPPOSITE: For this updated Audrey Hepburn style, O'Rourke used o curling iron and Big Sexy Hair Root Pump to
creote o wave in front then took the sides back into o French roll. Using his fingers, he ran Shont Sexy Hair Slept In
through a foll until the strands formed ropes. After pinning the fall in the back, he wrapped the ropes around the
top of the model's hoir allowing the ends to splay out fo create a slight sofiness to the structured look. Big Sexy Hair -
Spray & Ploy Horder held the style; Big Shine finished it. Gold, Diamond, and Pearl Necklace: Bvlgori

THIS PAGE: Using Big Sexy Hair Spray & Ploy Harder, O'Rourke and Little back-combed the sides and underneath
layers. They next pinned in a foll that had been curled with an iron below the crown in the back and brought it forward
over the right side. They smoothed the sides back into & duck tail to suppon the curl and hmshed with B:g Sexy Hair Blg '

Shine. " Diamond Earrings: Mic & Kompany
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To begin, O'Rourke and Litle blow-dried the hair with Silky Sexy Hair Drench and Frizz Eliminator. Next, they

pinned the hair up in an asymmetrical French twist and back-combed it to add volume to the bottom, After pinning

in an extension at the crown and bringing the hair asymmetrically across the eye, they cut the extension from short

to long in the front. They then Rot-ironed the hair with Big Sexy Hair Spray & Play Harder to flick out the ends and
sprayed it with Big Shine to finish. - Silver and Topaz Earrings and Silver Necklace: Links of London




RCA® Recording Artist
Katharine McPh_ee for

B




SH 3456

AR
[

'

1

\

A, Betksird SL3 00T{London). SEXYNAIT.COM o cat 1-800-836:3363.

3

. Visit www.sexyhai

CRY PN 33

SV




Sk
{
i

.




v ”

Contents

EAUTY REPORTER

Look Now: Full Lashes.......cccooeeeeee .75
Editors’ Favorites.......... ISURRUROPRRORPOUIRY | -]
Allure’s Face. Jenna Fischer....................80
Makeup Trend * Reader Reviews

* Best-Sellers....oonuieoenenrecriecricrinnene .82
Timeline....ccorveeeeecennnne SSUUSUUTRIURRTO - -
Smell This » Color of the Moment

» The Scoop * A Trend in Itself..............95
Hair Trend * Skin Solutions

® Free Stuff...overveeceieiccricreicreecceneeee. . 96
Beauty 101. Three simple steps to
getting the fullest, smoothest hair.

BY VICTORIA KIRBY....cenmemeacanranns e reerenane 98

FASHION

Fashion Bulletin. Floral Appliqués.

BY MICHAEL CARL.... 105
Fashion Stakeout. Joy Bryant..........106
Fashion Cravings. Glirzy Gymwear...108
Fashion Extras, Old-School
Watches.......ccooecviiniinnnnes reeeerereeennnnn. 120
Style 101. The new bubble skirts

mix volume with va-va-voom.

BY JESSICA B. MATLIN....ceervnee.n reererreerrarennen 112

INSIDERS’ GUIDE

Experts weigh in on the VIP life—where

to shop, how to get the best service,
...... revenenrereanssneennersnneesesssneesne 18

" THE INFLUENCERS
| Bobhi Browiand

other beauty and

- fashion yisionaries
give us e scoop.
G

LIPSTICK LITE
New: formulas.”

wittioit the thick, -
.- sticky texture

Allure/March 2007

CLOCKWISE FROM BOTTOM RIGHT: MICHAEL THOMPSON; ROGER CABELLO (STILL LIFE); NORMAN JEAN ROY; TOM MUNRO




| - Diet-Frien

Voluminous
Dresses

The Hottest Shape for Spring
Spec:al Issue:
Look Youngey—
Right Now

Expert Advice on Creams,
Supplements, and Lasers

Concealer 101
Easy Ways to Find the Perfect
Match, Apply, and Cover

Happy Meals
y Foods We
Actually Like Eating

Jennifer Garner
: Gets Her Body Back, Post-Baby

ON NEWSSTANDS
MARCH 27

macesae

“The Latest Looks on
Allure. com/looknow

Click through our slide show of the
hest hair and makeup trends. Plus, do
them yqu_rself with ou_q easy tips.

PATRICK DEMARCHELIER

VICE PRESIDENT AND PUBLISHER
NANCY BERGER CARDONE

ASSOCIATE PUBLISHER-MARKETING  ASSOCIATE puaususn ADVERTISING
USAN BORNSTEIN  DIANE DEPA
DIRECTOR OF FINANCE AND BUSINESS OPERATIONS
KATHY RIESS
ADVERTISING DIRECTOR
WENDI CASSUTO
EXECUTIVE MARKETING DIRECTOR
KEVYN LLOYD AIKEN

ADVERTISING SALES
BEAUTY DIRECTOR
MAR]A MARINO
TY DIRECTORS
JANA K. HOLL]NGSHEAD ALEXANDRA VON BARGEN
AMERICAN FASHION DIRECTOR  EUROPEAN nsmou{wxunv DIRECTOR
AUREN FISHER  LILY AMADO GIVONI
BEAUTY AND HEALTH nmsc'ron NEW ENGLAND MANAGER
E YOST KATE SNYDE
ACCOUNT MANAGE
DOUGLAS ZIMMERMAN
DETROIT MANAGER  MIDWEST DIRECTOR
CINDY THIEME  SILVIA ORSI
248-458-7968  312-649-3530
SAN FRANCISCO DIRECTOR  SOUTHWEST MANA
KARA HASPEL LIND  CAILIN CANNON GONCALVES
415-955- 8280 323-965-35

© U.K./FRANC
MIRELLA DONINI, MIA GO MEDI A SALES LTD
011-39-02- 805 1422 011-44-207-409-26

CONDE NAST MEDIA enoup DIRECT
DODD MEDIAsgﬁblélsi% PAULA BRAUNSTEIN

IVANA VALE-KARDUM
BUSINESS DIRECTOR
SHERRI GINSBERG

CREATIVE SERVICES
PROMOTION DESIGN DIRECTOR  DIRECTOR OF PROMOTION AND MERCHANDISING
ARMINE ALTIPARMAKIAN NANCY KARP RITCH
SPECIAL EVENTS DIRECTOR COPY DIRECTOR ART DIRECTOR
KRISTIN MOLINARI JULIA STEDMAN MICHELLE LEE-FESTINO
SENIOR MERCHANDISING MANAGER Msncummsmc MANAGER
KERRI KIVLAN SMITH  ALEXIS L
PROMOTION MANAGER rnomonou ASSISTANT
DESIREE YOUNG _ REBECCA WHITE

MARKETING
SENIOR MARKETING MANAGER  MARKETING MANAGER
JENNIFER FRIEDMAN PEREZ COURTNEY L. WARCO
MARKETING COORDINATOR
PAMELA KAUPINEN

EXECUTIVECASSISTANY TO THE PUBLISHER

HRISTINA DIAZ
SALES COORDINATORS
KARA DISCENZA, LEIGH BOTICA
SALES ASSISTAN TS
LORA ANTIGUA, LORRAINE CHAN,
DEBBIE OLSZTYN, MICHELLE SALVADOR

PUBLISHED BY CONDE NAST PUBLlCATIONS
Chairman S. 1. NEWHOUSE, IR.
President and CEO CHARLES H. TOWNSEND
Chief Operating Officer JOHN W. BELLANDO
Chief Marketing Officer RICHARD D. BECKMAN
Chief Financial Officer DEB) CHIRICHELLA SABINO

GROUP PRESIDENTS / PUBLISHING DIRECTORS
DAVID CAREY; MITCHELL B. FOX

Execwtive Vice President~Human Resowrces JILL BRIGHT
Executive Vice President-Chief Information Officer JOHN BUESE
Senior Vice l'rmdrul—Opemnom & Slmup: Sourcing DAVID ORLIN
Senior Vice P sbution KEVIN G. HICKEY
Managing Direcior-Real | Eu.m ROBERT BENNIS
Senior Vice President-Corporate Controller DAVID B. CHEMIDLIN
Senior Vice President-Chicf Communications Qfficer MAURIE PERL
Senior Vice President-Planning & Development PRIMALIA CHANG
Senior Vice President-Market Research SCOTT McCDONALD

Vice President-Editorial Assets & Righss EDWARD KLARIS
Vice Presid, Editorial Business Manager LINDA RICE
Vice President-Corporate Creative Director GARY VAN DIS
Vice President-Editorial Operatinns RICK LEVINE

CONDE NAST MEDIA GROUP
Senior Vice President-Corparate Sales SUZANNE M, GRIMES
Senior Vice President-Finance ROBERT A. SILVERSTONE
Vice President-Integrated Marketing LINDA MASON
Vice President-Corpasate Sales, Detroit PEGGY DAITCH
Vice President-Creative Marketing CARA DEOUL PERL
Vice President-Marketing MATT ROBERTS
Viée President-Interactive JASON R. KREBS
Vice President-Creative Services DANA MILLER
CONDE NAST CONSUMER MARKETING
Executive Vice President ROBERT A. SAUERBERG, JR.
Vice President-Retwil Marketing JAMES ). MATE
Vice President-Business Development JULIE MICHALOWSK|
Consumer Marketing Director SALLY CARLSON MURPHY
Published at 4 Times Square, New York, NY 10036

SH 3454
Allure/March 2007




EXHIBIT NO. ’:bq’_
No-al, 140, 8% 3

K.Bate ,C?R 12935




SH 0647




i

SH 0648










STRAIGHT AERO

- THE FIRST AERATED

NING SPRAY!

SHAMPOO CONDITIONER  STRAIGHT AERO  SMOOTH OUT
This air propelled straightening spray Use this while you finish off your ‘

keeps your hands free from messy ~ blow dry to seal ends and potish
gels, allowing easier, more thorough  hair to perfection.

Y relaxes curl Tig relaxes curl
Y adds shine ¥ detangles
¥ moisturizes v adds shine

SH 0651 Circle 49

application from roots to ends. )

4 straightens hair ¥ smoothes and polishes
moisture resistan

¥ temporarily relaxes curl i‘ig high shine

¢ shines and smoothes



: Douglas

g DeCristo - Stylist:

“:Photo: Cra




10)]
Y

g of

creator, Se

s a thin

xy Hair Conk;éptsj




used to

mare!

Ir

Ha

sy

¢

hte
be a Gooey, Mes

raig

St

ight

ing -

Introduc




—
”

/\\(;} I'

!




First wemade it BIG

iy ' N

Short AR c :

) ONTROL MAN!

B

%y

+cs and separate
£ DEWREY;

10/,% .
e S Never feels stiff or

\-J. dry for 31'9

GEL FOAM: tedium hotd o 8io

Short G AR

QWick GanGE

16, the point!

SH 0656




3 e e et e

Thickens and moisturizes hai

SLEPT IN : i

D CRErsE CREMIE TEXTURE
OF ICLTQA |
e

s g 200

Launch
@)

iy

n

o198

e
M




L
&
" GEL FoAR JIE

SLEPT IN

A EREE
0¢ on

QL“CK CHANGE LQNTF&OL MAN'AC

SH 0658




ickens and moisturizes tiair

E4
-
=]
>
5
2
&
n
4]

SLEPT IN
TEXTURE cREME  CREME TEXTURE
CAtMmA OF TEXTURA
TEXTUN Gy

i

one 1-800-848:3383 ¢



v
J
g b

Introducing { CUf /)/ Séxy vHa/‘r

SHAMPOO

4 mcnstunzes

, *;9!1?!&"995 curls

= 4 détangle’s

CUF?L POWER

- 4 boosts curls
.# (eave_s hair soft -

HOT CUF1’L_ ,

“* protects agamst heat styling
# creates curls with any
heat stylmg tools :

&,
g,
<
Q
g
[]
g
©)
[+
-
1]
.
Q.
g .
CQ
Q .
£
3
-8
8
e
£
5
8
$
Q
.'.§
.|

#.




Highlig

liiept rllgﬁ%
Shai

!




e

I

PERA Y

Hot Sexy Highlights int/jdeCEE
a nzw collection of products
for Black, Red ard Brown hair rones.

. Prepare your hair for color with our new Stabilizing Shampoo
. _.and enhance your color with Brack fat,
Hal:Marna or Frexg L 1217, Color.Conditioners

- Red
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Michael O'Rourke
CEO and Co-Founder
Sexy Hair Concepts

“There's nothing sexier than strong. heaithy hair.

the first complete soy-based haircare line

in the professional beauty industry.

sTadibR

* Straigatens, smoothes snd &
stmnginen hai
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The first complete soy-based
haircare line in the professional
beauty industry.
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sold only in salons
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Save your hair with

cyhairconceis. com

©2000 Sexy Hair Concepts, Los Angeles, CA 91311

SOY SALVATION

Banana/Oatmeal Deep Treatment Hair Masque

SH 0668
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HAIR

FIRM

HAIRSPRAY

the first complete soy-based haircare line
in the professional beauty industry.

SoY
SALVATION

DEEP
TREATMENT
HAIR MASQUE
WITH QATMEAL
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thichoel O Rourke
CED and Co-Founder
Sney Harr Cancents
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I hereby certify that this correspondence is being
deposited with the United States Postal Service as
first class mail in an envelope addressed to: BOX
TTAB FEE, Commissioner for Trademarks, 2900
Crystal Drive, Ardington, Virginia 22202-3514, on

1[zo P2 ' /

BOX TTAB FEE

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

Sexy Hair Concepts LLC,
Opposer,
v. Opposition No.
Basic Beauty LLC :
Applicant.

NOTICE OF OPPOSITION

Honorable Commissioner for Trademarks
2900 Crystal Drive

Arlington, Virginia 22202-3513

Dear Madam:

In the matter of Trademark Application Serial No. 75/719,173 for the mark “SEXY
LIPS,” filed June 1, 1999 and published for opposition in the Official Gazette on August 5, 2003
at page TM 141:

Sexy Hair Concepts, LLC, a California corporation having a place of business at 9232
Eton Avenue, Chatsworth, California 91311 (“Opposer™), believes that it will be damaged by the
registration of the mark shown in the above-identified application and hereby opposes the same.
The grounds for opposition are as follows:

1. Basic Beauty LLC, a limited liability company organized under the laws
of the State of California (“Applicant”), seeks to register “SEXY LIPS” as a trademark for use in

PHL_A #1786901 v2
Matter No. 087915




connection with cosmetic and beauty products for lips, namely lipsticks, lip pencils, lip liners, lip
gloss, lip creams, lip color, lip sealant, lip conditioners, lip moisturizers and non-medicated lip

balms, as evidenced by the publication of said mark in the Official Gazette on August 5, 2003 at

page TM 141.

2. The application herein opposed was filed June 1, 199§ on the basis of
“intent to use.” Applicant claims no date earlier than June 1, 1999 for the purpose of claiming
priority.

3. Opposer is and has been engaged in the development, manufacture and

sale of hair care preparations, cosmetics and body care preparations and has built a successful

business in connection therewith.

4, Since at least as early as June 15, 1998, Opposer, itself and through its
predecessor in interest and title, has used “SEXY” and “SEXY HAIR” as the dominant element
of its names and marks for hair care preparations, and as the dominant element of its names for
cosmetics and body care preparations. Since at least as early as December 21, 1998, Opposer

has used such name and marks in commerce in the United States for such business and such

goods.

5. Information about Opposer’s business and products can be found at its

website, www.sexyhairconcepts.com.

6. Opposer has taken steps to protect the “SEXY HAIR” mark and has
secured U.S. Trademark Registration Nos. 2,403,396 and 2,486,702 for “SEXY HAIR” and
“SEXY HAIR & Design” for hair care preparations as identified therein. Registration Nos.
2,403,396 and 2,486,702 are valid and subsisting. A copy of the pertinent information about

such registrations from the PTO database is attached as Exhibits A and B.

PHL_A #1786901 v2 9
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7. Use of the “SEXY” mark by Opposer has been continuous and

commercially significant.

8. Opposer has since prior to June 1, 1999 used “Sexy Hair Concepts™ and
“Sexy Hair” as trade names as well as marks in connection with its business, which includes hair
care products, cosmetics and body care preparations.

9. Opposer’s registered trademark “SEXY HAIR,” Opposer’s family of
“SEXY” marks, and the “Sexy Hair” and “Sexy Hair Concepts™ names are inherently distinctive
as applied to Opposer’s products and business.

10. By virtue of Opposer’s continuous use in commerce of its registered
“SEXY HAIR” trademark and its family of “SEXY” marks and the “Sexy Hair” and “Sexy Hair
Concepts” names in connection with such goods and business, such goods and business have
become favorably knqwn to the relevant trade and public under such marks and names.

11.  Because Opposer is the owner of a U.S. trademark registration for “SEXY
HAIR,” priority is not in issue.

12.  Inthe application herein opposed, there are no restrictions on trade
channels, so it must be assumed that the goods identified in the_application will travel through all
trade channels appropriate for goods of that type.

13.  Applicant’s mark is confusingly similar to Opposer’s registered “SEXY
HAIR” trademarks to Opposer’s “Sexy Hair” and “Sexy Hair Concepts” trade names.

14.  Each of Opposer’s marks and its names, and Applicant’s mark, employ the
identical term—*“SEXY,” as a prominent element, in connection with a body part.

15.  Hair care preparations, body care preparations and cosmetics such as are
sold by Opposer and as are identified in the application herein opposed are customarily marketed

through the same and overlapping channels of trade.
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16.  The products are marketed and sold under Opposer’s registered “SEXY -

HAIR” trademark, and through Opposer’s “Sexy Hair” and “Sexy Hair Concepts” business, and
the products intended to be sold under Applicant’s “SEXY LIPS” mark, are such as would be
sold to the same and to overlapping classes of purchasers, and particularly women.

17.  Applicant’s “SEXY LIPS” trademark as applied to the goods identified in
the application herein opposed so resembles Opposer’s registered “SEXY HAIR” trademarks,
and Opposer’s “Sexy Hair” and “Sexy Hair Concepts” names as used in connection with
Opposer’s business, that it is likely to cause confusion, mistake, and/or deception.

18.  If Applicant is permitted to register “SEXY LIPS” for the goods set forth
in the application, confusion of the relevant trade and public is likely to result, which will
damage and injure Opposer.

19.  Onseeing Applicant’s “SEXY LIPS mark used in connection with
Applicant’s products, purchasers and potential purchasers are likely to believe in error that such
goods are offered by or in association with or under license from Opposer or that Opposer and
Applicant are affiliated.

20.  Any defect, objection to, or fault found with Applicant’s goods sold under
its mark “SEXY LIPS” would necessarily reflect on and seriously injure the reputation that
Opposer has established for its goods and business.

21.  If Applicant is granted a registration for the mark herein opposed, it would
obtain thereby at least a prima facie exclusive right to use the mark. Such registration would be

a source of damage and injury to Opposer and Opposer’s customers.
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WHEREFORE, Sexy Hair Concepts LLC prays that registration of the mark of

Application Serial No. 75/719,173 be refused and that this opposition be sustained.
A duplicate copy of this Notice of Opposition is enclosed herewith.

The required fee of $300 may be charged to Deposit Account No. 02-0755 and

any overpayment may be credited to this account.

Dated: ZQ/ / 33‘ [,Z} Respectfully submitted,

By:
Roberta Jacobs-Méddway
Patricia G. C
BALLARD 8PAHR ANDREWS & INGERSOLL, LLP
1735 Market Street, 51st Floor

Philadelphia, Pennsylvania 19103-7599
(215) 665-8500

ATTORNEYS FOR OPPOSER
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_atest Status Into Page 1 of 2

Thank you for your request. Here are the latest results from the TARR web server.

Yis page was generated by the TARR system on 2003-10-25 15:18:16 ET
Serial Number: 75634213

Registration Number: 2403396
Mark (words only): SEXY HAIR
Current Status: Registered.

Date of Status: 2000-11-14
Filing Date: 1999-02-05
Registration Date: 2000-11-14

Law Office Assigned: TMEG Law Office 104

If you are the applicant or applicant's attorney and have questions about this file, please contact the Trademark
Assistance Center at TrademarkAssistanceCenter@uspto.gov

Current Location: 900 -Warehouse (Newington)

Date In Location: 2002-10-18

LAST APPLICANT(S)/OWNER(S) OF RECORD

1. Ecoly International, Inc.

Address:

Ecoly International, Inc.

9232 Eton Avenue

Chatsworth, CA 91311

United States

Legal Entity Type: Corporation

State or Country of Incorporation: California

GOODS AND/OR SERVICES

Hair care products for men, women and children, namely hair shampoos, hair conditioners, hair lotions, hair cremes,
hair gels, hair sprays, hair color, hair dyes, hair rinses, hair mousse

International Class: 003

First Use Date: 1998-06-15

First Use in Commerce Date: 1998-12-21

Basis: 1(a) SH 2749

httn://tarr.uspto.gov/servlet/tarr?regser=registration&entry=2403396 10/25/2003
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Page 2 of 2

ADDITIONAL INFORMATION

isclaimer: "HAIR"

PROSECUTION HISTORY

2000-11-14 - Registered - Principal Register

2000-08-22 - Published for opposition

2000-07-21 - Notice of publication

2000-06-03 - Approved for Pub - Principal Register (Initial exam)
1999-12-14 - Letter of suspension mailed

1999-10-18 - Communication received from applicant

1999-08-17 - Non-final action mailed
1999-08-04 - Case file assigned to examining attorney

1999-07-30 - Case file assigned to examining attorney

CONTACT INFORMATION

Correspondent (Owner)
Roberta Jacobs-Meadway (Attorney of record)

ROBERTA JACOBS-MEADWAY

AKIN GUMP STRAUSS HAUER & FELD LLP
ONE COMMERCE SQ STE 2200

2005 MARKET ST

PHILADELPHIA PA 19103

United States

attp://tarr.uspto.gov/servlet/tarr?regser=registration&entry=2403396

SH 2750

10/25/2003
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Thank you for your request. Here are the latest results from the TARR web server. \ |

\is page was generated by the TARR system on 2003-10-25 15:24:43 ET \
Serial Number: 75751842 ‘.
l
Registration Number: 2486702 \

Mark

(words only): SEXY HAIR
Current Status: Registered.
Date of Status: 2001-09-11
Filing Date: 1999-07-15
:gistration Date: 2001-09-11

Law Office Assigned: TMEG Law Office 102

If you are the applicant or applicant's attorney and have questions about this file, please contact the Trademark
Assistance Center at TrademarkAssistanceCenter@uspto.gov

Current Location: 900 -Warehouse (Newington)

Date In Location: 2002-10-18

LAST APPLICANT(S)/OWNER(S) OF RECORD

1. Ecoly International, Inc.

Address:

Ecoly International, Inc.

9232 Eton Avenue |
Chatsworth, CA 91311 |
United States

Legal Entity Type: Corporation

State or Country of Incorporation: California

SH 2751
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GOODS AND/OR SERVICES

Page 2 of 3 \

¥

hair care products for men, women and children, namely shampoos, conditioners, hair lotions, hair conditioning

reams, hair gels, hair sprays, hair color, hair tint and hair mousse
International Class: 003
First Use Date: 1998-06-15
First Use in Commerce Date: 1998-12-21

Basis: 1(a)

ADDITIONAL INFORMATION

Disclaimer: "HAIR"

Lining and Stippling: THE MARK IS LINED FOR THE COLOR RED.

PROSECUTION HISTORY

2001-09-11 - Registered - Principal Register

2001-06-19 - Published for opposition

2001-06-06 - Notice of publication

2001-01-23 - Approved for Pub - Principal Register (Initial exam)
2U00-07-05 - Communication received from applicant
2000-07-05 - Communication received from applicant
2000-06-07 - Communication received from applicant
2000-01-20 - Non-final action mailed

1999-12-15 - Case file assigned to examining attorney

1999-12-07 - Case file assigned to examining attorney

CONTACT INFORMATION

Correspondent (Owner)
Roberta Jacobs-Meadway (Attorney of record)

ROBERTA JACOBS-MEADWAY

AKIN, GUMP, STRAUSS, HAUER & FELD, LLP
ONE COMMERCE SQUARE

2005 MARKET STREET, 22ND FLOOR
PHILADELPHIA, PA 19 103-7086

" ited States

http://tarr.uspto.gov/servlet/tarr?regser=registration&entry=2486702
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1 HEREBY CERTIFY THA"!‘ THIS CORRESPONDENCE lS.BEING DEPOSITED WITH THE UNITED STATES POSTAL .
SERVICE AS FIRST CLASS MAIL IN AN ENVELOPE ADDRESSED TO THE COMMISSIONER FOR TRADEMARKS, 2960

CRYS%\INGTON, VA 22202-3514 ON THE DATE INDICATED BELOW.

l'+ oY

BOX TTAB - NO FEE

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

SEXY HAIR CONCEPTS, LLC
Opposer,

v. Opposition No. 91158487 -

BASIC BEAUTY LLC

Applicant.

MOTION FOR ENTRY OF DEFAULT

. Honorable Commissioner for Trademarks
2900 Crystal Drive

Arlington, VA 22202-3514

Opposer hereby respectfully moves for Default Judgment against Applicant, Basic

Beauty LLC, for failure to file an answer to the above-referenced Opposition proceeding.

Applicant’s answer to the Opposition was due on December 28, 2003. To date,
Opposer has not been served with 'an answer, nor does proof of an answer filed appear.on the

Trademark Trial and Appeal Board’s online docket database. -

PHL_A #1836638 v1
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WHEREFORE, Opposer respectfully requests that Application Serial No.
75/719,173 be refused registration and that this Opposition be sustained.

Respectfully submitted

SEXY HAIR CONCEPTS, LLC

Date: '/n/ . ,2004

Referta J a:%way :
Ballard Sp drews & Ingersoll, LLP
1735 Market Street — 51 Floor
Philadelphia, PA 19103-7599

Telephone No. (215) 665-8500
Facsimile No.: (215) 865-8999

ATTORNEYS FOR OPPOSER

PHL_A #1836638 v1
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CERTIFICATE OF SERVICE

1, Judith Millet-Masi, certify that a true and correct copy of the attached Motion
For Entry Of Default, originally filed with United States Trademark Trial and Appeal Board, on

January /4, 2004 was served on counsel for the Applicant on the date listed below via facsimile |

and regular mail delivery.

Bryan Mashian, Esquire '
Buchalter Nemer Fields & Younger PLC
601 S. Figueroa Street, Suite 2400

Los Angeles, CA 90017-5704
Facsimile No. (213) 896-0400

Date: Janug- [g 2004 \%
ith Mlllet-MJsl

PHL_A #1836638 v1
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| HEREBY CERTIFY THAT THIS IS BENG ‘
DEPOSITED WITH THE UNITED STATES SERVICE AS FIRST

CLASS MAL IN AN ENVELOPE ADDRESSED 10 THE

COMMISSIONER FOR TRADEMARKS, 2000 CRYSTAL DRIVE,

ARLINGTON, VA 22202-3513 ON THE DATE INDICATED BELOW

o JALerie  Nowmay).
oate___ /. 2,//9 [0

BOXTTAB - FEE

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

SEXY HAIR CONCEPTS, LLC

Opposer, :
v. Opposition No.

DIAGNOSTICS & DESIGNS, INC.

Applicant

NOTICE OF OPPOSITION

The Honorable Commissioner of Trademarks
2900 Crystal Drive
Arlington, VA 22202-3513

Dear Madam:

In the matter of trademark Application Serial No. 76/369,705 for the mark

“SEXY HANDS?” filed February 11, 2002 and published for opposition in the Official Gazette of

September 17, 2002.

Sexy Hair Concepts, LLC, a California limited liability corporation (“SHC”)
having a place of business at 9232 Eton Avenue, Chatsworth, California, believes that it will be
damaged by the registration of the mark shown in the above identified application for the goods

identified therein and hereby opposes the same. The grounds for opposition are as follows:

1. Diagnostics & Designs, Inc. has filed application Serial no. 76/369,705 to

register “SEXY HANDS” as a mark for “skin care preparations; skin scrubs” as evidenced by the

publication of such mark for opposition in the Official Gazette of September 17, 2002.

PHL_A #1691466 v2
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2. SHC develops and markets skin care preparations and hair care products.

3. Since at least as early as 1998, SHC and its predecessor in interest and title
(collectively, “SHC”) have used “SEXY" as the dominant element of its name and marks in

United States commerce for its business and its skin care preparations and hair care products.

4. Since at least as early as 1998, SHC has used “SEXY HAIR” as a name

and mark in connection with its business and its goods.

5. Information about SHC’s business and products can be found at its

website, www.sexyhairconcepts.com.

6.  SHC has secured U.S. trademark registrations for marks which have as the
dominant element “SEXY?” for the products identified therein. SHC owns, inter alia, U.S.'
Registration Nos. 2,403,396; 2,472',793; 2,486,702; and 2,553,996. Printouts from the
Trademark Office’s online database directed to these registrations are attaéhed as Exhibits A-D.

These registrations are valid and subsisting.

7. The “SEXY” and “SEXY HAIR” name and marks of SHC are inherently

distinctive.

8. The “SEXY” and “SEXY HAIR” name and marks of SHC have achieved
distinctiveness further in connection with its business and skin care preparations and hair care
products by virtue of the nature and extent of SHC’s use of such name and marks in commerce,

and the acceptance of such products by the relevant trade and public.

9. Applicant’s mark is confusingly similar to SHC’s previously used

“SEXY” and “SEXY HAIR” name and marks when used in connection with Applicant’s goods.

PHL_A #1691466 v2 2
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o °
10.

followed by a generic designation for the body part to which the product is applied.

11. the dominant element of SHC’s “SEXY HAIR” name and marks is

“SEXY,” and that term is followed by a generic designation for the body part to which the
product is applied.

12.  In each of the marks and names, “SEXY™ is the dominant element.

13.  The addition of generic terms for body parts to the marks which are

involved in this opposition proceeding is insufficient to obviate the likelihood of confusion

created by the common use of “SEXY™ as the dominant element, granted the close relationship

between the goodé of the parties.
14.  The goods of SHC and the goods of Applicant are closely related. SHC’s
products include skin care preparations. SHC also sells hair care products which are goods of

the type customarily sold by companies which sell skin care preparations.

15.  The goods of the parties are such as travel through the same and

overlapping trade channels.

16.  The goods of the parties are such as are purchased by the same and

overlapping classes of customers.

17.  SHC has federal trademark registrations for its “SEXY” and “SEXY

HAIR” marks. Accordingly, priority is not in issue. SHC, in any event, has priority of use with

respect to the respective name and marks.

18.  Members of the relevant public and trade who are familiar with SHC’s

business and products, seeing Applicant’s mark used in connection with Applicant’s goods as

PHL_A #1691466 v2
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identified in the application herein opposed, are likely to Believe, and would be justified in
believing, that SHC and Applicant are affiliated, that Applicant uses SHC’s name and marks
with the authorization of SHC, or that Applicant’s goods are offered by or under license from

SHC as a natural extension of SHC’s business.

19.  Granted the likeliﬁood of confusion between SHC’s name and marks and
Applicant’s mark as applied to the respective business and goods of SHC and the goods of
Applicant, Applicant’s registration of the mark of the application herein opposed would be likely
to cause injury and damage to Opposer. '

20.  Any objection to or fault found with Applicant’s goods sold under
Applicant’s mark is likely to have an adverse impact on SHC and the goodwill associated with
its name and marks.

21.  Said registration, if issued, would accord to Applicant the D rima facie
exclusive right to use the mark for the goods identified in the Certificate of Registration, which
prima facie right would be in derogation of SHC’s rights in its “SEXY” and “SEXY HAIR”
name and marks, all constituting a source of damage to SHC. -

WHEREFORE, Sexy Hair Concepts, LLC prays that reéistration of the mark of
Application Serial No. 76/369,705 for the goods identified therein be refused and that this

opposition be sustained.

A duplicate of this Notice of Opposition is enclosed herewith.
Please charge the filing fee of $300.00 to Miscellaneous Account No. 02-0755.
Any additional fees in connection with this opposition may also be charged to this account and

any overpayment may be credited to this account.

PHL_A #1691466 v2 4 SH 2571
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PHL_A #1691466 v2
899773

Respectfully submitted,

by ffon ey

.Robe acobs-Mead
Rich%. Peirce v@i
Patricid G. Cramer

Ballard Spahr Andrews & Ingersoll, LLP
1735 Market Street, 51st Floor
Philadelphia, PA 19103-7599

(215) 862-8201 - phone

(215) 864-9950 - fax

ATTORNEYS FOR OPPOSER
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Thank you for your request. Here are the latest results from the TARR web server. ' \

This page was generated by the TARR system on 12/10/2002 16:43:4{1 ET
Serial Number: 75634213

Registration Number: 2403396 \
Mark (words only): SEXY HAIR “ : : \
Current Status: Registered.

Date of Status: 2600-1 1-14

Filing Date: 1999-02-05

Registration Date: 2000-11-14

Law Office Assigned: TMEG Law Office 104

If you are the applicant or applicant's attorney and have questions about this file, please contact

the Trademark Assistance Center at TrademarkAssistanceCenter(@uspto.gov

Current Location: 900 -Warehouse (Newington)

Date In Location: 2002-10-18

CURRENT APPLICANT(S)/OWNER(S)

1. Ecoly International, Inc.

Address:

Ecoly International, Inc.

9232 Eton Avenue

Chatsworth, CA 91311.

United States

State or Country of Incorporation: California
Legal Entity Type: Corporation

GOODS AND/OR SERVICES

Hair care products for men, women and children, namely hair shampoos, hair conditioners, hair lotions,
hair cremes, hair gels, hair sprays, hair color, hair dyes, hair rinses, hair mousse

International Class: 003

First Use Date: 19980615

First Use in Commerce Date: 19981221

Basis: 1(a)
SH 2574
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ADDITIONAL INFORMATION

Disclaimer: "HAIR"

PROSECUTION HISTORY

2000-11-14 - Registered - Principal Register

2000-08-22 - Published for opposition

2000-07-21 - Notice of publication

2000-06-03 - Approved for Pub - Principal Register (Initial exam)
1999-12-14 - Letter of suspension mailed

1999-10-18 - Communication received from applicant

1999-08-17 - Non-final action mailed

1999-08-04 - Case file assigned to examining attorney

1999-07-30 - Case file assigned to examining attorney

CONTACT INFORMATION

Correspondent (Owner)
Roberta Jacobs-Meadway (Attorney of record)

ROBERTA JACOBS-MEADWAY

AKIN GUMP STRAUSS HAUER & FELD LLP
ONE COMMERCE SQ STE 2200

2005 MARKET ST

PHILADELPHIA PA 19103

United States

SH 2575
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Thank you for your request. Here are the latest results from the TARR web server.

This pﬁge was generated by the TARR system on 12/10/2002 16:44:06 ET
Serial Number: 75730741

Registration Number: 2472793

Mark (words only): FORMULAS BY ECOLY BIG SEXY HAIR

Current Status: Registered.

Date of Status: 2001-07-31

Filing Date: 1999-06-17

Registration Date: 2001 -&07-3 1

Law Office Assigned: TMEG Law Office 102

If you are the applicant or applicant's attorney and have questions about this file, please contact -
the Trademark Assistance Center at TrademarkAssistanceCenter@uspto.gov

Current Location: 900 -Warehouse (Newington)

Date In Location: 2002-10-18

CURRENT APPLICANT(S)/OWNER(S)

1. Ecoly International, Inc.

Address:

Ecoly International, Inc.

9232 Eton Avenue

Chatsworth, CA 91311

United States '

State or Country of Incorporation: California
Legal Entity Type: Corporation

GOODS AND/OR SERVICES

Hair care products for men, women and children, namely hair shampoos, hair conditioners, hair lotions,
hair cremes, hair gels, hair sprays, hair color, hair dyes, hair rinses, hair mousse

International Class: 003

First Use Date: 19980615

First Use in Commerce Date: 19981221

Basis: 1(a)
SH 2577
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ADDITIONAL INFORMATION

Disclaimer: "HAIR"
Prior Registration Number(s):
1866675
PROSECUTION HISTORY

2001-07-31 - Registered - Principal Register

2001-05-08 - Published for opposition

2001-04-25 - Notice of publication

2000-11-06 - Approved for Pub - Principal Register (Initial exam)
2000-03-31 - Communication received from applicant

1999-10-28 - Non-final action mailed

1999-09-27 - Case file assigned to examining attorney

1999-09-27 - Case file assigned to examining attorney

CONTACT INFORMATION

Correspondent (Owner)
Roberta Jacobs-Meadway (Attorney of record)

ROBERTA JACOBS-MEADWAY

AKIN GUMP STRAUSS HAUER & FELD LLP
2005 MARKET ST 22ND FL

ONE COMMERCE SQ

PHILADELPHIA PA 19103-7086

United States

http://tan.uspto.gov/servlet/tarr?regser=registration&cntry=2472793
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Thank you for your request. Here are the latest results from the TARR web server.

This page was generate\d by the TARR system on 12/10/2002 16:44:20 ET
Serial Number: 75751842

Registration Number: 2486702

Mark

I'B ¢
AN T

(words only): SEXY HAIR
-Current Status: Registered.
Date of Status: 2001-09-11
Filing Date: 1999-07-15
Registration Date: 2001-09-11

Law Office Assigned: TMEG Law Office 102

A W A va o

If you are the applicant or applicant's attorney and have questions about this file, please contact

the Trademark Assistance Center at TrademarkAssistanceCenter@uspto.gov

Current Location: 900 -Warehouse (Newington)

Date In Location: 2002-10-18

CURRENT APPLICANT(S)/OWNER(S)

1. Ecoly International, Inc.

Address:

Ecoly International, Inc.

9232 Eton Avenue

Chatsworth, CA 91311

United States

State or Country of Incorporation: California
Legal Entity Type: Corporation

http://tarr.uspto.gov/servlet/tarr ’regser=registration&entry=2486702
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Latest Status Into

GOODS AND/OR SERVICES

A v - e -

hair care products for men, women and children, namely shampoos, conditioners, hair lotions, hair

conditioning creams, hair gels, hair sprays, hair color, hair tint and hair mousse

International Class: 003
First Use Date: 19980615
First Use in Commerce Date: 19981221

Basis: 1(a)

Disclaimer: "HAIR"

Lining and Stippling: THE MARK 1S LINED FOR THE COLOR RED.

ADDITIONAL INFORMATION

PROSECUTION HISTORY

2001-09-11 - Registered - Principal Register

2001-06-19 - Published for opposition

2001-06-06 - Notice of publication

.2001-01-23 - Approved for Pub - Principal Register (Initial exam)
2000-07-05 - Communication received from applicant
2000-07-05 - Communication received from applicant
2000-06-07 - Communication received from applicant
2000-01-20 - Non-final action mailed

1999-12-15 - Case file assigned to examining attorney

1999-12-07 - Case file assigned to examining attorney

CONTACT INFORMATION

Correspondent (Owner)
Roberta Jacobs-Meadway (Attorney of record)

ROBERTA JACOBS-MEADWAY

AKIN, GUMP, STRAUSS, HAUER & FELD, LLP
ONE COMMERCE SQUARE '

2005 MARKET STREET, 22ND FLOOR
PHILADELPHIA, PA 19 103-7086

United States

http://taxr.uspto.gov/servlet/tarr?regscﬁ-'registration&entry=2486702
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Thank you for your request. Here are the latest results from the TARR web server.
This page was generated by the TARR system on 12/10/2002 16:44:32 ET

Serial Number: 76075306

Registration Number: 2553996

Mark (words only): HOT SEXY HIGHLIGHTS

Current Status: Registered.

Date of Status: 2002-03-26

Filing Date: 2000-06-22

Registration Date: 2002-03-26

Law Office Assigned: TMO Law Office 110

If you are the applicant or applicant's attorney and have questions about this file, please contact
the Trademark Assistance Center at TrademarkAssistanceCenter@uspto.gov

Current Location: 900 -Warehouse (Newington)

Date In Location: 2002-10-18

CURRENT APPLICANT(S)/OWNER(S)

1. Ecoly International, Inc.

Address:

Ecoly International, Inc.

9232 Eton Avenue

Chatsworth, CA 91311

United States

State or Country of Incorporation: California
Legal Entity Type: Corporation

GOODS AND/OR SERVICES

hair care products for men, women and children, namely, shampoos, conditioners, hair lotions, hair
conditioning creams, hair gels, hair sprays, hair color, hair tint and bair mousse

International Class: 003 ‘

First Use Date: 20000700

First Use in Commerce Date: 20000700

Basis: 1(a)
SH 2584
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ADDITIONAL INFORMATION

Disclaimer: "HIGHLIGHTS"

PROSECUTION HISTORY

2002-03-26 - Registered - Principal Register

2001-08-31 - Allowed for Registration - Principal Register (SOU accepted)
2001-08-08 - Statement of use proccssiﬁg complete |

2001-07-26 - Amendment to Use filed

2001-06-19 - Notice of allowance - mailed

2001-03-27 - Published for opposition

2001-03-14 - Notice of publi‘cationl

2001-01-05 - Approved for Pub - Principal Register (Initial exam)
2000-12-20 - Examiner's amendment mailed

2000-12-04 - Case file assigned to examining attorney

CONTACT INFORMATION

Correspondent (Owner)A
ROBERTA JACOBS-MEADWAY (Attorney of record)

ROBERTA JACOBS-MEADWAY

BALLARD SPAHR ANDREWS & INGERSOLL LLP
1735 MARKET STREET

51ST FLOOR

PHILADELPHIA PA 19103-7599

United States '

http://tarr.uspto. gov/servlet/tarr?regser=registration&entry=2553996
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‘L HEREBY CERTIFY THAT THIS CO ONDENCE IS BEING
> )EPOSITED WITH THE UNITED STATE STAL SERVICE AS FIRST .
. 3JLASS MAIL IN AN ENVELOPE ADDRESSED TO THE

JOMMISSIONER -FOR TRADEMARKS, 2900 CRYSTAL DRIVE,

SLINGTON, VA 22202-3513 ON THE DATE INDICATED BELOW

AN

DATE: .~ "R WD © EXHIBITE

BOX TTAB-NO FEE

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

SEXY HAIR CONCEPTS, LLC

Opposer,
V. A : ‘ Opposition No. 155,066

DIAGNOSTICS & DESIGNS, INC.

" es ee oo

Applicent.

WITHDRAWAL OF NOTICE OF OPPOSITION ON € 'ONSENT

Pursuant to an Agreement between the parties and with Applicant’s consent,
Opposer hercby withdraws without prejudice opposition to registration of the mark of
Application Serial No. 76/369.705 for “SEXY HANDS.”

Rcspect.ﬁﬂly submitted,

Roberta Jacdby-Meadway

Ballard Spabr Andrews & Ingersoll, LLE
1735 Market Street, 51st Floor
Philadelphia, PA 19103

215/665-8500

Attorneys for Opposer

Applicant hereby consents 10 the withdrawal of the opposition.

sy Bt K] Sk

Lor M. Stockton

Blakely Sokoloff Taylor & Zafman
12400 Wilshirc Boulevard
Seventh Floor

Los Angeles, CA 90025

. Attorneys for Applicant
SH 2566
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ATTY SEC

CERT OF MAIL/CERT OF SERVICE/E
TM.APREG/OPP/CAN
OF:

/ @Am DOCKET NO.M
5’5‘%5 éﬁ I LaBEL N

FOR:

MOSHGQ’X!LMS L -

—TRADEMARK APPLICATION: __USE _ Ty -
—_SPECIMENS ___ DRAWING PAGE
___RENEWAL APPLICATION
— _AFF/DEC8/15/8&15
—__AMEND TO ALLEGE USE -
—__STATEMENT OF USE
——REQEXT. TIME FOR SOU

___FOREIGN REG

._COUNTRY,

AMEND/REQ. RECW
OTHER (PAPER TITLE) vVi

TRANSLATION
REG. NO.
ERATION

i
‘] FEE AUTH CHARGE BS.ALL DEPOSIT. ACCT. #02-¢755 § {

RECEIPT IS ACKNOWLEDGE BY THE USPTO FOR THE FOLLOWING:

RESPONSE TO ACTION

TRANSMITTAL LETTER
ASSIGNICHG NAME/MERGER/SEC INT

NOTICE OF APPEAL/APPEAL BRIEF
NOTICE OF OPPOSITION
—_PETITION TO CANCEL ..
—REQEXT. TIME TO OPPOSE .
__PET/MOT FOR EXT. OF TIME

—_APPOINT DOMESTIC REPRESENTATIVE
REVOC/A

SH 2567




| HEREBY CERTIFY THAT THIS ooaass’ence IS BEING .
DEPOSITED WITH THE UNITED STATES POSTRL SERVICE AS FIRST

CLASS MALL IN AN ENVELOPE ADDRESSED TO THE
COMMISSIONER FOR TRADEMARKS, 2900 CRYSTAL DRIVE,

ARLINGTOU.-\],A 22202-3513 ON THE DATE IN?IG?TE?%
By \\:\{ QM . Y. b&%%'“
DATE;("\/;‘ é; A { /o? o@ ~1

BOX TTAB - FEE

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

SEXY HAIR CONCEPTS, LLC

Opposer, :
v Opposition No.

DIAGNOSTICS & DESIGNS, INC.

Applicant

NOTICE OF OPPOSITION

The Honorable Commissioner of Trademarks
2900 Crystal Drive
Arlington, VA 22202-3513

Dear Madam:
In the matter of trademark Application Serial No. 76/374,826 for the mark

“SEXY SKIN” filed February 25, 2002 and published for opposition in the Official Gazette of

January 28, 2003.

Sexy Hair Concepts, LLC, a California limited liability corporation (“SHC”)
having a place of business at 9232 Eton Avenue, Chatsworth, California, believes that it wiil be
damaged by the registration of the mark shown in the above identified application for the goods
identified therein and hereby opposes the same. The grounds for opposition are as follows:

1. Diagnostics & Designs, Inc. has filed application Serial no. 76/374,826 to

register “SEXY SKIN” as a mark for “non-medicated skin care preparations, body butter, skin

PHL_A #1737066 v1 _
082830 SH 2552




moisturizers” as evidenced by the publication of such mark for opposition in the Official Gazette

of January 28, 2003.

2. SHC develops and markets skin care preparations and hair care products.

3.

(collectively, “SHC”) have used “SEXY” as the dominant element of its name and marks in

United States commerce for its business and its skin care preparations and hair care products.

4, Since at least as early as 1998, SHC has used “SEXY HAIR” as a name

and mark in connection with its business and its goods.

5. Information about SHC’s business and products can be found at its

website, www.sexyhairconcepts.com.

6. SHC has secured U.S. trademark registrations for marks which have as the

dominant element “SEXY" for the products identified therein. SHC owns, inter alia, U.S.

Registration Nos. 2,403,396; 2,472,793, 2,486,702; and 2,553,996. Printouts from the
Trademark Office’s online database directed to these registrations are attached as Exhibits A-D.

These registrations.are valid and subsisting.

7. The “SEXY” and “SEXY HAIR” name and marks of SHC are inherently

distinctive.

8. The “SEXY” and “SEXY HAIR” name and marks of SHC have achieved
distinctiveness further in connection with its business and skin care preparations and hair care
products by virtue of the nature and extent of SHC’s use of such name and marks in commerce,

for and the acceptance of such products by the relevant trade and public, including SEXY BATH

PHL_A #1737066 v1 2.

082830 SH 2553

Since at least as early as 1998, SHC and its predecessor in interest and title




& BODY, for skin care products, namely liquid body wash, moisturizing lotions, shampoos and -

conditioners.

9. Applicant’s mark is confusingly similar to SHC’s previously used

“SEXY” and “SEXY HAIR” name and marks when used in connection with Applicant’s goods.

10.  The dominant element of Applicant’s mark is “SEXY,” and that term is

followed by a generic designation for the body part to which the product is applied.

“11.  The dominant element of SHC’s “SEXY HAIR” name and marks is

“SEXY,” and that term is followed by a generic designation for the body part to which the

product is applied.
12.  In each of the marks and names, “SEXY” is the dominant element.

13.  The addition of generic terms for body parts to the marks which are
involved in this opposition proceeding is insufficient to obviate the likelihood of confusion
created by the common use of “SEXY” as the dominant element, granted the close relationship

between the goods of the parties.

14.  The goods of SHC and the goods of Applicant are closely related. SHC’s
products include skin care preparations. SHC also sells hair care products which are goods of
the type customarily sold by companies which sell skin care preparations.

15.  The goods of the parties are such as travel through the same and
overlapping trade channels. |

16.  The goods of the parties are such as are purchased by the same and

overlapping classes of customers.

PHL_A #1737066 v1 3 .
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17.  SHC has federal trademark regisirations for its “SEXY” and “SEXY
HAIR” marks. Accordingly, priority is not in issue. SHC, in any event, has priority Qf use with
respect to the respectivelname and marks.

18.  Members of the relevant public and trade who are familiar with SHC’s
business and products, seeing Applicant’s mark used in connection with Applicént’s goods as
identified in the application herein opposed, are likely to believe, and would be jlistiﬁed in
believing, that SHC and Applicant are affiliated, that Applicant uses SHC_’s name and marks

with the authorization of SHC, or that Appiicant’s goods are offered by or under license from

SHC as a natural extension of SHC’s business.

19.  Granted the likelihood of confusion between SHC’s name and marks and
Applicant’s mark as applied to the respective business and goods of SHC and the goods of

Applicant, Applicant’s registration of the mark of the application herein opposed would be likely

to cause injury and damage to SHC.

20.  Any objection to or fault found with Applicant’s goods sold under
Applicant’s mark is likely to have an adverse impact on SHC and the goodwill associated with
its name and marks.

21.  Said registration, if issued, would accord to Applicant the prima facie
exclusive right to use the 'mark for the goods identified in the Certiﬁcaté of Registrat%on, which
prima facie right would be in derogation of SHC’s rights in its “SEXY” and “SEXY HAIR”
name and marks, all constituting a source of damage to SHC.

WHEREFORE, Sexy Hair Concepts, LLC.prays that registration of the mark of
Application Serial No. 76/374,826 for the goods identified therein be refused and that this
opposition be sustained.

PHL_A #1737066 v1 4
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A duplicate of this Notice of Opposition is enclosed herewith.

Please charge the filing fee of $300.00 to Miscellaneous Account No. 02-0755.

Any additional fees in connection with this opposition may also be charged to this account and

any overpayment may be credited to this account.

Respectfully submitted,

Date: 4 / I/ 03

By

Roberta Jacgbs-Meadway ’/
Patricia G\{Cramer

Bryn L. Dubow

Ballard Spahr Andrews & Ingersoll, LLP
1735 Market Street, 51st Floor ‘
Philadelphia, PA 19103-7599

(215) 862-8201 - phone

(215) 864-9950 - fax

. ATTORNEYS FOR OPPOSER

PHL_A #1737066 v1 5
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,:h?nk you for your request. Here are t:latesf results from the TARR web sc’gr.

“his page was generated by the TARR system on 2003-03-31 11:13:33 ET

erial Number: 75634213

Registration Number: 2403396

Miark (words only): SEXY HAIR

Current Status: Registered.

Date of Status: 2000-11-14

Filing Date: 1999-02-05

Registration Date: 2000-11-14

Law Office Assigned: TMEG Law Office 104

If you are the applicant or applicant's attorney and have questions about this file, please contact the

Trademark Assistance Center at T rademarkAssistanceCenter(@uspto.gov
Current Location: 900 -Warehouse (Newington)

Date In Location: 2002-10-18

CURRENT APPLICANT(S)/OWNER(S)

1. Ecoly International, Inc.

Address:

Ecoly International, Inc.

9232 Eton Avenue

Chatsworth, CA 91311

United States

State or Country of Incorporation: California
Legal Entity Type: Corporation

GOODS AND/OR SERVICES

Hair care products for men, women and children, namely hair shampoos, hair conditioners, hair lotions, hair
cremes, hair gels, hair sprays, hair color, hair dyes, hair rinses, hair mousse

International Class: 003

First Use Date: 1998-06-15

First Use in Commerce Date: 1998-12-21

Basis: 1(a)
SH 2557
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- itest Status Info

ADDITIONAL INFORMATION
sclaimer: "HAIR" ‘

PROSECUTION HISTORY

000-11-14 - Registered - Principal Register

1000-08-22 - Published for opposition

2000-07-21 - Notice of publication

2000-06-03 - Approved for Pub - Principal Register (Initial exam)
1999-12-14 - Letter of suspension mailed
1999-10-18 - Communication received from applicant
1999-08-17 - Non-final action mailed
1999-08-04 - Case file assigned to examining attorney

1999-07-30 - Case file assigned to examining attorney

CONTACT INFORMATION

Correspondent (Owner)
Roberta Jacobs-Meadway (Attorney-of record)

ROBERTA JACOBS-MEADWAY

AKIN GUMP STRAUSS HAUER & FELD LLP
ONE COMMERCE SQ STE 2200

2005 MARKET ST

PHILADELPHIA PA 19103

United States

http://tarr.uspto.gov/servlet/tarr?regser=registration&'e‘ntxy=2403396

SH 2558
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1ank you for your request. Here are the latest results from the TARR web server. '
- page was generated by the TARR system on 2003-03-31 11:14:23 ET
srial Number: 75730741
egistration Number: 2472793
fark (words only): FORMULAS BY ECOLY BIG SEXY HAIR
‘urrent Status: Registered.
)ate of Status: 2001-07-31
‘iling Date: 1999-06-17
tegistration Date: 2001-07-31

Law Office Assigned: TMEG Law Office 102

f you are the applicant or applicant's attorney and have questions about this file, please contact the
[rademark Assistance Center at TrademarkAssist ceCenter(@us

~urrent Location: 900 -Warehouse (Newington)

Date In Location: 2002-10-18

CURRENT APPLICANT(S)/OWNER(S)

1. Ecoly International, Inc.

Address:
_Ecoly International, Inc.

9232 Eton Avenue

Chatsworth, CA 91311

United States

State or Country of Incorporation: California
Legal Entity Type: Corporation

GOODS AND/OR SERVICES

Hair care products for men, women and children, namely hair shampoos, hair conditioners, hair lotions, hair
cremes, hair gels, hair sprays, hair color, hair dyes, hair rinses, hair mousse

International Class: 003

First Use Date: 1998-06-15

First Use in Commerce Date: 1998-12-21

Basis: 1(a)
SH 2559
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. ADDITIONAL INFORMATION

claimer: "HAIR"

'rior Regisfration Number(s):
866675

PROSECUTION HISTORY

'001-07-31 - Registered - Principal Register

2001-05-08 - Published for opposition

2001-04-25 - Notice of publication

2000-11-06 - Approved for Pub - Principal Register (Initial exam)
2000-03-31 - Communication recéived from applicant
1999-10-28 - Non-fmal action mailed

1999-09-27 - Case file assigned to examining attorney

1999-09-27 - Case file assigned to examining attorney

CONTACT INFORMATION

Correspondent (Owner)
Roberta Jacobs-Meadway (Attomey of record)

ROBERTA JACOBS-MEADWAY

AKIN GUMP STRAUSS HAUER & FELD LLP
2005 MARKET ST 22ND FL

ONE COMMERCE SQ

PHILADELPHIA PA 19103-7086

United States

http://tarr.uspto.gov/servlet/tarr?regser=registration&entry=2472793 _

SH 2560
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" CThank you for your request. Here are the latest results from the TARR web server.
r l:is page was generated by the TARR system on 2003-03-31 11:15:01 ET

serial Number: 75751842

Registration Number: 2486702

Mark

~<—
——
t— . —u—.o_‘

=

‘words only): SEXY HAIR
Current Status: Registered;
Date of Status: 2001-09-11
Filing Date: 1999-07-15
Registration Date: 2001-09-11
aw Office Assigned: TMEG Law Office 102

If you are the applicant or applicant's attorney and have questions about this file, please contact the

Irademark Assistance Center at TrademarkAssistanceCenter(@uspto.gov

Current Location: 900 -Warehouse (Newington)

Date In Location: 2002-10-18

CURRENT APPLICANT(S)/OWNER(S)

1. Ecoly International, Inc.

Address:

Ecoly International, Inc.

9232 Eton Avenue

Chatsworth, CA 91311

United States

State or Country of Incorporation: California
Legal Entity Type: Corporation

SH 2561
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GOODS AND/OR SERVICES

S
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rage 2 01 3

air care products for men, women and children, namely shampoos, conditioners, hair lotions, hair conditioning

_1ms, hair gels, hair sprays, hair color, hair tint and hair mousse
nternational Class: 003 :

irst Use Date: 1998-06-15

first Use in Commerce Date: 1998-12-21

3asis: 1(a)

ADDITIONAL INFORMATION

disclaimer: "HAIR"

_ining and Stippling: THE MARK IS LINED FOR THE COLOR RED.

PROSECUTION HISTORY

2001-09-11 - Registered - Principal Register

2001-06-19 - i’ublished for opposition

2001-06-06 - Noﬁcc of publication

2001-01-23 - Approved for Pub - Principal Register (Initial exam)
)0-07-05 - Communication received from applicant

2000-07-05 - Communication received from applicant

2000-06-07 - Communication received from applicant

2000-01-20 - Non-final action mailed

1999-12-15 - Case file assigned to examining attorney

1999-12-07 - Case file assi gned to examining attorney

CONTACT INFORMATION

Correspondent (Owner)
Roberta Jacobs-Meadway (Attomey of record)

ROBERTA JACOBS-MEADWAY

AKIN, GUMP, STRAUSS, HAUER & FELD, LLP
ONE COMMERCE SQUARE

2005 MARKET STREET, 22ND FLOOR
PHILADELPHIA, PA 19 103-7086

TInited States

http://tarr.uspto.gov/servlettarr?regser=registration&entry=2486702
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L l'uihk you for your request. Here are the latest results from the TARR web server.
his page was generated by the TARR system on 2003-03-31 11:21:04 ET
erial Number: 76075306
.egistration Number: 2553996
Tark (words only): HOT SEXY HIGHLIGHTS
3qrrent Status: Reéi;tcred.
)ate of Status: 2002-03-26
iling Date: 2000-06-22
tegistration Date: 2002-03-26
.aw Office Assigned: TMO Law Office 110

f you are the applicant or applicant's attorney and have questions about this file, please contact the
[rademark Assistance Center at TrademarkAssistanceCenter(@uspto.gov

~urrent Location: 900 -Warehouse (Newington)

Jate In Location: 2002-10-18

CURRENT APPLlCANT(S)/OWNER(S)-
L. Ecoly International, Inc. '

Address:

Ecoly International, Inc.

9232 Eton Avenue

Chatsworth, CA 91311

United States

State or Country of Incorporation: California
Legal Entity Type: Corporation

GOODS AND/OR SERVICES

hair care products for men, women and children, namely, shampoos, conditioners, hair lotions, hair
creams, hair gels, hair sprays, hair color, hair tint and hair mousse '

International Class: 003

First Use Date: 2000-07-00

First Use in Commerce Date: 2000-07-00

Basis: 1(a)
SH 2563

http://tarr.uspto. gov/servlet/tarr?regser=registration&entry=2553996 : 3/31/2003




4test Status Info

rage 2012

®

s ADDITIONAL INFORMATION

claimer: "HIGHLIGHTS"

PROSECUTION HISTORY

'002-03-26 - Registered - Principal Register

'001-08-31 - Allowed for Registration - Principal Register (SOU accepted)
1001-08-08 - Statement of use processing complete

001-07-26 - Amendment to Use filed

2001-06-19 - Notice of allowance - mailed

2001-03-27 - Published for opposition |

2001-03-14 - Notice of publication
2001-01-05 - Approved for Pub - Principal chisier (]nitiél exam)
2000-12-20 - Examiner's amendment mailed

2000-12-04 - Case file assigned to examining attorney

CONTACT INFORMATION

Correspondent (Owner)
ROBERTA JACOBS-MEADWAY (Attorney of record) .

ROBERTA JACOBS-MEADWAY

BALLARD SPAHR ANDREWS & INGERSOLL LLP
1735 MARKET STREET

S1STFLOOR -

PHILADELPHIA PA 19103-7599

United States

http://tarr.uspto.gov/éervlet/tarr?regser=régistration&entxy=2553996

-
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CERT OF MAIL/CERT OF SERVICE/EXPRESSWIRIL LABEL NO.
™. AP/RLG/Q)/CANC 1_180

OF: SERY A e CEPTR Ui
FOR: - SEx Sk b
RECEIPT 1S ACKNOWLEDGE BY THE USPTO FOR THE FOLLOWING:

TRADEMARK APPLICATION: __USE _ JTU

____RESPONSE TO ACTION
" SPECIMENS ___DRAWING PAGE ARANSMITTAL LETTER
" RENEWAL APPLICATION T __ASSIGN/CHG NAME/MERGER/SEC INT
T AFF/DEC 8715 18&15 " NOTICE OF APPEAL/APPEAL BRIEF
"~ AMEND TO ALLEGE USE , —OTICE OF OPPOSITION
" STATEMENT OF USE ~__PETITION TO CANCEL
—_REQ.EXT. TIME FOR SOU " REQ.EXT. TIME TO OPPOSE
—__FOREIGN REG TRANSLATION ___PET/MOT FOR EXT. OF TIME
COUNTRY REG.NO. ___APPOINT DOMESTIC REPRESENTATIVE
—__ AMEND/REQ. RECONSIDERATION —___REVOC/APPT. OF ATTORNEY
OTHER (PAPER TITLE) : .
FEE AUTH CHARGE B.S.A.l. DEPOSIT. ACCT. #02-0755 § J'DD 12)s) é

SH 2565




Form PTO-15%4 REC'ORDATION FORM COVER SHEET U.S. DEPARTMENT OF COMMERCE
(Rev. 10/02) U.S. Patent and Trademark Office
OMB No. 06510027 (exp. anozos) 1 RADEMARKS ONLY |
Tabsetings > ¥ \J \J v \J v \J
To the Honorable Commissioner of Patents and Trademarks: Please record the attached original documents or copy thereof,
1. Name of conveying party(ies): 2. Name and address of receiving party(ies) -
Diagnostics & Designs, Inc. Name: Sexy Hair Concepts, LLC
Intemal
D D Address:
Individual(s) Association
- 9232 Eton Avenue .
[JceneratPartnership - [] Limited Partnership | StrectAddress:
Corporation-State CA City:_Chatsworth  gpate; CA zip: 91311
[ other : [] individua(s) ciizenship.
Additional name(s) of conveying party(ies) attached? [_Jves[Z]No D 5 P bip
3. Nature of conveyance: D Limited Partnership
Assignment D Merger Corporation-State CA
D Security Agreement D Change of Name D Other -
I assignee is not domiciled in the United States, a domestic
D Other__ jsfws desig “-.i:‘ ‘n‘ :::D No
Execution Date;__July 10, 2003 ' ﬂ’;‘&ﬁ?" ""'”:" i”""’:':;‘)’ rod? sssignanl)

4. Application number(s) or registration number(s):

A. Trademark Application No.(s) 76/369,705 B. Trademark Registration No.(s)
76/374,826
Additional number(s) attached | ] Yes No

5. Name and address of party to whom comrespondence 6. Total number of applications and
concerning document should be mailed: registrations involved: .........couerveieeeeiennes E
Name: Roberta Jacobs-Meadway, Esquire
Internal Address: Ballard Spahr Andrews & 7. Total fee (37 CFR 3.41).....u..oenn.cnn... .85

Ingersoll, LLP [] enclosed

Authorized to be charged to deposit account

51st Floor 9 pos

Street Address: 1729 Market Street : 8. Deposit account number:
02-0755

City Philadelphia gy, PA 7191037599

DO NOT-USE THIS SPACEA 77~

9. Signature.

Patricia G. Cramer
Name of Person Signing

Signature Date
Total number of pages including cover shoet, ch and EI

Mail documents to be recorded with required cover sheet infon;salion to:
Commissioner of Patent & Trademarks, Box Assignments
Washington, D.C. 20231
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EXHIBIT C

ASSIGNMENT OF TRADEMARKS

WHEREAS, Diagnostics & Designs, Inc., 2 California corporation, having a busincss
address of 13918 Equiteble Road, Cerritos, CA, 90703 (*D&D™), has filed U.S. trademark
application Seral No. 76!369 705 for “SEXY HANDS” snd U.S. trademark epplication Scrial
No. 76/374,826 for “SEXY SKIN"; and

WHEREAS Sexy Hair Concepts, LLC, 2 California corporation having an addrees of
9232 Eton Avenue, Chatsworth, CA 91311 (“SHC"), is desirous of acqu iring all right, title and
interest in and to ‘said trademark, and the goodwill associated therewith, xnd applications

therefor‘ and

WHEREAS, it is desired that the assignment of said tradema.rks and applications be made

of record in the United States Patent and Tradc-mark Office; and

NOW, THBREFORr. for good and valuable consideration, the receipt of 'which is hereby
acknowledged, and intending to be legally bound hereby, D&D hereby irevocably assigus, sells,
conveys, transfers and delivers to SHC all rights, title and interest in and to said trademarks, and

the goodwill of the business associated therowith, and the applications therefor.

DIAGNOSZICY & DESIGNS, INC.

Dated: l’(/“)/oj By:
U | Nam€: <
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TRADEMARK RETURN LUSICARD R0
aroev SEC \'T'\MA n,\n(ﬂ % /{)) ATTY DOUKET NO. ﬂcﬁ‘%_’)
CERT OF MAILICERT OF 8E RVICEH: }\nu S8 MAI LABEL NO. .__—__
TM.ARRE wm'l'.( I\N( u K 595{,%9[, ' T
OF: \.G\S),\(‘ 5\gl\gl e g
FOR: Y d P &1, -

RECEIPT 15 ACKNOWLEDGE: Wy T USPTO FORTIE FOLLOWING:

___TRADEMARK ApppicAnoN Usk T RESPONSE TO ACTION

o SPECIME NS DRAWING PAGH v_.___l RANSMITTAL L LETTER

T RENEWAL AFPLICATION T ASSIGNICHG NAMEZMERGERISEL Nt

T AFFIDEC K/ 13! REIS NOTICE OF APPEALJAPPE: AL WRIEF
AMEND TO ALLUGE USE ——NOTICE OF OPPOSITION K
~STATEMENT OF USE -T_PETITIONTO CANCEL
~——REQ.EXT. TIME FOR 50U —REQEXT. TIME TO Ol'l'ObL

" FOREIGN REG “TRANSLATION ——pET/MOT FOR EXT. OF T i

COUNTRY __ REG.NO. ___APPOINT DOMESTIC R[:l'RLbENTATWl
ANEY

———— ————
AMENDIREQ. RE(ONSIDLRI\TION RE OC/APPT. OF-A

OTHI'.R(PAN'RTI LE). (\,_(g { y_@(
SRR P RS (£ —
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Ballard Spahr Andrews & Ingersoll, LLP
1735 Market Street - 51* Floor

Philadelphia, PA 19103 :
A, "V[ W
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SETTLEMENT AGREEMENT

This Settlement Agreement (“Agreement”) is entered into as of July 10, 2003 between
Sexy Hair Concepts, LLC (“SHC”), a California limited liability company haﬁng an address ofj
9232 Eton Avenue, Chatsworth, California, 91311, and Diagnostics & Designs, Inc. (D&D), a
California corporation having an address of 13918 Equitable Road, Cerritos, California, 90703.
WHEREAS, D&D on February 11, 2003 filed application Serial No. 76/369,705 for
“SEXY HANDS,” for skin care preparations;- skin scrubs (the “SEXY HANDS ‘Application”);
and on February 25, 2003 filed application Se;rial No. 76/374,826, for “SEXY SKIN” for non-
medicated skin care preparations, body butter, skin moisturizers (the “SEXY SKIN Application,”
and together with the SEXY HANDS Application, thé “D&D Applications”); and |
WHEREAS, D&D began commercial use of the mark of the SEXY HANDS in interstate
commerce as early as July 11, 2002, as evidenced b); the packaging set forth as Exhibit A
attached hereto, and invoices for the goods evidenciﬁg {he first use of the mark of the SEXY
HANDS application as set forth as Exhibit B attached hereto; and
WHEREAS, SHC has opposed registration of the marks of the D&D Applications; and
WHEREAS, the parties have exchanged information and materials and wish to resolve
amicably the dispute between them; and
NOW, THEREFORE, in consideration of the foregoing and in consideration of the

undertakings of the parties set forth hereinafter, and intending to be legally bound, the parties

agree as follows:

1.  D&D will contemporaneously with the execution of this Agreement, execute and

deliver to SHC an Assignment of Trademarks in the form of Exhibit C attached hereto.

SH 2541
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2. In connection with the SEXY HANDS Application, D&D shall deliver to SHC an
executed Statement of Use (the “Statement of Use”) in the form set forth as Exhibit D hereto.

3. D&D shall on the request of SHC and at SHC’s expense provide such further
cooperation to SHC in connection with the filing of the Statcxﬁent of Use for the SEXY HANDS
Application.

4, Concurrent with the execution and delivery of this Agreement, the Assignment of
Trademarks and Statement of Use, SHC grants to D&D the right and license to use SEXY
HANDS for skin care preparations; skin scrubs for the period beginning from the date heréof
until January 10, 2004 (the “License™).

5. During the term of the License granted herein, D&D will not materially alter the
products sold under the mark of the SEXY HANDS Application, or the packaging f(;r such
products, of the promotion for such products. No new products will be introduced by D&D
under the mark of the SEXY HANDS Application during the term of this License.

6. D&D shall promptly initiate steps to phase out use of SEXY HANDS and shall
have completed its phase out of SEXY HANDS on or before the expiration of the License
granted herein. |

7. Within five (5) business days of the date of its receipt of the Agreement, the
Assignment of Trademarks executed on behalf of D&D, and the Statement of Use, SHC shall

remit to D&D the sum of $7,500. SHC will not, until such payment is sent, file the Statement of
Use or Assignment of Trademarks with the U.S. Patent & Trademark Office.
8. D&D consents to the withdrawal of Notices of Opposition Nos. 155,066 and
156,053 and the parties will cause theiy counsel to execute and file the Withdrawals of

Opposition for each of the D&D Applications in the forms attached as Exhibits E and F.
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9.  This Agreement shali be binding upon and imure to the benefit of the parties
bereto, and their Tespective successors, assigns, related companies and affiliates.

10.  This Agreement constitutes the entire agreement of the parties with respect to the
subject matter hereof and there are 10 other agreements cr 1.mdersm:ding3, whether oral or
written, express or implied.

11.  This Agreement may be modified or ameﬁded only by written agreement signed
by both of the parties hercto.

12.  This Agreement may be exccuted in counterparts which, taken together, shall
comprise one single legal instrument.

IN WITNESS WHEREOF, the parties have execated this Agreenient es of the date first

written above.

SE.‘-(YHA]R(} ® S,

/4 ,{’

By ./ A%

Name: Mark Stiller

Title: Chief Financial Officer

& DESIGNS, INC.
SH 2543
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EXHIBIT A
Isample of packaging)

—_—
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|
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!

SH 2544




L. , EXHIBIT B .
TRI - INSTITUTE OF TRICHOLOGY- Invoi ce
-13918 EQUITABLE ROAD
CERRITOS, CA 90703 , Invoice Number:
: - 9799
_. , ' : Invoice Date:
Voice: 562 926-7373 A , Jul 11, 2002
Fax: 562 926-7363 : Page:
age:
1
Sold To: ‘ Ship to:
COOL SPRINGS SALON SERVICES Cool Spring Salon Services
2414 Columbine Traill C/O PAK RAT SELF STORAGE
Chattanooga, TN - ' 7363 Lee Highway
USA . Chattanooga, TN 37421
USA -
Customer ID Customer PO Payment Terms
1 .COOL " CHARLIE , Net 30 Days
' Shipping Method Ship Date Due Date
Freight 7/11/02 8/10/02
Quantity Item ~ Description ackorder Qt |  Unit Price Extension
72.00SH12 120z. Tn Sexy Hands ' ' 6.20 - 446.40
Subtotal 446.40
Sales Tax ,
Freigh 46.72
Total Invoice Amoun 493.12
TOTAL 493.12
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EXHIBITC
ASSIGNMENT OF TRADEMARKS

WHER.EAS, Diagnostics & Dési gns, Inc., a Califorma corporatibn, having a business
sddress of 13918 Equitable Road, Certitos, CA, 90703 (“D&D"), has filed USS. tradermark
application Serial No. 76/369,705 for "SEXYAHANDS” and U.S. trademark epplication Sepial
No. 76/374,826 for “SEj(Y éKN”; and

WHEREAS, Sexy Hair Concepts, LLC, 2 California cosporation having en address of
9232 Elon Aveane, Chatsworth, CA 91311 (“SHC™),is sesirous of acquiring all right, title and
terest in and 1o said trademark, and the goodwill associated therewith, and applications
therefor; and

WHEREAS, it is desired that the assignment of said trademarks and applications be made
of record in the United States Patent and Trademark Office; and |

NOW, THEREFORE, for good and valuable consideration, the receipt of Awhiéhvis hereby
- acknowledged, and int-w ding to be legally bound hereby, D&D hereby jrrevocably assigns, sells,
conveys, transfers and delivers 1o SHC all rights, title and interest in and to. said trademarks, and

the goodwill of the business associated therowith, and the applications therefor.

DIAGNOS & DESIGNS, INC.

Dated: q ,/l 0 ]/Dj‘ | ; :

[PRRV 2=
=]

SH 2546

PHL_A #1753204 v1

U 20 0l HVILVZ 3 B0TAYD" 450°0N0S' ATDIVIE-0013  WOGEIEC ECO2-P-UR




® o
EXHIBIT D

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE

Inre :  Trademark Application of
Diagnostics & Designs, Inc.
Serial No. ~ : 76/369,703
Notice of :
Allowance :  February 11, 2002
For :  SEXY HANDS :  Atty. Docket 899773

STATEMENT OF USE UNDER 37 C.F.R. § 2.88 WITH DECLARATIOE

_ ~ Applicant requests registration of the above-identified trademark in the United
States Patent and Trademark Office on the Principal Regi#er established by the Act of July §,
1946.
Joe Oliveri, the CEO of applicant corporation, declares as follows:
1. I am authorized to execute this Declaration on behalf of applicant;
2. I believe applicant to be the owner of the mark sought to be registered;
3. Applicant is ﬁsing the mark “SEXY HANDS?” in interstate commerce on gnd in
connection with skin care preparations; skin scrubs (Class 3)
4, Applicant first used the mark in connection with the above-identified goods on
July 11, 2002, and first used the mark in connection with the above-identified goods in interstate
commerce on July 11, 2002; and
5. The mark is used on packaging and other manners customary in the trade and one 1)

specimen showing applicant’s use of the mark is attached hereto.

A7
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The required fee is to be charged to Attomoy Deposit Account No.

. Should any additional fees be required in connection with this application,

please charge such fecs to Deposit Accourit No. _

Further, I declare that | have been wamed that willful false .statemmts and the like
s0 made are punishable by fine or imprisonment, or both, under 18 U.S.C. 1001, and that such
willful false statements may jeopardize the validity of the application or any resulting
registration; all statements made of my own knowledge are trus and all statements x_nadc on

jnformation and belief are believed to be true.

Date____[ (0[9‘5 DIAGNOSTICS & DESIGNS, INC.
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UNITED STATES DEPARTMENT OF COMMERCE
Patent and Trademark Office

Trademark Trial and Appeal Board
2900 Crystal Drive

Arlington, Virginia 22202-3513

Mailed: September 15, 2003
Opposition No. 91156053

Sexy Hair Concepts LLC

V.

Diagnostics & Designs, Inc.

ANGELA CAMPBELL, PARALEGAL SPECIALIST:

On August 18, 2003, opposer filed a withdrawal of the

opposition, with applicant's written consent.

In view thereof, the opposition is dismissed without

prejudice. See Trademark Rule 2.106(c).

By the Trademark Trial
and Appeal Board




HERE3Y CERTIFY THAT THIS CO
EROSITED WITH THE UNITED STATE
LASS MAIL IN AN ENVELOPE ADDRESSED TO THE
OMMISSIONER FOR TRADEMARKS, 2900 CRYSTAL DRIVE,
RLINGTON, VA 22202-3513 ON THE DATE INDICATED BE

y: R
)KTE: %Oo\

EXHIBIT F

IONDENCE IS BEING ’
STAL SERVICE AS FIRST

LOW

BOX TTAB - NO FEE

‘i E
IN THE UNITED STATES PATENT AND (RADEMARK OFFIC
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

SEXY HAIR CONCEPTS, LLC

Opposer,

v.
DIAGNOSTICS & DESIGNS, INC.

Applicant.

Opposition No. 156,053

WITBDRAWAL OF NOTICE OF OPPOSITION ON CONSENT

Pursuant to an Agreement between the parties and with Applicant’s consent,

Opposer hereby withdraws without prejudice opposition 10 registration of the mark of

Application Serial No. 76/374,826 for “SEXY SKIN.”

Respectfully submitted,

By:

e A

Roberta Jacokd-Mcadway

Ballard Spahr Andrews & Ingerso LLP
1735 Market Strect, S1st Floor
Philadelphia, PA 19103

215/665-8500

Attorneys for Opposer

Applicant hereby consents to the withdra

By:

wal of the opposition.

o~

Lori M. Stockton ,

Blakely Sokoloff Taylor & Zafman
12400 Wilshire Boulevard

Seventh Floor

Los Angeles, CA 90025

Atorneys for Applicant

PHL_A#1759694 v1
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CERT OF MAIL/CERT OF SERVICE/EXPRESS MAIL ABEL NO.

RECEIPT IS ACKNOWLEDGE BY THE USPTO FOR THE FOLLOWING:

TRADEMARK APPLICATION: _USE __ITU

___RESPONSE TO ACTION
"_SPECIMENS __ DRAWING PAGE __TRANSMITTAL LETTER
T RENEWAL APPLICATION T ASSIGN/CHG NAME/MERGER/SEC INT -
) T AFF/DEC 87151 8&15 " NOTICE OF APPEAL/APPEAL BRIEF
. "_AMEND TO ALLEGE USE . —__NOTICE OF OPPOSITION
. " STATEMENT OF USE —__PETITION TO CANCEL
. ___REQEXT.TIMEFORSOU ___REQ.EXT. TIME TO OPPOSE
"__FOREIGN REG TRANSLATION ___PET/MOT FOR EXT. OF TIME
COUNTRY REG.NO. ___APPOINT DOMESTIC REPRESENTATIVE
T AMEND/REQ. RECONSIDERATION REVOC/APPT. OF mmsv
OTHER (PAPER TITLE
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“HEREBY CERTIFY THAT THIS CO NDENCE IS BEING
;_FOSIoTE? WITR THE UNITED STATE STAL SERVICE AS FIRST ‘
: LASS MAIL IN AN ENVELOPE ADDRESSED TO THE

* MMISSIONER FOR TRADEMARKS, 2900 CRYSTAL DRIVE,

LINGTON, VA 22202-3513 ON THE DATE INDICATED BELOW

ye

ate:_ O WL O% —

BOX TTAB - NO FEE

IN THE UNITED STATES PATENT AND TRADEMARK QFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

SEXY HAIR CONCEPTS, LLC

Opposer,
v. : Opposition No. 156,053
DIAGNOSTICS & DESIGNS, INC. :
Applicart.

WITHDRAEAL OF NOYICE OF OPPOSITION ON CONSENT
Pursuant to an Agreement betweea the parties and with Applicant’s consent,

Opposer hereby withdraws without prejudice opposition 10 regjstration of the mark of

Application Serial No. 76/374,826 for “SEXY SKIN.”
Respectfully submitted,

By:

Roberta Jacokd-Mcadway
Rallard Spahr & Ingersoll, LLP
1735 Market Strect, S1st Floor
Philadelphia, PA 19103

215/665-8500

Attorneys for Opposer
Applicant hereby consents 10 tbe withdrawal of the opposition.

By: =
Lori M. Stockton
Blakely Sokoloff Taylor & Zafman
12400 Wilshire Boulevard
Seventh Floor
Los Angeles, CA 90025

Atorneys for Applicant
SH 2532
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TRADEMARK RETURN

POSTCARD

ATTY ‘ E'Z! s SECYW DATE ﬁ

lﬁ ATTY DOCKET NO. O@&iﬁ

=R

CERT OF MAIL/CERT OF SERVICE/EXPRESS MA

BEL NO.

TM.AP/REG(OPPRFANC # 1S, 05
LJ ol OT('A{}C:UI' v. D’ldmOShl‘WB&O’L& T

OF:

FOR:

RECEIPT IS ACKNOWLEDGE BY THE USPTO FOR THE FOLLOWING.

___ TRADEMARK APPLICATION: _USE __ITU
__SPECIMENS DRAWING PAGE
___RENEWAL APPLICATION
____AFF/DEC8/15/8&15
____AMEND TO ALLEGE USE .

__ STATEMENT OF USE )

REQ EXT. TIME FOR SOU .

___ FOREIGN REG TRANSLATION

COUNTRY REG. NO.
____AMEND/REQ. RECONSIDERATION

OTHER (PAPER TITLE

RESPONSE TO ACTION

TRANSMITTAL LETTER
ASSIGN/CHG NAME/MERGER/SEC INT
___NOTICE OF APPEAL/APPEAL BRIEF

NOT!CE OF OPPOSITION

PET ITION TO CANCEL

REQ EXT. TIME TO OPPOSE
—___PET/MOT FOR EXT. OF TIME

—_ APPOINT DOMESTIC REPRESENTATIVE

REVOC/APPT. OF 21JY\RNEY
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UNITED STATES DEPARTMENT OF COMMERCE
Patent and Trademark Office

Trademark Trial and Appeal Board
2900 Crystal Drive

Arlington, Virginia 22202-3513

Mailed: October 22, 2003
Opposition No. 91155066
SEXY HAIR CONCEPTS LLC

V.

Diagnostics & Designs, Inc.

On August 18, 2003, opposer filed a withdrawal of the

opposition, with applicant's written consent.

In view thereof, the opposition is dismissed without

prejudice. See Trademark Rule 2.106(c).}

By the Trademark Trial
and Appeal Board
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e
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i
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0CT 27 &0

H -

! The Board’s notice of deféut dated June 24, 2003 is hereby vacated in view of applicant’s timely filed
answer dated March 28, 2003.
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Law OFfFicES

BALLARD SPAHR ANDREWS & INGERSOLL, LLP BALTIMORE, MO
1735 MARKET STREET, Sist FLOOR DENVER, CO
PHILADELPHIA, PENNSYLVANIA 19103-7599 ALT LAKE CITY, UT
215-665-8500 VOORHEES, NJ
FAX: 215-864-8999 IASHI.NGTON. oC
WWW.BALLARDSPAHR.COM WILMINGTON, DE

ROBERTA JACOBS-MEADWAY

DIRECY DIAL: 2:5-884-820¢

PERSONAL FAX: 215-8664-99%0
JACOBSMEADWAYRE@BALLARDSPAHR.COM

August 7, 2003

via Federal Express

Lori M. Stockton, Esquire

Blakely, Sokoloff, Taylor & Zafman
12400 Wilshire Boulevard

7th Floor

Los Angeles, Ca 90025-1026

Re:  Sexy Hair Concepts v. Diagnostics & Designs, Inc.
Qur Files: 899773 and 082830

Dear Ms. Stockton:
Please find attached two copies of the fully executed settlement agreement.

Also please find attached the check of SHC in the agreed amount pursuant to

Paragraph 7.
Thank you for your assistance in resolving this matter amicably.
Very truly yours,
RIM/VIm
Enclosure

cc: Mark Stiller
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SETTLEMENT AGREEMENT

This Settlement Agreement (“Agreement”) is entered into as of July 10, 2003 between
Sexy Hair Concepts, LLC (“SHC”), a California limited liability company having an address of
9232 Eton Avenue, Chatsworth, California, 91311, and Diagnostics & Designs, Inc. (D&D), a
California corporation having an address of 13918 Equitable Road, Cerritos, California, 90703.
WHEREAS, D&D on February 11, 2003 filed application Serial No. 76/369,705 for
. “SEXY HANDS,” for skin care preparations; skin scrubs (the “SEXY HANDS Application™);
and on February 25, 2003 filed application Serial No. 76/374,826, for “SEXY SKIN” for non-
medicated skin care preparations, body butter, skin moisturizers (the “SEXY SKIN Application,”
and together with the SEXY HANDS Application, thé “D&D Applications”™); and
WHEREAS, D&D began commercial use of the mark of the SEXY HANDS in interstate
commerce as early as July 11, 2002, as evidenced b)} the packaging set forth as Exhibit A
attached hereto, and invoices for the goods evidencihg the first use of the mark of the SEXY
HANDS application as set forth as Exhibit B attached hereto; and
WHEREAS, SHC has opposed registration of the marks of the b&D Applications; and
WHEREAS, the parties have exchanged information and materials and wish to resolve
amieably the dispute between them; and
NOW, THEREFORE, in consideration of the foregoing and in consideration of the
undertakings of the parties set forth hereinafter, and intending to be legally bound, the parties
agree as follows:
1.  D&D will contemporaneously with the execution of this Agreement, execute and

deliver to SHC an Assignment of Trademarks in the form of Exhibit C attached hereto.

SH 2508
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2. In connection with the SEXY HANDS Application, D&D shall deliver to SHC an
executed Statement of Use (the “Statement of Use”) in the form set forth as Exhibit D hereto.

3. D&D shall on the request of SHC and at SHC’s expense provide such further
cooperation to SHC in connection with the filing of the Statement of Use for the SEXY HANDS
Application.

4, Concurrent with the execution and delivery of this Agreement, the Asﬁigmncnt of
Trademarks and Statement of Use, SHC grants to D&D the right and license to use SEXY
HANDS for skin care preparations; skin scrubs for the period beginning ﬁom the date hereof
until January 10, 2004 (the “License”).

5. During the term of the License granted herein, D&D will not materially alter the
products sold under the mark of the SEXY HANDS Application, or the packaging for such
products, of the promotion for such products. No new products will be introduced by D&D
under the mark of the SEXY HANDS Application during the term of this License.

6. D&D shall promptly initiate steps to phase out use of SEXY HANDS and shall
have completed its phase out of SEXY HANDS on or before the expiration of the License
granted herein.

7. Within five (5) business days of the date of its receipt of the Agreement, the

* Assignment of Trademarks executed on behalf of D&D, and the Statement of Use, SHC shall
remit to D&D the sum of $7,500. SHC will not, until such payment is sent, file the Statement of
Use or Assignment of Trademarks with the U.S. Patent & Trademark Office.

8. D&D consents to the withdrawal of Notices of Opposition Nos. 155,066 and

156,053 and the parties will cause their counsel to execute and file the Withdrawals of

Opposition for each of the D&D Applications in the forms attached as Exhibits E and F.

SH 2509
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9.  This Agreement shali be binding upon and imwe 1o the benefit of the parties
Dereto, and their respective successors, assigns, related companies and affiliates.

10.  This Agreement constitutes the entire agreement of the parties with respect to the
subject matter hereof and there are no other agreements cr v;ndcrstandings, whether oral or
written, express or implied.

11.  This Agreement may be modified or amended only by written agreement signod
by both of the parties hercto.

12. | This Agreemest may be executed in counterparts which, taken together, shall
comprise one single lega) instrument. |

IN WITNESS WHEREOF, the parties have eic:ccntcd this Agreement as of the date first

wiitten above.

SEXYHAIR7 W@/

. 4

By: // A\ '{/ '

Name; Mark Stiller

Title: Chief Financial Officer
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EXHIBIT &
{sample of packaging)
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oL G’ EXHIBIT B ®
TRI - INSTITUTE OF TRICHOLOGY- Invoice
13918 EQUITABLE ROAD
- 9799
i ) Invoice Date:
ioice: 562 926-7373 Jul 11, 2002
ax: 562 926-7363 Page:
1
Sold To: Ship to:
COOL SPRINGS SALON SERVICES Cool Spring Salon Services
'2414 Columbine Trail C/O PAK RAT SELF STORAGE
Chattanooga, TN 7363 Lee Highway
USA . Chattanooga, TN 37421
USA -
Customer ID Customer PO Payment Terms
1 .COOL " CHARLIE , , Net 30 Days
' Shipping Method Ship Date Due Date
Freight - 1/11/02 8/10/02
Quantity Item _ Description ackorder Qt |  Unit Price Extension
72.00SH12 120z. Tri Sexy Hands 6.20 . 446.40
Subtotal 446.40
Sales Tax _
Freigh 46.72
Total Invoice Amoun 493.12
TOTAL

493.12

SH 2512




EXHIBIT C

ASSIGNMENT OF TRADEMARKS

Diagnostics & Désigns, Inc., 2 Californma coxporaﬁkm, having a business

WHEREAS,
CA, 90703 (*D&D™), has filed U.S. trademark

address of 13918 Equitsble Road, Cerritos,
application Sexial No. 76/369,705 for «SEXY HANDS” and U.S. trademark epplication Scrial

No. 76/374,826 for “SEXY SKIN”; and

WHEREAS, Sexy Hair Concepts, LLC, a California corporation having an address of
9232 Eton Avenue, Chatsworth, CA 91311 (“SHC"), is Jesirous of acquiring all right, titlo and
therewith, and épplicaﬁons

interest in and to said trademark, and the goodwill associated

therefor; and

WHEREAS, it is desired that the
of record in the United States Patent and Trademark Office; and

NOW, THBREFORE. for good and valusble consideration, the rec

acknowledged, and intending to be lcgally bound hereby, D&D hereby 1rmrocably assigns, sells,
title and interest in and to said trademarks, and

assignment of said trademarks and applications be made

eipt of which is hereby

conveys, transfers and delivers to SHC all rights,

the goodwill of the business associated therewith, and the applications therefor.
DIAGNOS & DFSIGNS, INC.
Dated: q /lD /&3 - :
! J} Name€: ! L i
&S
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o @
EXHIBIT D

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE

Inre :  Trademark Application of
:  Diagnostics & Designs, Inc.
Serial No. -1 76/369,703
Notice of :
Allowance :  February 11, 2002
For :  SEXY HANDS : Atty. Docket 899773

STATEMENT OF USE UNDER 37 C.F.R. § 2.88 WITH DECLARATION
. ~ Applicant requests registration of the above-identified trademark in the United

States Patent and Trademark Office on the Principal Register established by the Act of July 5,

1946.
Joe Oliveri, the CEO of applicant corporation, declares as follows:
1. I am authorized to execute this Declaration on behalf of applicant;
2. I believe applicant to be the owner of the mark sought to be registered;

3. Applicant is using the mark “SEXY HANDS?” in interstate commerce on qnd in
connection with skin care preparations; skin scrubs (Class 3)

4, Applicant first used thie mark in connection with the above-identified goods on -
July 11, 2002, and first used the mark in connection with the above-identified goods in interstate
commerce on July 11, 2002; and A

5. The mark is used on packaging and other manners customary in the trade and one (1)

specimen showing applicant’s use of the mark is attached hereto.

SH 2514
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The required fee is to be charged to Attorncy Deposit Account No.

_ Should any additional fees be required in connection with this application,

please charge such fees to Deposit Account No. _
lare that I bave been wamed that willful false statcznmt.s and theh‘ke

Further, 1 dec
50 made are punishable by fine or imprisonment, or both, under 18 U.S.C. 1001, and that such

willful false statements may jeopardize the validity of the application or aay resulting

registration; all statements made of my own knowledge are true and all statements mado on

hﬂbnnaﬁanandtmﬁefamcbeﬁevuiﬂ)betnu;

Date: 8] les DIAGNOSTICS & DESIGNS, INC.

SH 2515
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EXHIBITE
' BOX TTAB~NO FEE

IN THE UNITED STATES PATENT AND TRADEMARR OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

SEXY HAIR CONCEPTS, LLC

Opposer,

v. Opposition No. 155,066

DIAGNOSTICS & DESIGNS, INC.

Applicant.

WITHDRAWAL OF NOTICE OF OPPOSITION ON CONSENT

Pursuant to an Agreement between the pacties and with Applicant’s consent,

* Opposer hercby withdraws without prejudice opposition to registration of the mark of

Application Serial No. 76/369,705 for “SEXY HANDS.”

Respectfully submitted,

By:
Roberta Jacéby-Meadway
Ballard Spabr Andrews & Ingersoll,
1735 Market Street, 51st Floor
Philadelphia, PA 19103
215/665-8500

Attoreys for Opposer

Applicant hercby consents 10 the withdrawal of the opposition.

o L SBDN) Sk
Lori M. Stockton *
Blakely Sokoloff Taylor & Zafman
12400 Wilshirc Boulevard
Seventh Floor
Los Angeles, CA 90025

. Attorneys for Applicant
SH 2516
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EXHIBITF

BOX TTAB - NOFEE -

IN THE UNITED STATES PATENT AND ‘fTRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

SEXY HAIR CONCEPTS, LLC

Opposer,
v. ' Opposition No. 156,053
DIAGNOSTICS & DESIGNS, INC. ; '
Applicant.

WITHDRAVY AL OF NOYICE OF OPPOS]:]:[OE ON CONSENT
Pursuant to an Agreement between the parties and with Applicant’s consent,
Opposer hereby withdraws without prejudice oppomhon 10 registration of the mark of
Application Serial No. 76/374,826 for “SEXY SKIN."

Respectfully submitted,

By: W— M
Roberts Jacohi-Mcadway
Ballard Spahrtiﬁdsm & Ingersoll, LLP
173§ Market Street, S1st Floor

Philadelphia, PA 19103
215/665-8500

Attorneys for Opposer

ppplicant hercby consents to the withdrawal of the opposition.

By:

Lori M. Stockton .
Blakely Sokoloff Taylor & Zafman
12400 Wilshire Boulevard

Seventh Floor

Los Angeles, CA 90025

Atomeys for Applicant

SH 2517
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- Law O’;-CES ‘

BALLARD SPAHR ANDREWS & INGERSOLL, LLP
BALTIMORE, MD
1735 MARKET STREET, Sist FLOOR DENVER, CO
PHILADELPHIA, PENNSYLVANIA 19103-7599 SALT LAKE CITY, UT
215-665-8500 VOORHEES, NJ
FAX: 215-864-8999 WASHINGTON, DC

WWW.BALLARDSPAHR.COM

PATRICIA G. CRAMER

ODIRECT DIAL: 215-864-8807
PERSONAL FAX: 215-864-9744 -
CRAMERP@BALLARDSPAHR.COM

August 12, 2003

Commissioner of Patent And Trademarks

Box Assignments
Arlington, VA 20231

Dear Sir:

We are enclosing herewith the following documents set forth below, which are to
be filed in the Patent and Trademark Office.

Please charge all government filing fees with respect to the enclosed documents to
our Miscellaneous Account No. 02-0755.

Enclosures: Recordation Form Cover Sheet; Assignment from Dxagnostlcs & Designs, Inc. to
Sexy Hair Concepts, LLC

Fee: $65

Serial Nos. 76/369,705 and 76/374,826

Marks: Design SEXY HANDS and SEXY SK]N

Attorney Docket Nos. 899773 and 082830

PGC/jmm

cc:  Mr. Mark Stiller (w/enc.)
Lori M. Stockton, Esquire (w/enc)
Dawn Deissler (w/enc.) '

SH 2523
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®

P’

Form PTO-159%4

Rev. 1002) TRADEMARKS ONLY

OMB No. 0651-0027 (exp. 6/30/2005)
Tabsetings > ¥ v v

RECORDATION FORM COVER SHEET U.S. DEPARTMENT OF COMMERCE

U.S. Patent and Trademark Office

v \J \J \J

TotheHonorableCommissionerofPatemsandTrademarls:Pleaserecordlheanad\edaiginaldowmentsoroopymereof.

1. Name of conveying party{ies):
Diagnostics & Designs, Inc.

[] individual(s) [[] Association
L—_] General Partnership I__—] Limited Partnership
[v/] Corporation-State C4

[] other

Additional name(s) of conveying party(ies) attached? [_Jves[Z/]No

3. Nature of conveyance:
Assignment [ merger
D Security Agreement [:] Change of Name

DOther .

Execution Date;_ July 10, 2003

2. Name and address of receiving party(ies) -

Name: Sexy Hair Concepts, LLC
internal
Address:

Street Address: 9232 Eton Avenue

City:_Chatsworth ___state: CA Zip; 91311

[ tndividuak(s) citizenship
[ Association
[ cenerat Partnership,
[] umited Partnership

[¥/] comoration-state CA

DOlher
Ifassogneeisnoldomtdled;lhellnmsuhs adomnhc

s s oo o soparste Goourtd
nat 2 30
Mmalnane(s)&addms(a)aﬂadnd?ﬁ Yes i I No

4. Application number(s) or registration number(s):

A. Trademark Applcation No.(s) 1 0/ 209:7 05
76/374,826

8. Trademark Registration No.(s)

Additional number(s) attached | ] Yes No

5. Name and address of party to whom correspondence
concerning document should be mailed:

Name: Roberta Jacobs-Meadway, Esquire

Internal Address:_Ballard Spahr Andrews &

6. Total number of applications and
registrations invoIved: .....c.cccveeericiecaracinns 'Z:I

7. Total fee (37 CFR 3.41)...c.rvevmecnresd $_65

E] Enclosed

Ingersoll, LLP
Authorized to be chal to d i unt
51st Floor rged to deposit acco!
Street Address:__ 1135 Market Street 8. Deposit account humber:
02-0755
City: Phlladelphia Stéte' PA Zip:19103_7599
DO NOTUSE THIS SPA

9. Signature.

Patricia G. Cramer

8/12/03

Name of Person Signing

Signature

Date

“m@

Totat number of pages g cover sheet,

rks, Box Assignments

Mail documents lo be recorded wilh nqulnd cover sheet information to:
[

Patent

Washmglon DC 20231
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EXHIBIT C
-ASSIGNMENT OF TRADE.M;A_ RKS

WHEREAS, Diagnostics & Designs, Inc., a California corporation, having a busiriess
address of 13918 Equitsble Road, Cemitos, CA, 50703 (“D&D™), has filed U.S ‘trademark
epplication Serial No. 76!369 705 for “SEXY HANDS” and U.S. trademark epplication Serial
No. 76/374,826 for “SEXY SKIN"; and

WHEREAS, Sexy Hair Concepts, LLC, 2 California corporation having an address of
9232 Eton Av&me, Chatsworth, CA 91311 (*SHC"), is Jesirous of acquiring all right, title and
(- terest in and 1o said trademark, and the goodwill associsted therewith, cnd applications
" therefor; and |

WHEREAS, it is desired that the assigament of said trademarks and applications be made
of record in the United States Patent and Trademark Office; and

NOW, THEREFORE, for good and valuable consideration, the receipt of which is hereby
acknowledged, and int ding to be legally bound hereby, D&D hereby irevocably assigm, sells,
conveys, transfers and delivers to SHC all rights, title and interest in and to said trademarks, and

the goodwill of the business associated therewith, and the applications therefor.

DIAGNOS & DESIGNS, INC.

Dated: “( ,/[0 ][)3 » d .

SH 2525
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FOR:

; 'I'RM)I-.MI\I(K APPLICATION sk vy
%l'l CIMENS DRAWING PAL Hi
RENEWAL APPLICATION
R AFI-IDL( #7151 8&1S
AMEND TO ALLEGE USE
STAT[MI INT OF USE
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___FOREIGN REG ANSLATlON
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RE :GPONSE TO ACTION
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" /\SSIGNICHG NAMEZMERGER/SEL INT

NOTICE OF APPEAL/APPE AL BRIEF
~NOTICE OF OPPOSITION

- TPETITION TO CANCEL

REQEXT. TIME TO OI‘POSF.
PETIMOT FOR EXT.OF T
APPOINT DOMESTIC REI’RL&LNTATWI-.
RE OC/APPT. OF-A NEY

T 0 6ﬁ...—
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~ .LAW OFFICES ‘

BALLARD SPAHR ANDREWS & INGERSOLL, LLP Batnmore, MD

1735 MARKET STREET, 5 FLOOR Denver, CO
PHILADELPHIA, PENNSYLVANIA 10 103-7599 SaLT Laxe Crrv., UT
215-665-8500 VOORHEES, NJ
FAX: 215-864-8990 WASHINGTON, DC
LAWYERS@BALLARDSPAHR.COM

ROBERTA JACOBS-MEADWAY
DIRECT DIAL: (215) 864-8201
. PERSONAL FAX: (215) 864-9950
E-MAIL: JACOBSMEADWAYR(@BALLARDSPAHR.COM

October 3, 2002
VIA FED EX OVERNIGHT DELIVERY

SIGNATURE REQUESTED UPON RECEIPT

Mark P. DeFanti
9310 Golden Way CT APT. O
Richmond VA 23294-6431

Re:  “Sex Symbol” Trademark Application

Dear Mr. DeFanti:

Recently you submitted an application with.the United State Patent and
Trademark Office to register the mark “SEX SYMBOL” in association with a number of goods
including “electric hair curlers.”

» This office represents Sexy Hair Care Concepts, LLC, formerly Ecoly
International, Inc., in connection with trademark and unfair competition matters.

Sexy Hair Concepts has used and uses the trademark SEXSYMBOL in
connection with its products, as you can see from the Company’s website,
www.sexyhairconcepts.com. Sexy Hair Concepts has a priority date of September 21, 2000
based on its application for registration of SEXSYMBOL which will issue in due course, serial
no. 76132497.

Sexy Hair Concepts is prepared to oppose your application for registration of SEX
SYMBOL in the Patent and Trademark Office if your application continues to list “electric hair
curlers” or any other goods or services related to hair care or cosmetics. We are accordingly
requesting that the application that you have filed be amended to delete “electric hair curlers”
and any other products related to cosmetics or hair care from the published trademark
application. We request that you forward to us within 10 days of the date of your receipt of this
letter a copy of the amended application as filed. If the application is not amended as requested
herein, we are authorized to file a Notice of Opposition in the Patent and Trademark Office.

PHL_A #1673885 vi SH 2306




]

' Mark P. DeFanti

October 3, 2002
Page 2

Please note that Sexy Hair Concepts reserves the right to object to any use of SEX
SYMBOL by your company on or in connection with any hair care or cosmetic products

You currently have no attorney of record listed with the Patent and Trademark
Office. If you are represented by counsel please contact your attorney with regard to this letter
and instruct him or her to respond promptly.
Sincerely,
Kooz} ol Mo s
Roberta Ja 'Q’ s-Meadway \

RIM/dId

SH 2307
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Law OFfFicEs
BALLARD SPAHR ANDREWS & |NGERSOLL, LLP

BALTIMORE, MD’

1735 MARKET STREET, Sist FLOOR ] DENVER, CO
PHILADELPHIA, PENNSYLVANIA 19103-7599 SALT LAKE CITY, UT
215-665-8500 ' ‘ VOORHEES, NJ

FAX: 215-864-8999 WASHINGTON, DC
WWW._BALLARDSPAHR.COM '

. ROBERTA JACOBS-MEADWAY
DIRECT DIAL: 215-864-8201

. PERSONAL FAX: 215-864-9950
JACOBSMEADWAYR@BALLARDSPAHR.COM

February 27, 2003

via Federal Express

Mark DeFanti

3535 Plainsman Lane
Apt. #B30

Bryan, TX 77802

" Re:  SEX SYMBOL - Settlement Agreement
Our file 898339 :

Dear Mark:
This has reference to our recent communications.

Please find attached three execution copies of the Agreement. Please sign the
same, including the attachments where indicated, and return them to me. Iwill have a fully
executed copy sent to you and attend to the filing of the papers to terminate the proceeding.

Sincerely,

\%v»\«\u. Q_Abe\a/b- ‘\N-oj.uu.]

- Roberta Jacobs-Meadway

RIM/vim
Enclosures

S
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SETTLEMENT AGREEMENT

This agreement is entered into effective February 28, 2003 between Sexy Hair-

Concepts LLC, a California corporation having an address of 9232 Eton Avenue, Chatsworth,

CA 91311 (SHC) and Mark P. DeFanti, a citizen of the United States havmg an address of 3535 '

Plainsman Lane, Apt. # B30, Bryan, TX 77802 (DeFanti).

Whereas DeFanti filed application serial no. 78/080924 to reglster Sex Symbol as
a trademark for the goods identified in Attachment A (the DeFanti Application); and'

Whereas SHC has opposed registration of the mark of the DeFanti application for
the goods identified therein and the Trademark Trial and Appeal Board (Board) has instituted the
opposmon proceeding as Opposition No. 91154612 (the Opposition Proceedmg), and

Whereas the parties have exchanged information and materials and wish to
resolve the dlspute between them,;

In consideration of the forgoing and in consideration of the undertakings of the
parties set forth hereinafter, and intending to be legally bound, the parties agree as follows:

1. DeFanti will, concurrent with his execution of this Agreement execufe and
return to SHC the Amendment of Application on Consent and Contmgent Withdrawal of
Opposition attached as Attachment B.

2. SHC will cause its counsel to file the executed Amendment of Application
on Consent and Contingent Withdrawal of Opposition within three (3) business days of its
receipt of same, and will forward a copy of the as-filed document to DeFanti.

3. DeFanti commits that it will make no use of Sex Symbol or any phonetic
equivalent as a mark or a component of a mark on or in connection with any hair or skin care
preparation, makeup product, or any product used to cut, treat or dress or condition hair,
including but not limited to electric hair curlers, razors, dryers or the like.

4. SHC has no objection to use by DeFanti of Sex Symbol in connection with
the remaining goods in the DeFanti application, or to use of the mark of the DeFanti application

on apparel. It will, accordingly, not object to the proposed DeFanti Apphcatlon in the form.

attached as Attachment C.

5. This Agreement is the entire understanding of the parties with respect to
its subject matter, and there are no other agreements or understandings, express or implied.

6. This Agreement is binding on the parties and their heirs, successors,
assigns, related companies, and affiliates.

SEXY HAIR CONCEPTS, LLC MARK P. DEFANTI
By: By:

Name:

Date: ' Date:

SH 2320
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Latest Status Info ' : Page 1 of 3

Thank you for your request. Here are the latest results from the TARR web server.
This page was generated by the TARR system 6n 2003-02-27 10:13:57 ET

Serial Number: 78080924

Registration Number: (NOT AVAILABLE)

Mark (words only): SEX SYMBOL

Current Status: An opposition is now pending at the Trademark Trial and Appeal Boar&.
 Date of Status: 2003-01-22

Filing Date: 2001-08-23

Registration Date: (DATE NOT AVAILABLE)

Law Office Assigned: TMO Law Office 112

Attorney Assigned:
TAYLOR DAVID T Employee Location

Current Location: 845 -TTAB

Date In Location: 2003-01-26

CURRENT APPLICANT(S)/OWNER(S)

1. DeFanti, Mark P

Address:

DeFanti, Mark P

9310 Golden Way Court, Apt. O
Richmond, VA 23294

United States

Country of Citizenship: United States
Legal Entity Type: Individual

GOODS AND/OR SERVICES

Eyewear, namely eyeglasses and sunglasses; 35mm, motion picture and video cameras and cases;
Prerecorded audio cassettes, compact discs, digital audio tapes, video tapes and video discs featuring
music, comedy and motivational content; Audio speakers; Digital audio tape players, recorders and
blank tapes; Audio cassette players, recorders, blank tapes and tape decks for automobiles; Blank
magnetic computer tapes; Exposed Camera film and tripods; Cellular telephones; Compact disc players;
Computer game cartridges, cassettes, discs, machines, programs and software; Computer peripherals;
Contact lenses and cases; Electric hair curlers; Electronic personal organizer; Electronic publications,
namely, books, magazines and newsletters featuring news, comedy, sports and photography recorded on

SH 2322
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Latest Status Info Page 2 ot 3

compact discs; Eyeglass cases, chains, frames and lenses; Gambling machines; Gaming equipment,
namely, slot machines with or without video output; Hockey, auto racing, in-line skating, motor cycle,
mountain bike and skateboarding helmets; Interactive audio game discs containing role playing, action,
fantasy, shooting, adventure and trivia games; Interactive multimedia computer game program; '
Interactive video game programs; Interactive video games of virtual reality comprised of computer
hardware and software; Magnetic coded cards; Magnetic coded debit cards; Magnets; Mouse pads;
Musical sound recordings; Musical video recordings; Protective clothing; Protective clothing for auto
racing, in-line skating, mountain biking, motorcycle racing and riding, motor sports and skateboarding;
Radio pagers; Radio telephones; Radios; Radios for vehicles; Radios incorporating clocks; Remote
controls for radios, televisions and stereos; Scuba diving air tanks, regulators and suits; Support belts for
workers; Telephones; Television sets; Vending machines; Video cassette players, recorders and blank
tapes; Video game cartridges, cassettes, discs, machines for use with televisions and software; Video
magazines featuring politics, news, entertainment and sports; Self-improvement, music and sports
entertainment video recordings; Virtual reality game software; Walkie-talkies
International Class: 009

_ First Use Date: (DATE NOT AVAILABLE)
First Use in Commerce Date: (DATE NOT AVAILABLE)

Basis: l(b)

- ADDITIONAL INFORMATION

(NOT AVAILABLE)

PROSECUTION HISTORY

2003-01-22 - Opposition instituted for Proceeding
2003-01-06 - TEAS Change of Correspondence Received
2002-08-26 - Extension of time to oppose - Filed
2002-08-06 - Published for opposition

2002-07-17 - Notice of publication

2002-05-20 - Approved for Pub - Principal Register (Initial exam)

- 2002-05-07 - Examiner's amendment mailed

2001-11-09 - Non-final action mailed

2001-09-21 - Case file assigned to examining attorney

CONTACT INFORMATION

Correspohdent'(Owner)
MARK DEFANTI
3535 PLAINSMAN LN #B30 SH 2323
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BRYAN, TX 77802
United States
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| hereby certify that this correspondence is being deposited with the
United States Postal Service as first class mail in an envelope addressed
to: BOX TTAB FEE, Commissioner for Trademarks, 2900 Crystal Drive,
Arlington, Virginia 22202-3513, on the date indicated below.

By:
Date:

BOX TTAB

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

Sexy Hair Concepts, LLC
Opposer,
\2 | Opposition No. 91 154 612
Mark P. DeFanti. :

Applicant.

" AMENDMENT OF APPLICATION ON CONSENT
AND CONTINGENT WITHDRAWAL OF OPPOSITION

Honorable Commissioner for Trademarks
2900 Crystal Drive
Arlington, Virginia 22202-3513
Dear Madam:

Applicant hereby amends the identification of goods in Application S.N.
78-080924, with Opposer's consent, to delete therefrom the following: “electric hair curlers.”
The identification of goods, as amended, will read as follows: “Eyewear, namely eyeglasses and
sunglasses; 35mm, motion picture and video cameras and cases; Prerecorded audio cassettes,
compact discs, digital audio tapes, video tapes and video discs featun'ng musié, comedy and
motivational content; Audio speakers; Digital audio tape players, recorders and blank tapes;

Audio cassette players, recorders, blank tapes and tape decks for automobiles; Blank magnetic

computer tapes; Exposed Camera film and tripods;' Cellular telephones; Compact disc players;

PHL_A #1723906 v1 SH 2326




Computer game cartridges, (;assettes, discs, machines, programs #nd software; Computer
peripherals; Contact lenses and cases; Electronic personal organizer; Elcctronic‘publi‘c‘:ations,
namely, books, magazines and newsletters featuring news, comedy, sports and photography
recorded on comba(_:t discs; Eyeglass cases, chains, frames and lenses; Gamblihg machihcs;
Gaming equipment, namely, slot machines with or without video output; Hockey, auio racing, _
in-line skatixig, motor cycle, mountain bike and skateboarding helmets; Interactive audio game
discs coﬁtaining role playing, action, fantasy, shooting, adventure and trivia games; Intcractiv¢
multimedia computer game program; Interactive video géme programs; Interactive video gémes
of virtual reality comprised of computer hardware and software; Magnetic coded cards; Magnetic
coded debit cards; Magnets; Mouse pads; Musical sound repordings; Musical video recordings;
Protective clothing; Protective clothing for auto racing, in-line skating, mountain biking,
motorcycle racing and riding, motor sports and skateboarding; Radio pagers; ‘Radio telephones;
Radios; Radios for vehicles; Radios incorpbrating clocks; Remote controls for radios,. televisions
and stereos; Scuba diving air tanks, regulators and suits; Support belts for workers; Telephones;
Television sets; Vending machines; Video cassette players, recorders and blank tépes; Video
game cartridges, cassettes, discs, machines for use with televisions and software; Video
magazines featuring politics, news, entertainment and sports; Self-improvement, music and

sports entertainment video recordings; Virtual reality game software; Walkie-talkies”

Since the amendment is limiting, it is submitted that it is in order.

SH 2327
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Opposer, contingent on the acceptance of the above-stated amendment, withdraws

its opposition to registration of the mark of Application S.N. 78-080924.

Respectfully submitted,

By:

Mark P. DeFanti
, : 3535 Plainsman Lane, Apt. #B30
Date: Bryan, TX 77802

Oppbser, by its undersigned counsel, consents to the amendment of the application which is the
subject of this proceeding, as set forth above.

By:

Roberta Jacobs-Meadway

BALLARD SPAHR ANDREWS & INGERSOLL, LLP
1735 Market Street, 51st Floor

Philadelphia, Pennsylvania 19103-7599

(215) 665-8500

Date: : : ATTORNEY FOR OPPOSER

_ SH 2328
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Law OFFICES
BALLARD SPAHR ANDREWS & |NGERSOLL, LLP

BALTIMORE, MD

1735 MARKET STREET, Sist FLOOR : DENVER, CO
PHILADELPHIA, PENNSYLVANIA 19103-7599 SALT LAKE c'('rv uT
215-665-8500 ' VOORHEES, NJ

FAX: Zl5£64-6999 WASHINGTON, DC
WWW.BALLARDSPAKHR.COM ’

ROBERTA JACOBS-MEADWAY

DIRECT DIAL: 215-864-8201

PERSONAL FAX: 215-864-9950
JACOBSMEADWAYR@BALLARDSPAHR.COM

July 7, 2003

via Federal Express .

~ Michael D. Pegues, Esquire
Munsch Hardt Kopf & Harr, P.C.
4000 Fountain Place
1445 Ross Avenue
Dallas, Texas 75202-2790

Re: U.S. Trademark Application Serial No. 78/168,706
for SEXY SOLES IN SIXTY SECONDS
Our file 085663

Dear Mr. Pegues:

" This office represents Sexy Hair Concepts, LLC of Chatsworth CA ("SHC”) in
connection with trademark and unfair competition matters.

SHC has, since at least as early as June 1998, employed SEXY HAIR as the
dominant component of its marks and name in connection with hair care preparations. The
nature and extent of the business of SHC and its use of SEXY HAIR may be seen at the website,
www.sexyhairconcepts.com.

SHC has taken steps to protect its SEXY HAIR marks and name and has secured
U.S. Trademark Registration Nos. 2,403,396; 2,486,702; and 2,553,996 among others. SHC has
also brought a number of oppositions to registration of marks which contain or comprise the term .
SEXY for hair care preparations.

The application that you have filed on behalf of Epiphany for SEXY SOLES IN
SIXTY SECONDS, Serial no. 78/168,706, for, inter alia, hair care preparations, has come to our
attention and is of concern. Granted the overlap in goods and the dominant nature of the term
“SEXY” in your client’s mark, we have concern that use of such mark for the goods identified in
the application may create a likelihood of confusion as to the source of the product or the
affiliation between SHC and Epiphany.
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We note that the use appears to be of relatively recent origin and there appears to
be no use for hair care preparations. In the circumstances, we believe the matter may most
simply be resolved if Epiphany would amend the description of goods to delete hair care
preparations, namely hair oil, from the application, and commit to make no use of the mark on
any hair care products or preparations.

Any offer of compromise is, of course, without prejudice to any claim or demand
that may be made in the event that other action is deemed appropriate to protect the interests of
SHC. '

May we please hear from you with respect to your client's intentions in the matter
by July 18, 2003. ‘

Sincerely, .

Roberta Jagbps-Meadway

RJM/pgc
cc: Mark Stiller (via facsimile)
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. Law OFFices .

Bainmore, MD

BALLARD SPAHR ANDREWS & INGERSOLL, LLP DENVER, CO
1735 MARKET STREET, 5 FLOOR - SaALTLAkE Cry, UT
PHILADELPHIA, PENNSYLVANIA 19 103-7590 VOORHEES, NJ
2 15-665-8500 WASHINGTON, DC
FAX: 215-864-8999 WILMINGTON, DE

WWW_BALLARDSPAHR.COM

PLEASE DELIVER AS SOON AS POSSIBLE TO:

RECIPIENT CoMPANY Fax No. PHONE No.
Michael D. Pegues, Munsch Hardt Kopf & (214) 855-7584 (214)855 -
Esquire Harr, P.C. ~ 7538

From:  Patricia G. Cramer Date: October 22, 2003

Phone:  (215) 864-8607 Matter: 085663

Fax:  (215) 864-9744
E-mail: cramerp@ballardspahr.com

Total number of pages including this page: -
If you do not receive all the pages, please call (215) 864-8757

Re:  U.S. Trademark Application Serial No. 78/168,706
for SEXY SOLES IN SIXTY SECONDS
Our file 085663

Dear Mike:

Attached please find the Agreement between Sexy Hair Concepts, Inc. (*SHC”) and Epiphany in
connection with the above referenced trademark application executed by SHC.

In connection With the provisions of Section 1 of the Agreement, please send me a copy of the
amendment to the Epiphany application that is filed with the U.S. PTO.

Patri¢ia G. Cramer

cc:  Mark Stiller (w/o enc.)
Roberta Jacobs-Meadway, Esquire (w/o enc.)

Please Note: The information contained in this facsimile message is privileged and confidential and is
intended only for the use of the individual or entity named above and others who have been specifically
authorized to receive it. If you are not the intended recipient, you are hereby notified that any
dissemination, distribution or copying of this communication is strictly prohibited. If you have received
the communication in error, or if any problems occur with transmission, please notify us immediately by
telephone. Thank you.
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AGREEMENT

_ This Agreement entered into as of October 21, 2003, by and between Epiphany
(“Epiphany”), a Texas Corporation, having a mailing address of 835 East Lamar, #106,
Arlington, Texas, 76011, and Sexy Hair Concepts, LLC (“SHC”), a California limited liability
company having an address of 9232 Eton Avenue, Chatsworth, California, 91311.

WHEREAS, SHC has, since at least as early as June 1998, emplbyed SEXY HAIR: as the
dominant component of its marks and name in connection with hair care preparations and has
secured U.S. Trademark Registration Nos. 2,403,396; 2,486,702; and 2,553,996 among others. ;

'WHEREAS, Epiphany is the owner of the trademark SEXY SOLES IN SIXTY -
SECONDS for, inter alia, hair care preparations, as set forth in U.S. Trademark Application.
Serial No. 78/168,706 filed on September 27, 2002, for the same, among other things (the
“Epiphany Application™); and o

- WHEREAS, SHC has filed a Request for Extension of 'i‘ime to oppose registration of the
mark of the Epiphany Application; and '

WHEREAS, Epiphany has agreed to file documentation with the U.S. Patent and
Trademark Office to amend the description of the goods of Epiphany Application to exclude
“hair care preparations, namely hair oil; and '

WHEREAS, the parties have exchanged information and materials and wish .confirm
their mutual understanding to resolve the potential opposition. ‘

NOW THEREFORE, in consideration of the foregoing and the undertakings set forth
hereinafter and intending to be legally bound, the parties hereby agree as follows: - '

1. Within ten (10) business days of the date hereof Epiphany shall file an
amendment to the Epiphany application with the U.S. Patent and Trademark Officé to amend the
description of the goods of Epiphany. Application to exclude “hair care preparations, namely hair
oil.

2, Epiphany shall limit the use of the mark to the goods identified in the Epiphany
Application, as amended.

3. Epiphany agrees not to use the SEXY SOLES IN SIXTY SECONDS name or
mark or any name or mark which contains or comprises the term “SEXY,” on or in connection
with hair care preparations or products. o

4, SHC agrees not to file a Notice of Opposition to the mark of the Epiphany
Application, as amended, or petition to cancel any registration which issues on the Epiphany
Application, as amended, provided Epiphany is in compliance with the terms of this Agreement
and has not abandoned use of SEXY SOLES IN SIXTY SECONDS.

5. This Agreement shall be binding upon and inure to the benefit of the parties
hereto and their respective successors, heirs, assigns and related companies or affiliates.
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PHL_A #1780564 v1
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6. This Agreement constinaes the exgire agreement of e prsties wish respecy w the

subject mater hessof end there are no other agreemens or niderstandings, whesher ocal or
winen, '

7. This Agreement may be modified or amended nnly by writtem agreement signed

bybmhofﬂ::petﬁsbcmm.
8 This Agreemnent may be execied in conntaypans which, taken Jogether, shell
comprise one single legal instrument. -
IN WITNESS WHEREQF, the panies have exeoutad rhis Agrecenent &s of the dawe first
By
Neme
Tm:rte_aidmc
SEXY HAIR X%
BY_M L
Neme: Mack Seiller ‘
Tide Chisf Fmancial Officer
PHL_A #178038% «1 . 2
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taw OFFICES

BALLARD SPAHR ANDREWS & INGERSOLL, LLP
1735 MARKET STREET, 51s1 FLOOR

BALTIMORE, -MD
DENVER, CO

PHILADELPHIA, PENNSYLVANIA 19103-7599 SALT LAKE CITY, UT
215-665-8500 VOORHEES, NJ
FAX: 215-864-8999 WASHINGTON, DC

WWW.BALLARDSPAHR.COM

ROBERTA JACOBS-MEADWAY

DIRECT DIAL: 218-864-8201

PERSONAL FAX: 215-864-9950
JACOBSMEADWAYRGBALLARDSPAHR.COM

December 12, 2002

Via First Class Mail

- BOX TTAB - FEE
Commissioner Trademarks
2009 Crystal Drive
Arlington, VA 22202-3513

Dear Sir:

We are enclosing herewith the following documents set forth below, which are to be filed
in the Patent and Trademark Office.

Please charge all government filing fees with respect to the enclosed documents to our
Miscellaneous Account No. 02-0755. ‘

Very truly yours,

BALLARD SPAHR ANDREWS & INGERSOLL, LLP

Grobn AL-W"A/
ROBERTA JACQDBS-MEADWAY
Enclosures: Notice of Opposition

Sexy Hair Concepts, LLC v Australian Gold, Inc.
Serial No.: 76/403,550 for “SEXY THING”
Fee: $300.00
Attorney Docket No. 080492

{ HEREBY CERTFY THAT THIS CORRESPONDENCE 1S BEING
DEPOSITED WITH THE UNIMED STATES POSTAL SERVICE AS
FIRST CLASS MAIL IN AN ENVELOPE ADDRESSED TO: BOX TTAB
FEE. COMMISSIONER FOR TRADEMARKS, 2900 CRYSTAL
DRIVE, ARUNGTON, VA 22202-35 | 3 ON THE DATE INDICATED
BELOW

DATE: l?/'/ﬂ';"h'?/‘

RJM:DLD:coa

SH
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1 hereby certify that this correspondence is being
deposited with the United States Postal Service as
first class mail in an envelope addressed to: BOX
TTAB FEE, Commissioner for- Trademarks, 2900
Crystal Drive, Arlington, Virginia 22202-3513, on

the date '&diaﬂed low.
By: ) ZQ“‘-

Date: /Qlj l ?;’, (ﬂ/'_ ‘

'BOX TTAB FEE

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

Sexy Hair Concepts, LLC

Opposer,

. Opposition No.

Australian Gold, Inc. ;
Applicant.
NOTICE OF OPPOSITION

Honorable Commissioner for Trademarks
2900 Crystal Drive
Arlington, Virginia 22202-3513
Dear Sir/Médam:

In the matter of Trademark Application Serial No. 76/403,550 for the mark
«EXY THING”, filed May 3, 2002 and published for opposition in the Official Gazette on
November 26, 2002.

Sexy Hair Concepts, LLC a California corporation having a place of business at
9232 Eton Avenue, Chatsworth, California 913 11 (“Opposer”), believes that it will be damaged .

by the registration of the mark shown in the above-identified application and hereby opposes the

same. The grounds for opposition are as follows:

PHL_A #1699615 v1 SH 2176
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1. Australian Gold, Inc., an Indiana corporation (“Applicant”), seeks to
register “SEXY THING” as a trademark for use in connection with sun tanning preparations as
evidenced by the publication of said mark in the Official Gazette on November 26, 2002.

2. The application herein opposed was filed May 3, 2002 on the basis of
“‘intent to use”. Applicant claims no date earlier than May 3, 2002 for the purpose of claiming
priority.

3. Opposer has, itself and through its predecessor and related companies in
interest, (“Opposer”) been engaged in the deveiopment, manufacture and sale of hair and skin
care preparations for men, women and children and has built a successful business in connection
therewith.

4. Opposer has since at least as early as June 15, 1998 used the mark “SEﬂ
HAIR” for hair care preparations for men, women and children. Opposer has since at least as
early as December 21, 1998 used such mark in commerce for such goods.

| 5. Use of the “SEXY HAIR” mark by Opposer has been continuous and
commercially significant. Promotional material showing Opposer’s use of “SEXY HAIR” is
attached as Exhibit A.

6. Opposer has taken steps to protect the “SEXY HAIR” mark and has
secured U.S. Trademark Registration No. 2,403,396 for such mark for the hair care preparations
for men, women and children identified therein. Registration No. 2,403,396 is valid and
subsisting and the copy of the pertinent information about such registration from the PTO
database is attached as Exhibit B.

7. Opposer has since 1998 taken steps to develop a family of “SEXY” marks

including: “SEXY HAIR CONCEPTS”; “WILD SEXY HAIR™; “BIG SEXY HAIR”; “SHORT

PHL_A #16996151
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SEXY HAIR”; “CURLY SEXY HAIR” “STRAIT SEXY HAIR; and “HEALTHY SEXY -
HAIR”. Promotional material showing the “SEXY” marks of Opposer is attached as Exhlbxt C.

8. As part of Opposer’s family of “SEXY” marks, opposer has developed

| and sold skin care products under the “SEXY BATH & BODY” mark. Opposer owns by

| assignment application serial no. 78/021,257, filed August 15,2000, for the mark “SEXY BATH
& BODY?” for skin care products. Opposer has made use of the mark and filed a S_tatemex;t of
Use directed to the mark on November 20, 2002. A label showing such use of the mark is
attached as Exhibit D. |

9. Opposer has under the “SEX SYMBOL” trademark developed and sold
tanning preparations. 'Opposer has since at least as early as January 1, 2001 used the mark “SEX
SYMBOL?” for hair and skin care preparations for men, women and children, including taxining
preparations. Opposer has since at least as early as January i, 2001- used the mark in commerce
for such goods. Promotional materials showing such use are attached as Exhibit E.

10.  Opposer has taken steps to protect the “SEX SYMBOL” mark and has
secured U.S. Trademark Registration No. 2,636,664 for such mark. Registration No. 2,636,664
is valid and subsisting and the copy of the pertinent information about such registration from the
PTO database is attached as Exhibit F.

11.  Opposer has since prior to August 15,2000 used “Sexy Hair” and “Sexy
Hair Concepts” as trade names as well as a marks in connection with its business of developing
and marketing hair care and skin care preparations, including tanning preparations.

12.  Opposer’s registered trademarks «GEXY HAIR” and “SEX SYMBOL”,

and Opposer’s family of «GEXY” marks, and the “Sexy Hair” and “Sexy Hair Concepts™ names

PHL_A #1639615 V1
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are inherently distinctive as.applied to Opposer’s skin care and hair care preparations and
business. o |

13. By virtue of Opposer’s continuous use in commerce of its méistered
“SEXY HAIR” and “SEX SYMBOL” trademarks anq its family of “SEXY” marks and the

' “Sexy Haix” and “Sexy Hair Concepts” names in coﬁﬁéction with such goods and business, such
goods and business have become favorably known to the relevant trade and public under suchv
marks and name.

14.  Opposer is the owner of U.S. trademark registrations for both “SEXY
HAIR” and “SEX SYMBOL?”; accordingly, priority is not'in issue. |

15.  In the application herein opposed, there are no restrictions on jrade
channels, so it must be assumed that the goods identified in the application will travel through éll
trade channels appropriate for goods of such type.

16.  Applicant’s mark as intended to be used in connection with the goods
identified in the application herein opposed is confusingly similar to Opposer’s registered
“SEXY HAIR” and “SEX SYMBOL” trademarks and also to the family of “SEXY” marks
established by Opposer, and to Opposer’s “Sexy Hair” and “Sexy Hair Concepts” trade names as
used in connection with Opposer’s goods and business.

17.  Each of the marks has as its dominant element the identical term,
“SEXY”, followed by a descriptive or generic designation.

18.  The goods of Opposer and the goods of applicant are, in part, identical and
are otherwise closely related, being hair care and skin care preparations, including tanning

preparations.

PHL_A #1699615 1
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19. Hair care preparations, skin care preparations and other personal heglth
and beauty products such as are sold by Opposer and are identified in the application hérein
opposed are customarily sold and marketed through the same and overlapping channels of trade.
20. Itis common and therefore expected for companies to use the samé mark
for hair ca're preparations and skin care preparations as part of a line of related health and beauty |
products, all distributed under a common mark. The following third party registrations
demonstrate the related nature of hair care and skin care preparations and other health andv beauty

products:

Mark Registration No. | Goods

HYDRA-DETENTE 2,659,435 "| Non-medicated skin care and cleaning
preparations. ..sun products, namely, sun screen,
suntanning oils and lotions, sun block, after-sun
cream, self-tanning milk and cream, accelerated
tanning cream; cosmetics. . .hair care
preparations, namely, shampoo, conditioners,
sprays, lotions, hair gels, mousse, masks, foams,
sunscreen and hair color ‘ ‘

L.D. INDIVIDUAL 2,510,582 Hair Products, namely, shampoos, conditioners,
DEMANDS hairspray, reconstructor and Styling

' . Preparations, styling pomade ...For Men’s
Prepatory Products, namely shaving cream,
shaving lotion, after shave lotion...suntanning
| creams

BODY INVEST 2,651,844 Shampoo, conditioner, hair spray, gel and
mousse, body and face moisturizers and lotions,
body oils, soap, shaving cream and gel, and
suntanning preparations

COSMETOTALE 2,641,616 Non-medicated suntanning preparations, namely,
sun creams, sun tan gel, sun tan lotion, sun tan
oil...hair shampoo, hair car preparations

JOHNSON’S ULTRA 2,155,403 Cosmetics and toiletries, namely, hair shampoo,
SENSITIVE and Design skin lotion, skin cleansers, skin cream, body soap

PHL_A #1699615 v1
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TCB (Stylized) 1,256,544 Hair shampoo, hair conditioner, hair lotion, skin
lotion, hair relaxer, hair spray

GLY SILK 2,038,351 Skin and hair care products, namely, hair
shampoo, facial cleanser, body wash, hand
cream, body lotion, face toner, facial peels, foot
cream, sunblock, face creams, and moisturizers

PALMER’S (Stylized) 1,610,344 Inter alia, cocoa butter, suntan oil cream,

moisturizing lotion and cream, hair shampoo and
conditioners, hair color, hair holding spray, hair
moisturizers .
PAUL MITCHELL 1,750,932 Non-medicated hair and skin care conditioner for
THE CONDITIONER detangling hair, moisturizing hair, treating scalp
and Design and skin, thermal control during waving and
drying, shaving lotion, skin massage and skin -
protein additive : :
NEXXUS (Stylized) 1,376,635 Inter alia, hair shampoo, hair conditioners, hair
sprays, skin cleaning preparations, and skin’
conditioners :
REDKEN 0,971,521 Hair conditioners, wave sets, hair sprays,

permanent wave lotions, hair lighteners, hand
lotions, and face and skin creams; hair shampoos
and women’s beauty soap

Copies of printouts from the PTO database showing the pertinent information about these
registrations are attached hereto as Exhibit G.
21.  The preparations marketed and sold under Opposer’s registered “SEXY

HAIR” and “SEX SYMBOL” trademarks and Opposer’s family of “SEXY” marks, and through

Opposer’s “Sexy Hair Concepts” business, and the preparations intended to be sold under '
Applicant’s “SEXY THING” mark, are such as would be sold to the same and to overlapping
classes of purchasers, pamely men, women and children, generally; and through the same and

overlapping channels of trade.
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92.  Tanning products such as those identified in the application herein
opposed are typically advertised in the same frade publications as hair care products and other
skin care products.

23. Applicant’s “GEXY THING” trademark as applied to the goods set forth
in the application herein opposed so resembles Opposer’s registered “SEXY HAIR” and “SEX
SYMBOL” trademarks, and also Opposer’s family of «GEXY” marks as applied to Opposer’s
products and Opposer’s “Sexy Hair Concepts” name as used in connection with Opposer’s
business, that it is likely to cause confusion, mistake, and/or deception.

24.  If Applicant is permitted to register “SEXY THING” for the goods sef
forth in the application, confusion of the relevant trade and public is likely to result, which will
damage and injure Opposer. |

25.  Any defect, objection to or fault found with Applicant’s goods sold under
its mark “SEXY THING” would necessarily reflect on and seriously injure the reputation that
Opposer has.established for its goods and business.

26." If Applicant is granted a registration for the mark herein opposed, it would
obtain thereby at least a prima facie exclusive right to use the mark. Such registration would be

a source of damage and injury to Opposer and Opposer’s customers.

PHL_A# 699615 v1
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WHEREFORE Sexy Hair Concepts, LLC prays thaf registration of the mark-of
Apphcatlon Serial No. 76/403,550 be refused and that this opposition be sustained.

A duplicate copy of this Notice of Opposition is enclosed herewith.

The reqmred fee of $300 may be charged to Deposit Account No. 02-0755 and
any overpayment may be credited to this account.

Respectfully submitted,

By:

Roberta Jdchbs-Meadway
Damian L.DiNicola
BALLARD SPAHR ANDREWS & INGERSOLL LLP
1735 Market Street, 51st Floor '

Philadelphia, Pennsylvania 19103 -7599

(215) 665-8500

Dated: \_q:[n- Jod ATTORNEYS FOR OPPOSER
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Xy Hair Concepts [ Property of Mich‘)’Rourke ] . Page 1 of 1
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. | NEW - 1

sex symbot :

_ aero tan

INSTANT TEMPORARY
TANNING SPRAY

S mstanttanpommnmsm

' Unique @eosol tanning formulal
an overall even tan that does n
skin looking orange. Spray ok
rub in. Can be used to maintaik
bronzed look.

Aero Tan does not contain sun-
and does not protect from UV ¢
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Sexy Hair Concepts [ Property of Mic“el ORourke ] . Page 1 of |

ARTESTRZWS: 52 .

Honz | REOUT § IN 5 | HEW =» | FRODUCT

Go ahead, touchit. Q“P“

/\!aﬁ.ral
L oue

The Super Natural. Love Collec!
*Sex Symbol unites pure beauty
the true essence of being in o

Intensify genuine bsauty and e
%ﬂaﬁupm&wm
Super Love, This color

" retums o pure sensuzly and in
that comes from (ife’s firsts —
love and desire.

Sex Symbol's Super Natural Lo
aliows anyane 1o easily go fron
ordinary ¥ extraordinaryl
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exy Hair Concepts [ Property of Michgal O'Rourke ] Page 1 of 1
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Go ahead, touch it.

wild sexy hair:

Take a wak on the wid side.
This new WILD line of products
brings tun and style o one.

Take Jong, short, curly or strait
hakr from bland to wild instantt

Dasian, EathinpsCreoting.cat

SH 2188

Vst Heemenar cpwhairmnceots.com/index introl.html 10/11/2002




xy Hair Concepts [ Property of Mich")‘Rourke ]
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big sexy hair:
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while maintaining moisture an
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>xy Hair Concepts [ Property of Mich‘O’Rourke ]

Page 1 of 1
®
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Go ahead, touch it.

shorlsexyliair:

Ofters dual action products
specially made for short hair 1 -
achieve the ultimate stylish loa.
The products can be combined™
together to create a unique,
individusal style
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exy Hair Concepts [ Property of Micw ORourke ]

. Page 1 of 1
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Go ahead, touch it.

curly sexy hair:
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Sexy Hair Concepts [ Property of Michgel ORourke ]
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Sexy Hair Concepts [ Property of Michael O'Rourke ]

healthy sexy hair:

Big Sexy Hair just got Bigger. v

excRing new styling products ¢
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viated to buid votume in all ha
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Sexy Hair Concepts [ Property of Michael O'Rourke ]

Page 1 of 1
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Typed Drawing

Word Mark  SEXY HAIR

Goods and IC 003. US 001 004 006 050 051 052. G & S: Hair care products for men, women and
- Services children, namely hair shampoos, hair conditioners, hair lotions, hair cremes, hair gels,
hair sprays, hair color, hair dyes, hair rinses, hair mousse. FIRST USE: 19980615.
FIRST USE IN COMMERCE: 19981221
Mark Drawing ) Typpp DRAWING
Code
Serial Number 75634213

Filing Dater  February 5, 1999

Published for

Opposition August 22, 2000

Registration

Number - 2403396

Registration  \j,vember 14, 2000

Date ,

Owner (REGISTRANT) Ecoly International, Inc. CORPORATION CALIFORNIA 9232
Eton Avenue Chatsworth CALIFORNIA 91311

Attorney of g

Record ~ Roberta Jacobs-Meadway

Disclaimer NO CLAIM IS MADE TO THE EXCLUSIVE RIGHT TO USE "HAIR" APART
FROM THE MARK AS SHOWN

Type of Mark TRADEMARK

Register PRINCIPAL

Live/Dead

Indicator LIVE SH 2196
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Thank you for your request. Here are the latest results from the TARR web server.
This page was generated by the TARR systém on 12/12/2002 11:57:23 ET

Serial Number: 75634213 | R
Registration Number: 2403396

‘Mark (words only): SEXY HAIR

Current Status: Registemd.

Date of Status: 2000-11-14

Filing Date: 1999-02-05

" Registration Date: 2000-11-14

Law Office Assigned: TMEG Law Office 104

If you are the applicant or applicant's attorney and have questions about this file, please contact
the Trademark Assistance Center at TrademarkAssistanceCenter@uspto.gov

Current Location: 900 -Warehouse (Newington)

' Date In Location: 2002-10-18

CURRENT APPLICANT(S)/OWNER(S)

1. Ecoly International, Inc.

Address:

Ecoly International, Inc.

9232 Eton Avenue

Chatsworth, CA 91311

United States

State or Country of Incorporation: California
Legal Entity Type: Corporation

GOODS AND/OR SERVICES

Hair care products for men, women and children, namely hair shampoos, hair conditioners, hair lotions,
hair cremes, hair gels, hair sprays, hair color, hair dyes, hair rinses, hair mousse

International Class: 003 '

First Use Date: 19980615

First Use in Commerce Date: 19981221

is: 1
Basis: 1(a) SH 2193
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ADDITIONAL INFORMATION

Disclaimer: "HAIR"

PROSECUTION HISTORY

2000-11-14 - Registergd - Principal Register

2000-08-22 - Published for opposition

2000-07-21 - Notice of publication

2000-06-03 - Approved for Pub - Principal Rggister (Inmal exam)
1999-12-14 - Letter of suspension mailed |

1999-10-18 - Communication received from applicaﬁt
1999-08-17 - Non-final action mailed |

1999-08-04 - Case file assigned to examining attorney

1999-07-30 - Case file assigned to examining attorney

CONTACT INFORMATION

Correspondent (Owner) - )
Roberta Jacobs-Meadway (Attorney of record)

ROBERTA JACOBS-MEADWAY

AKIN GUMP STRAUSS HAUER & FELD LLP
ONE COMMERCE SQ STE 2200

2005 MARKET ST

PHILADELPHIA PA 19103

United States

http:/tarr.uspto.gov/servlet/tarr?regser=serial &entry=75634213
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Typed Drawing.'

Word Mark SEXSYMBOL

Goods and IC 003. US 001 004 006 050 051 052. G & S: cosmetics, namely, lipstick and hp gloss,

Services nail polish, mascara, eyeliner and foundation, and hair care products for men, women,
and children, namely, shampoos, conditioners, hair lotions, hair conditioning creams,
hair gels, hair sprays, hair color, hair tint and hair mousse. FIRST USE: 20010100.
FIRST USE IN COMMERCE: 20010100

Mark

Drawing Code e ED DRA G

Serial Number 76132497
Filing Date September 21, 2000
Filed ITU FILED ASITU

Published for

Opposition May 22, 2001

Registration 2636664

Number

Registration ., per 15, 2002

Date -

Owner (REGISTRANT) Ecoly International, Inc. CORPORATION CALIFORNIA 9232 Eton

Avenue Chatsworth CALIFORNIA 91311
Assignment  , 41 GNMENT RECORDED

Recorded

Attorney of 1)y ¥ MEADWAY

Record

Type of Mark TRADEMARK

Register PRINCIPAL SH 2214
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Thank you for your request. Here are the latest results from tlie_ TARR web server. '

This page was generated by the TARR systeml on 12/12/2002 12:04:15 ET

Serial Number: 76132497 | |

Registration Number: 2636664

Mark (words only): SEXSYMBOL

Current Status: Registered. '

Date of Status: 2002-10-15

Filing Date: 2000-09-21

Registration Date: 2002-10-15

_Law Office Assigned: TMO Law Office 110

If you are the applicant or applicant's attorney and have questions about this file, please contact
the Trademark Assistance Center at TrademarkAssistanceCenter@uspto.gov -

Current Location: 651 -Publication And Issue

Date In Location: 2002-11-27

CURRENT APPLICANT(S)/OWNER(S)

1. Ecoly International, Inc.

Address:

Ecoly International, Inc.

9232 Eton Avenue

Chatsworth, CA 91311

United States

State or Country of Incorporation: California
Legal Entity Type: Corporation

GOODS AND/OR SERVICES

cosmetics, namely, lipstick and lip gloss, nail polish, mascara, eyeliner and foundation, and hair care
products for men, women, and children, namely, shampoos, conditioners, hair lotions, hair conditioning
creams, hair gels, hair sprays, hair color, hair tint and hair mousse

International Class: 003

First Use Date: 20010100

First Use in Commerce Date: 20010100

Basis: 1(a)
SH 2216
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ADDITIONAL INFORMATION

(NOT AVAILABLE)

PROSECUTION HISTORY

2002-10-15 - Registered - Principal Register

2002-07-26 - Allowed for Registration - Principal Register (SOU accepted)
2002-07-03 - Communication received from applicant

2002-07-03 - PAPER RECEIVED

2002-06-07 - Non-final ‘action mailed

2002-05-06 - Previous allowance count withdrawn

2002-05-06 - Allowed for Registration - Principal Register (SOU accepted)
2002-02-14 - Statement of use processing complete

2002-02-14 - Amendment to Use filed

2001-08-14 - Notice of allowance - mailed

2001-05-22 - Published for opposition

2001-05-09 - Notice of publication

2001-02-27 -- Approved for Pub - Principal Register (Ihitial exam)

2001-02-23 - Case file assigned to examining attorney

CONTACT INFORMATION

Correspondent (Owner)
JAY K MEADWAY (Attorney of record)

JAY K MEADWAY

AKIN GUMP STRAUSS HAUER & FELD LLP
1 COMMERCE SQ

2005 MARKET STFL 22

PHILADELPHIA PA 19103-7014

United States

http://tarr.uspto.gov/servlet/tarrregser=serial &entry=76132497
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Typed Drawing

" Word Mark HYDRA-DETENTE
Translations APPLICANT SUBMITS THAT "HYDRA" IS THE ABBREVIATION OF THE WORD
MEANING "MOISTURIZING" AND THE ENGLISH TRANSLATION OF THE
WORD DETENTE IS "RELAXATION".

Goods and

Services IC 003. US 001 004 006 050 051 052. G & S: Non-medicated skin care and cleaning

preparations, namely, cream, milk, lotion, serum, gel, fluid, and oil for moisturizing the
body, face and eyes; non-medicated cellulite-reducing skin lotions and skin gels;
cleansing, moisturizing, anti-aging, and non-medicated anti-wrinkle facial masks; non-
medicated moisturizing lip masks; anti-wrinkle cream for eyes; massage oil; talcum
powder; sun products, namely, sun screen, suntanning oils and lotions, sun block, after-
sun cream, self-tanning milk and cream, accelerated tanning cream; cosmetics, namely,
skin soap, make-up remover, lip and eye make-up remover, nail polish, dentifrices,
depilatories, liquid foundation, tinted skin creams, make-up, powder and cream blusher,
lipstick, mascara, eye shadow, eye-liner pencil; perfumes, namely, perfumed water, toilet
water, cologne water, scented water, perfumed talcum powder, perfumed skin cream,
perfumed body oils, perfumed skin cleansing foam, essential oils for personal use;
perfumed bath products, namely, body lotions, body powder, body oils and personal
‘deodorants; hair care preparations, namely, shampoo, conditioners, sprays, lotions, hair
gels, mousse, masks, foams, sun screen and hair color; Non-medicated skin care and
cleaning preparations, namely, cream, milk, lotion, serum, gel, fluid, and oil for
moisturizing the body, face and eyes; non-medicated cellulite-reducing skin lotions and
skin gels; cleansing, moisturizing, anti-aging, and non-medicated anti-wrinkle facial
masks; non-medicated moisturizing lip masks; anti-wrinkle cream for eyes; massage oil;
talcum powder; sun products, namely, sun screen, suntanning oils and lotions, sun
block, after-sun cream, self-tanning milk and cream, accelerated tanning cream.

http://tess.uspto.gov/bin/showfield?f=doc&state=kjtk2b.15.4 SH 2219 12/12/2002
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" cosmetics, namely, skin soap, make-up remover, lip and eye make-up remover, nail _
polish, dentifrices, depilatories, liquid foundation, tinted skin creams, make-up, powder -
and cream blusher, lipstick, mascara, eye shadow, eye-liner pencil; perfumes, namely, '
perfumed water, toilet water, cologne water, scented water, perfumed talcum powder,
perfumed skin cream, perfumed body oils, perfumed skin cleansing foam, essential oils
for personal use; perfumed bath products, namely, body lotions, body powder, body oils
and personal deodorants; hair care preparations, namely, shampoo, conditioners, sprays,

_ lotions, hair gels, mousse, masks, foams, sun screen and hair color : o
Mark
Drawing (1) TYPED DRAWING
Code
Serial
Number
Filing Date January 5, 2001
Filed ITU FILED ASITU

Published
for April 16, 2002

78041895

- . Opposition

Registration
Number 2659435

Registration
Date

Owner (REGISTRANT) Beaute Createurs (Societe Anonyme) CORPORATION FRANCE 10
RUE DE LA PAIX 75002 Paris FRANCE :

Attorney of pr. beth H. Cohen
Record

Section 44
Indicator

Priority
Date July 7, 2000

Type of TRADEMARK
Mark E

Register PRINCIPAL

- Live/Dead
Indicator LIVE

December 10, 2002

SECT44
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